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Abstract 
This thesis examines the motivation behind Fairtrade impact disclosure practices through 
a focus on a divergent group of organizations involved with Fairtrade. Whilst a plethora 
of studies in different disciplines have documented the growing concern of stakeholders 
over the presence of social inequities in Fairtrade practices, there is a lack of research 
examining Fairtrade impact disclosures and stakeholders’ narratives from a social equity 
perspective. Moving beyond the existing theories adopted in the Social and 
Environmental Accounting (SEA) literature, this thesis adopts Bourdieu’s institutional 
sociology to understand the motivation of Fairtrade organizations in disclosing the impact 
of their business on producers’ lives. Bourdieu’s theoretical concepts provide new 
insights into how dominant actors use impact disclosures to mediate tensions, challenges, 
and contradictions in a field of struggle.  
In pursuing the research objective, the impact disclosures of one of the largest Fairtrade 
licensors, Fairtrade Labelling Organizations International (FLO), and ten of its licensees 
are examined. In particular, this thesis focuses on the two categories of FLO’s licensees 
operating in the UK Fairtrade market. The first category of licensees is the full Fairtrade 
organizations established to promote the Fairtrade system and exclusively trade Fairtrade 
products; whereas the second category of licensees is the corporate Fairtrade 
organizations that trade a few Fairtrade products in addition to their mainstream product 
lines. This thesis uses the thematic analysis method to analyse Fairtrade impact 
disclosures in the annual reports, social audit reports, CSR reports, official website 
information, and social media posts of the chosen Fairtrade organizations. This analysis 
considers the frequency and qualitative attributes of Fairtrade impact disclosures to gain 
an in-depth understanding of such disclosures. In addition to the disclosure analysis, 
stakeholders’ expectations and concerns over social inequities in Fairtrade practices are 
also explored in this thesis. Such exploration extends insight into the struggles, tensions, 
and contradictions in the Fairtrade field that challenge the legitimacy of existing Fairtrade 
practices. As such, using thematic analysis this thesis explores a wide range of academic 
literature, media articles, NGO reports social media posts and comments documenting 
stakeholder expectations and concerns regarding Fairtrade practices. Following 
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Bourdieu’s research methodology, this thesis reflexively determines the tension, 
contradictions, and challenges embedded in the Fairtrade phenomena through the 
simultaneous examination of Fairtrade impact disclosures and stakeholder perspectives.  
This thesis observes how the Fairtrade licensor, FLO and its licensees authenticate each 
other’s practice and maintain similar forms of responses to the stakeholders’ expectations 
and concerns through their Fairtrade impact disclosures. In light of Bourdieu’s 
institutional sociology, such findings suggest the existence of a symbolic domination 
system, where Fairtrade impact disclosures are used to establish a ‘common sense’ (doxa) 
of Fairtrade practices. While simultaneously analysing Fairtrade impact disclosures and 
the narratives that document stakeholders’ expectations and concerns over existing 
Fairtrade practices, it is further observed that stakeholders are more critical of the 
practices of corporate Fairtrade organizations than those of the full Fairtrade 
organizations. In response to such criticism, this thesis observes both categories of 
Fairtrade licensees to capitalise the ‘common sense’ of legitimate Fairtrade practice 
through their impact disclosures. Mobilising such ‘common sense’ these organizations 
legitimise their practices amid tensions, challenges and contradictions that have 
dominated stakeholder groups.  
This is the first known study that examines Fairtrade impact disclosures, as well as the 
surrounding narratives that document stakeholders’ dispositions about the impact of 
Fairtrade in order to provide into the managerial motivation for such disclosures. This 
thesis responds to calls for utilization of meta-theories in examining social and 
environmental accounting practices. Accordingly, this study provides important insights 
into the motivation behind the Fairtrade impact disclosures of the Fairtrade licensor, FLO, 
and some of its major licensees, which are useful for the regulatory bodies of Fairtrade, 
as well as for social activists and academics working for the development of the Fairtrade 
system.   
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Chapter 1: Introduction and Brief Overview 
 
1.1. Introduction 
Over the last few decades, the Fairtrade1 movement has attracted the attention of many 
consumers due to its visionary goals, which challenge the structural injustices of 
conventional trading systems (Lyon, 2006; Raynolds & Murray, 2007). This has 
enabled Fairtrade to generate a global market of more than 3000 products, with over 
€4.8 billion (equivalent to AUD 7.4 billion) sales per year, along with its own networks 
and associations of consumers, producers, traders, distributors, and retailers in both 
developed and developing countries2. The concept of Fairtrade brings together goals 
and associated discourses of ensuring social justice, economic emancipations, and 
environmental sustainability through trading relationships. This unique goal has not 
only gained consumer preferences for Fairtrade products, but has also garnered 
attentions of the researchers to investigate the Fairtrade phenomena (Moore, 2004; 
Nicholls & Opal, 2005a).   
One of the key research issues discussed in prior literature is the role of Fairtrade 
organizations, comprised of the Fairtrade licensor and its licensees, as they are 
primarily responsible for ensuring producers’ emancipation through trade. Recent 
studies into the role of these organizations have started raising concerns over the 
deviations of such organizational actions from the aims of Fairtrade (Dey, 2007; Jaffee 
& Howard, 2010; Lyon & Moberg, 2010; Nicholls, 2010a). Despite these growing 
                                                          
1 This thesis focuses on the Fairtrade impact disclosure practices of one of the largest Fair Trade 
licensor, Fairtrade labelling organization International  (FLO) and its licensees. FLO differentiates its 
Fair Trade practices as “Fairtrade”. Therefore, this thesis particularly addresses “Fairtrade” impact 
disclosure practices. 
2 Source: Annual Report, Fairtrade International, 2013-14 
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concerns, little is known about how these Fairtrade organizations communicate the 
impact of their Fairtrade business through their disclosures in order to maintain their 
legitimacy3. In particular, prior research has not yet explored the motivation of 
Fairtrade organizations for disclosing the impact of their business on the society in 
which they operate. 
Accordingly, the aim of this thesis is to examine the Fairtrade impact disclosure 
practices of one of the largest European central regulatory organisations and the 
licensor of Fairtrade, Fairtrade Labelling Organization International (FLO), and some 
of its major certified licensees. The thesis specifically focuses on Fairtrade impact 
disclosures to understand how such disclosures are used by Fairtrade organizations to 
mediate the tension, challenges, and contradictions persisting in the field. Such 
understanding is essential to improve the accountability practices of these 
organizations. This thesis has two interrelated parts. The first part investigates the 
Fairtrade impact disclosure practices of the licensor, FLO; the second part investigates 
the Fairtrade impact disclosures of the Fairtrade licensees, in particular looking at 
licensees in the United Kingdom (UK). Embracing Bourdieu’s institutional sociology, 
the researcher uses thematic analysis to examine Fairtrade impact disclosures, as well 
as the narratives collected from the public sphere that document stakeholders’ 
dispositions about Fairtrade. The simultaneous examinations of impact disclosures and 
narratives allows the researcher to reflexively determine the role of Fairtrade impact 
disclosures in the midst of the stakeholder concerns over the presence of inequities in 
terms of the unequal distribution of wealth in existing practices. 
                                                          
3 Notable exception is Dey’s (2007) case study on the social bookkeeping of Traidcraft plc. However, 
this study is limited in its ability to extend an understanding of the motivation for Fairtrade impact 
disclosure practices.  
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This thesis contributes to Fairtrade and Social and Environmental Accounting (SEA) 
literature by extending important insights into the role of Fairtrade impact disclosures 
in imposing a legitimate vision of Fairtrade practices. Considering the growing 
concern of stakeholders over the presence of inequities in Fairtrade practices, such 
insights are useful for the policy makers, social activists, researchers and media 
representatives to understand the tension, contradictions, and challenges embedded in 
this domain and thereby to work for improving its efficacy. The following sections of 
this introductory chapter discuss the motivation of the study, followed by the research 
objective and research questions, research methodology, and the outline of this thesis.  
1.2. Motivation 
The concept of Fairtrade was initiated with the slogan of “trade not aid”, which 
signifies its aim to establish an effective trading system, while preserving declared 
social and environmental commitments (Nicholls & Opal 2005a; Raynolds & Murray, 
2007). However, simultaneously ensuring market priorities and social and 
environmental commitments can create tension. Even though central Fairtrade 
regulatory organizations, such as the Fairtrade labelling Organization International 
(FLO) and the World Fair Trade Organization (WFTO), regularly claim the positive 
impact of Fairtrade on producers’ lives through their disclosures, recent studies in 
different disciplines, and media reports have provided evidence of social inequities on 
producers in existing Fairtrade practices. (Sylla & Leye, 2014; Vagneron & Roquigny, 
2010). In particular, prior studies have provided evidence that a group of stakeholders 
has raised concerns over the labelling scheme of the Fairtrade licensor, FLO, as it 
allows a divergent group of traders to enter into the Fairtrade field, which could dilute 
the moral principles of the Fairtrade system (Jaffee, 2010; Moore, 2004). Such claims 
about regulatory organizations and the concerns of the stakeholders signify a form of 
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contradictions that Fairtrade organizations struggle with. Despite the presence of such 
tension and contradictions threatening the legitimacy of existing Fairtrade practices, 
very little is known about how organizational disclosures are used by dominant 
Fairtrade organizations in executing Fairtrade related commitments into practices. In 
particular, there remains a lack of understanding as to how Fairtrade organizations 
struggle to maintain their positions amidst the tension, contradictions, and challenges 
they face due to stakeholders’ criticisms. Understanding of such struggle is crucial for 
improving the accountability practices of these organizations. It is this particular gap 
that motivates this thesis.  
As mentioned earlier, the key focus of this thesis is on the Fairtrade impact disclosure 
practices of one of the largest Fairtrade licensors, FLO, and two different groups of its 
licensees, full Fairtrade organizations and corporate Fairtrade organizations, with a 
view to understanding their motivation for such disclosures. While a stream of prior 
SEA literature have examined the motivation for SEA disclosures in the corporate 
sector (Aerts & Cormier, 2009; Cho & Patten, 2007; De Villiers & Van Staden, 2006; 
Deegan & Islam, 2008, 2010; Tilling & Tilt, 2010), the public sector (Frost & Seamer, 
2002; Frost, 1998; Lodhia & Jacobs, 2013), and the not-for-profit sector (Conway, 
O'Keefe, & Hrasky, 2015), none of these studies have yet examined the motivation for 
such disclosures in the Fairtrade sector. In particular, while a few studies (Dey, 2007; 
Reed, 2012) examined the social accounting and bookkeeping practices of Fairtrade 
organizations, these studies could not shed light on the motivation for such impact 
disclosures. Fairtrade has emerged as one of the classic sustainable development issues 
that considers the problems and solutions at the society-environment interface 
(Bebbington & Larrinaga, 2014). Therefore, it is imperative to examine the 
motivations for organizational disclosures in this domain.  
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This thesis is heavily influenced and motivated by the theoretical propositions and 
research methodology of Pierre Bourdieu (1931 – 2001) to help explain the struggles 
in creating and maintaining social spaces. While a plethora of studies in SEA literature 
have explained managerial motivation using legitimacy theory and stakeholder theory, 
scholars in this discipline recently criticised the simplistic argument of these theories 
in explaining such motivation due to their limited ability to address the inequity that 
exist in practices, despite the presence of social and environmental disclosures 
(Deegan, 2009a; Owen, 2008). Such limitations of prior studies motivated the 
researcher of this thesis to embrace the institutional sociology of Bourdieu in order to 
examine whether and how Fairtrade impact disclosures reflect the struggles of 
Fairtrade organizations in creating and maintaining their position in the field when 
facing stakeholder concerns over the presence of social inequities in existing practices.   
1.3. Research Objective and Research Questions 
Given the lack of understanding regarding the nature and extent of impact disclosures 
provided by Fairtrade organizations, as well as the stakeholders’ influence on such 
disclosure practices4, this thesis addresses two key research questions in two different 
parts. The following two research questions are considered in the first part of the 
thesis: 
1a. What are the nature and extent of Fairtrade impact disclosure practices 
of the Fairtrade Labelling Organization International (FLO)? 
1b. Whether and how are disclosures by Fairtrade Labelling Organization 
International (FLO)  used to conform to broader stakeholder expectations?  
                                                          
4 While Dey’s (2007) study on social bookkeeping practices of one of the pioneer Fair Trade 
organizations, Traidcraft, extended insights regarding the influences of the internal stakeholders on 
such practices, it could not shed light on the influences of the broader stakeholder communities. 
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The answer to the first research question will enable understanding of the performance 
related issues that the licensor, FLO considers important in the Fairtrade field. 
Furthermore, the answer to the second research question will unravel how FLO 
manages stakeholders’ dispositions about existing Fairtrade practices. Combining 
such understanding, the first part of the thesis will extend some useful insights related 
to the nature of the struggle the licensor, FLO faces, along with their potential 
motivations for disclosing the impact of Fairtrade.  
Based on the insights of the disclosure practices of the licensor, FLO, the second part 
of the thesis focuses on the Fairtrade impact disclosures of Fairtrade licensees. Similar 
to the first part of the thesis, the second part also examines the motivation for Fairtrade 
impact disclosures of some major licensees through the following two research 
questions: 
2a. What is the nature and extent of Fairtrade impact disclosures by 
Fairtrade licensee organizations? 
2b. Whether and how do Fairtrade licensee organizations disclose Fairtrade 
impact information to conform to broader stakeholder expectations? 
The answers to the above research questions extends insights into the position of two 
different Fairtrade licensees in the Fairtrade field, (i.e., full Fairtrade organizations and 
corporate Fairtrade organizations), what performance related issues they consider 
important in this field, and how they struggle to conform to stakeholder expectations 
through disclosing the impact of their Fairtrade business. The following section 
discusses the theoretical framework and the research design adapted to seek answers 
to the above mentioned research questions.  
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1.4. Research Methodology 
This thesis embraces Pierre Bourdieu’s (1931 – 2001) institutional sociology, to gain 
insights into the motivation of the licensor, FLO and its licensees for disclosing the 
impact of their Fairtrade businesses. Drawing on Bourdieu’s notion of field, capital 
and habitus, both parts of the thesis examine the Fairtrade impact disclosures of the 
chosen Fairtrade organizations to understand the field position and the capital in 
possession of the licensor and licensees, as well as the disposition of the stakeholders 
regarding Fairtrade practices. Prior literature that has drawn on Bourdieu’s theoretical 
lens to examine the role of accounting and disclosures in a field of struggle suggests 
that SEA and disclosures have the potential to serve as the language of mediating 
power that enables the dominant actors to maintain their dominance (Archel, Husillos, 
& Spence, 2011; Everett, 2004). Following this theoretical proposition, this thesis 
examines the role of Fairtrade impact disclosures in mediating the tensions, 
contradictions and challenges embedded in the Fairtrade field.  
To uncover such mediating power of Fairtrade impact disclosures in light of the 
research questions set above, the first part of this thesis conducts thematic analysis on 
such disclosures of FLO, as found in its annual reports, social audit reports, official 
websites and social media posts. In addition, the narratives of a wide range of 
academic literature, news articles, NGO reports, and social media posts and comments 
are explored to understand stakeholders’ expectations and concerns regarding 
Fairtrade practices. This method of simultaneously analysing the disclosures and 
narratives extends useful insights regarding the challenges that the Fairtrade licensor, 
FLO faces and the potential motivations of this licensor to use its impact disclosures.  
Based on insights gained in the first part of the thesis, the second part focuses on the 
Fairtrade impact disclosures of two categories of the Fairtrade licensees trading the 
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UK Fairtrade market. The first category of licensees is the full Fairtrade organizations, 
who are exclusively dedicated to trading the Fairtrade products, whereas the second 
category of licensees are corporate Fairtrade organizations, who trade a few Fairtrade 
products alongside their conventional trading practices. Fairtrade licensees from the 
UK market were purposefully chosen for the second part of the study, as UK Fairtrade 
represents the largest and oldest market across the world5 where a number of pioneer 
Fairtrade licensees have operated for decades. Similar to the first part of the study, the 
second part also examines the Fairtrade impact disclosures and narratives of both 
categories of licensees. As the first part of the thesis extends some important 
understanding regarding the issues Fairtrade organizations deal with, the second part 
follows Beattie and Thomson’s (2007) suggestion regarding conducting a more in-
depth thematic analysis on the Fairtrade impact disclosures of the licensees. Such 
analysis reveals the frequency and some important qualitative attributes of Fairtrade 
impact disclosures, which is useful for understanding how these organizations struggle 
to maintain their position in the field. By combining the understanding gained in the 
both parts of the study, this thesis extends important insights into the underlying 
motivation behind the impact disclosure practices of Fairtrade organizations.   
1.5. Thesis Outline 
The balance of the thesis is outlined in the following manner. This introductory chapter 
has provided the background and motivation of the study. It briefly described the 
research gaps, theoretical framework, and methodology adopted for the study.  
                                                          
5 As the Annual Reports (2006-2013) of the licensor, FLO document, the turnover of the Fair Trade 
products stood highest in the UK. Furthermore, FLO’s commissioned research as well as prior 
literature in different discipline document the active involvements of a number of Fair Trade 
organizations in the development of this trading system. 
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Chapter 2 describes the historical background of the Fairtrade system, the present 
structure of the network, and its participants. Chapter 2 also reviews the relevant 
literature on Fairtrade in different disciplines, including the field of SEA and identifies 
research gaps. 
Chapter 3 provides an extensive overview of the Bourdieu’s institutional sociology. 
In particular, this chapter discusses how Bourdieu viewed the utilization of different 
forms of capital by dominant institutions to establish a ‘common sense’ of the 
legitimate vision of certain practices in a society. Mobilising Bourdieu’s institutional 
sociology, this chapter explains how dominant actors in a particular field use their 
language to create a ‘common sense’ regarding the legitimate vision of their practices.  
Chapter 4 outlines the research design and method of the two parts undertaken in this 
study. It includes an overview of how the thematic analysis was conducted in the study 
to analyse the disclosures of FLO, in addition to an overview of how an in-depth 
thematic content analysis was conducted on the disclosures of Fairtrade licensees. This 
chapter also extends a description of the research site and the selection of Fairtrade 
organizations of both parts of this thesis, as well as the justification for theme 
development to examine Fairtrade impact disclosures. 
Chapter 5 describes the findings on the accounting and disclosure practices of FLO. 
This chapter elaborates on how FLO reported its own performance, as well as the 
performance of the network it maintains over an eight year period. This chapter 
systematically discusses how this regulatory organization communicates the impact of 
the Fairtrade practices under its supervision to its broader stakeholder communities 
and thereby, legitimises existing Fairtrade practices.  
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Chapter 6 describes the findings regarding the Fairtrade impact disclosure practices of 
Fairtrade licensees. This chapter provides a detailed description of the disclosure 
practices of different groups of Fairtrade licensees, and explains how such disclosures 
are used in mediating the tension, contradictions and challenges that prevail in the 
Fairtrade field. 
Chapter 7 concludes the thesis by discussing the findings of Chapter 5 and Chapter 6 
in relation to the theoretical framework. This chapter also provides a summary of the 
findings and the contributions of the research, research limitations and the implications 
for future research. 
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Chapter 2: Literature Review 
2.1. Introduction 
This chapter aims to provide a review of prior literature in the fields of Fairtrade and 
Social and Environmental Accounting (SEA). Accordingly, the chapter contains two 
sections. The first section discusses the definition, historical evolution, existing 
network regulated by the Fairtrade licensor, Fairtrade Labelling Organization 
International (FLO) and an overview of prior literature that has examined the Fairtrade 
phenomena. The second section focuses on the evolution and recent developments in 
the field of SEA research. In doing so, this chapter identifies valid research gaps in the 
research fields of both Fairtrade and SEA.  
2.2. Literature Review on Fairtrade  
2.2.1. Fairtrade: An Alternative Trading Initiative 
Fairtrade is an emerging response to the negative effect of the unjust and inequitable 
nature of the contemporary international trading system. Being an alternative trading 
initiative, Fairtrade extends a visual guarantee that producers in this field will receive 
adequate benefits from trading arrangement (Bowes, 2011). This guarantee includes a 
guaranteed minimum price that covers the cost of production, cost of living, and cost 
of complying with standards (Bowes, 2011; Nicholls & Opal, 2005a). Moreover, if the 
market price increases beyond the guaranteed minimum price, then producers receive 
the higher price (Bowes, 2011). In addition to this guaranteed minimum price, the 
Fairtrade system ensures a social premium for the producers’ community, which 
serves as the savings rate components of wage calculations used for community 
development (Nicholls & Opal, 2005a). To become eligible to be a part of this trading 
system, regulatory bodies of Fairtrade require producers to adhere to certain economic, 
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social and environmental standards, compliance of which is regularly monitored by 
the regulatory bodies (Bowes, 2011). 
While there is a general tendency to use Fair Trade terminologies by varying groups, 
sometimes even the proponents of a free trading system (Raynolds & Murray, 2007), 
the joint statement of Fairtrade regulatory bodies, Fairtrade International (FLO) and 
the World Fairtrade Organization (WFTO), differentiated the Fair Trade system from 
the conventional trading practices  in the following way:  
Fair Trade is a trading partnership, based on dialogue, transparency and 
respect, which seeks greater equity in international trade. It contributes to 
sustainable development by offering better trading conditions to, and securing 
the rights of, marginalized producers and workers – especially in the South. 
Fairtrade organizations (backed by consumers) are engaged actively in 
supporting producers, awareness raising and in campaigning for changes in the 
rules and practice of conventional international trade (WFTO and Fairtrade 
International, 2009, p. 6) 
As the above definition states, Fairtrade is a transparent and dialogue based trading 
partnership with the poor producers of developing countries that contributes to the 
sustainable development of the producers’ communities and secures their rights. This 
trading system differentiates itself from the international trading practices of the 
multinational corporations, through campaigning against the structural injustice of the 
international trading system and providing supports for producers (Raynolds, 2012; 
Nicholls and Opal 2005b).  
2.2.2. The History of Fairtrade 
Most existing research traced the origin of the Fairtrade movement to the 1940s, just 
after the Second World War (Bowes, 2011; Raynolds & Long, 2007; Sylla & Leye, 
2014). The movement was initiated by some social movement organizations in North 
America and Europe, particularly in the UK (Nicholls & Opal, 2005b) to help 
disadvantaged groups through solidarity trade approaches (Raynolds & Long, 2007). 
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As a part of this movement, some pioneer organizations such as Ten Thousand 
Villages, Social Exchange for Refugee Rehabilitation and Vocation (SERRV), Oxfam 
and a few religious development groups took the small initiative of purchasing 
handicrafts from poor producers at a premium price and selling them directly to 
conscientious customers (Bowes, 2011; Hutchens, 2009; Raynolds & Long, 2007; 
Sylla & Leye, 2014). This small initiative gained momentum in 1968, when the 
demand of representatives of developing countries for the establishment of fair and 
equitable trading received acceptance in the United Nations Conference on Trade and 
Development (UNCTAD) (Nicholls & Opal, 2005b; Rice, 2001; Ullrich, 2007). With 
the success of such social movements, an alternative trading system, maintained by a 
group of dedicated NGOs and social enterprises, emerged under the name Alternative 
Trading Organizations (ATOs). These ATOs aimed to establish a direct trading link 
between poor producers of developing countries and empathetic consumers of 
developed countries (Nicholls & Opal, 2005b; Raynolds & Long, 2007; Ullrich, 
2011).  
Nonetheless, with growing concerns about social injustice and unequal practices of 
the conventional trading system, the demand for Fair Trade products began to rise 
during the periods of the 1970s and 1980s (Nicholls & Opal, 2005b; Raynolds & Long, 
2007). This demand for Fair Trade products led the ATOs to flourish through 
thousands of handicraft stores known as “World Shops” (Hutchens, 2009; Raynolds 
& Long, 2007). At this time, Fair Trade moved beyond selling handicrafts and 
expanded its product line into food products such as coffee, tea and cocoa (Ullrich, 
2011). The expansion of the product line triggered the interest and awareness of a 
segment of customers in developed countries. In particular, as prior literature 
documents, increasing interest from consumers in the UK market encouraged the 
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ATOs to lodge new product lines and develop notable brands of Fair Trade products 
(Nicholls & Opal, 2005b). However, despite the rapid increase in consumer interest 
and the consequent number of ATOs and their outlets, this trading practice struggled 
to survive in early 1980s due to a lack of infrastructural facilities and coordination 
within the Fair Trade network (Sylla & Leye, 2014). Consequently, in the late 1980s 
and early 1990s the leading ATOs consolidated their efforts to build up associations 
to coordinate, support and expand the Fair Trade network (Raynolds & Long, 2007; 
Ullrich, 2011). 
As part of this transition, a number of Fair Trade associations emerged in the late 
1980s. The first association that emerged in 1987 was the European Fair Trade 
Association (EFTA), representing the ATOs across nine European countries 
(Raynolds & Long, 2007). With a much bigger scope, the second association, the 
International Fair Trade Association (IFAT), emerged two years later in 1989, 
representing both producers and ATOs across the world6 (Hutchens, 2009; Raynolds 
& Long, 2007; Ullrich, 2011). In 1994, two other associations were established, the 
Network of European World Shops (NEWS!), representing the national world shops 
in Europe and the Fair Trade Federation (FTF), representing the ATOs in the United 
States and Canada, as well as producer organizations in Asia (Raynolds & Long, 
2007). A common feature of these earlier associations was their membership basis. 
However, a distinct new strand of Fair Trade system emerged in 1997 through a third-
party product certification and labelling scheme initiated by Fairtrade Labelling 
Organization International (FLO) (Bowes, 2011; Hutchens, 2009; Raynolds & Long, 
2007; Valiente-Riedl, 2013). The labelling system constituted the commercial 
breakthrough of the Fairtrade movement, enabling Fairtrade products to enter into the 
                                                          
6 This organization is now operating as World Fair Trade Organization (WFTO) 
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mainstream market. This concept of labelling Fairtrade products emerged from the 
successful execution of Max Havelaar’s label in 1988 in the Netherlands, which was 
formalised by FLO through the international labelling initiative (Valiente-Riedl, 
2013). These organizations continued to formalize and institutionalize their network 
in order to meet the growing demand for Fair Trade products (Gandenberger, Garrelts, 
& Wehlau, 2011; Jaffee & Howard, 2010; Raynolds & Long, 2007). With this process 
of institutionalizing Fair Trade networks, three large associations, i.e., Fairtrade 
Labelling Organization International (FLO), World Fair Trade Organization (WFTO), 
and European Fair Trade Association (EFTA) were transformed into umbrella 
organizations. These umbrella organizations not only serve as standard setters, but also 
support producers, coordinate strategies and promote campaigns in favour of Fair 
Trade (Fairtrade International, 2014). Even though FLO is the youngest umbrella 
organization among the three, it has achieved the highest growth in terms of expanding 
the Fair Trade network of both producer and consumer markets. In 18 years of 
operation, FLO has become one of the largest private global regulatory bodies, with 
three producer networks, twenty-five regional licencing offices, and an independent 
certification body of the global Fairtrade system named FLOCERT. An important 
contribution of FLO’s product certification scheme is the inclusion of corporations in 
the campaigning and trading activities of Fairtrade. The market based approach that 
FLO initiated has led the Fairtrade movement to incorporate a widely diversified 
category of participants into the field of Fairtrade. 
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2.2.3. FLO and Accountability: The Constituencies and the Regulatory Space of 
FLO  
As this thesis aims to explore the motivation behind the Fairtrade impact disclosures 
of FLO and its licensees trading in the market of developed countries7, it is important 
to understand the existing accountability practices of FLO. Accountability is, 
however, a “socially embedded, politicized, pluralistic” concept which is beyond the 
scope of any particular theory (Ebrahim & Weisband, 2007, p. 13). In general “… 
accountability is understood… as a means to constrain power and make it responsive 
to the people that it affects, especially people who tend to otherwise to be marginalised 
and silenced.” (Scholte, 2011, p. 15). Scholars of Social and Environmental 
Accounting literature defines accountability as “the duty to provide an account (by no 
means necessarily a financial account) or reckoning of those actions for which one is 
held responsible’ (Gray, Owen, & Adams, 1996, p. 38; see also Cooper & Owen, 2007, 
p. 651). As both of these definition suggests, understanding the notion of 
accountability requires identifying and understanding the concerned constituencies. 
More specifically, in order to fully comprehend the notion of accountability, it is 
important to understand, ‘who’ is accountable as well as, accountability – ‘for what’, 
‘to whom’ and ‘by what means’ (Scholte, 2011). Accordingly, the following 
discussion elaborates on the constituencies of the Fairtrade network maintained by 
FLO as well as the nature and functions of its regulatory environment with a view to 
conceptualised the existing accountability mechanisms. 
FLO is a multi-stakeholder, non-profit organization situated in Bonn, Germany that 
voluntarily regulates the supply chain of Fairtrade products through its product 
                                                          
7 Fairtrade Labelling Organization (FLO) evolved from a group of European nation based ATOs. 
However, this thesis particularly examines the Fair Trade disclosure practise of the licensees in the 
UK, as the UK market represents the largest and the oldest market for Fair Trade products.  
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certification scheme (Fairtrade International, 2014). It was established in 1997 to 
organize the networks of regional organizations and harmonize fair trading standards 
and the certification process. This umbrella organization sets Fairtrade standards, 
supports producers through a liaison office, develops the strategies for addressing 
emerging issues related to social and environmental sustainability and coordinates 
association with other umbrella organizations to promote trade justice and 
development. It launched the International Fairtrade Certification Mark for the first 
time in 2002. The objective of launching this certification mark was to promote 
visibility, facilitate cross border trade and simplify export procedures for both 
producers and exporters. In 2007, this mark was recognized by the ISEAL Alliance, 
the prestigious accreditation body that works to strengthen sustainability standards, as 
one of the seven organizations that have reached the highest standards for defining 
ethical trade.  
FLO maintains its licensing scheme with the help of two distinctive groups of regional 
offices: the producer networks, that certify producer organizations and represent 
small-scale producers, workers and other producer stakeholders, and the regional 
licensing offices that license the certification mark on products and promote Fairtrade 
in a particular region. FLO distinguishes its network and licensed organizations from 
other Fairtrade networks across the world through its licensing scheme. Organizations 
undertaking Fairtrade business with FLO’s license use the term ‘Fairtrade’ instead of 
‘Fair Trade’, which indicates that they hold FLO’s label on their products. In order to 
monitor trading activities, FLO has an independent certification body, FLOCERT that 
regularly monitors the trading practices of the licensed members of these 
organizations. At present, this organization has 1210 certified producer organizations 
under its three producer networks and 19 regional licensing offices regulating the 
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licensees in 24 countries (Fairtrade International, 2014). The governance structure of 
FLO consists of two boards: the General Assembly and the Board of Directors. At the 
General Assembly, fifty percent of the members represent producers. This assembly 
decides membership issues, approves annual accounts and changes in directorships at 
the annual general meeting. On the other hand, the Board of Directors includes four 
members from the producer networks, four members from a national Fairtrade 
organization and three independent board members. 
Unlike other umbrella organizations (i.e. WFTO and EFTA), the members of FLO’s 
regulatory environment are quite dynamic. While other umbrella organizations (i.e. 
WFTO and EFTA) maintain networking with the help of dedicated Fairtrade social 
enterprises and not-for-profit organizations, FLO issues licenses to full Fairtrade 
organizations and corporate Fairtrade organizations. Full Fairtrade organizations are 
solely dedicated to trading Fairtrade products and are also members of other Fairtrade 
networks, whereas, the corporate Fairtrade organizations sell a few Fairtrade products 
along with their other product lines. Issuing Fairtrade licenses to these different groups 
of organizations has not only resulted in greater and easier market access for products, 
but has also made market structures more diversified and complex. Due to its distinct 
licensing process, FLO’s trading network now includes both the expansionist group 
of licensees (i.e. full Fairtrade organizations) and the reductionist group of licensees 
(i.e. corporate Fairtrade organizations) maintaining relationships with producers and 
selling Fairtrade products in the consumer market (Figure 2.1). 
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Figure 2.1. The typology of Fairtrade licensed traders of developed countries (Hutchens, 
2009, p. 27) 
 
While FLO maintains its voluntary regulations to regulate a widely diversified group 
of members, it is important to understand how FLO covers its cost of operations. As 
disclosed in annual reports, FLO runs its operations using the revenue it generates 
from the certification fees collected from all licensed producers and traders. In 
addition, the organization receives donations from funding partners on a regular basis. 
The following diagram (Figure 2.2) shows the supply chain FLO voluntarily regulates 
and from which it earns certification fees from its members (Hutchens, 2009). 
 
 
 
 
 
 
Figure 2.2. FLO regulated Fairtrade network and its sources of earning revenue through 
certification fees (modified from Hutchens (2009, p. 128)). 
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As Figure 2.2 illustrates, FLO regulates three categories of licensees: producers 
cooperatives, full Fairtrade organizations (comprised of social enterprises and not-for-
profit organizations) and corporate Fairtrade organizations (comprised of 
multinational corporate buyers). In order to retain the Fairtrade label, all licensees are 
required to adhere to certain guidelines and standards of Fairtrade practices set out by 
FLO. In the case of certified producer cooperatives, the principle requirements are to 
(1) organize democratic associations, (2) uphold the International Labour 
Organization’s conventions, and (3) promote ecologically sustainable practices. In the 
case of certified traders (full Fairtrade and corporate Fairtrade organziations), the 
principle requirements are to (1) sign contracts with certified growers allowing long 
term planning and sustainable production practices, (2) offer credits for a portion of 
purchases, and (3) pay guaranteed floor prices and a social premium (Fairtrade 
International 2014; Raynold, 2012). In addition, FLO publishes product specific 
standards that outline production guidelines to be followed to retain the label 
(Fairtrade International 2014).  
While FLO maintains its own standards of Fairtrade, it is important to note that the 
trading system maintained by FLO is not mutually exclusive from the system 
maintained by other regulatory organizations (Cremona & Duran, 2012). In response 
to a growing concern over the lack of congruence of different Fairtrade networks and 
the increasing participation of the members of WFTO in FLO’s trading network, 
WFTO and FLO jointly integrated their principles for undertaking Fair Trade by 
adopting a Charter of Fair Trade Principles in 2009. Since its adoption, this charter 
has served as the single reference point for Fair Trade practices (Cremona & Duran, 
2012). Adopting this charter was an important turning point for this movement. This 
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charter has not only integrated the principles of two major Fair Trade networks, but 
has also extended the principles in order to address emerging social and environmental 
issues threatening producers’ lives. The following section discusses the key issues 
addressed in the charter.  
The Charter of Fairtrade Principles and the Key Social and Environmental Issues  
As discussed above, the Charter of Fairtrade Principles denotes a key document that 
serves as a single reference point for Fair Trade practices (Cremona & Duran, 2012). 
According to this charter, Fair Trade is a “trading partnership” backed by consumers 
with a mission to change the rules and practices of conventional international trade. 
The charter states its common vision as follows:  
The Fair Trade movement shares a vision of a world in which justice and 
sustainable development are at the heart of trade structures and practices so 
that everyone, through their work, can maintain a decent and dignified 
livelihood and develop their full human potential. The Fair Trade movement 
believes that trade can be a fundamental driver of poverty reduction and greater 
sustainable development, but only if it is managed for that purpose, with 
greater equity and transparency than is currently the norm. We believe that the 
marginalised and disadvantaged can develop the capacity to take more control 
over their work and their lives if they are better organised, resourced and 
supported, and can secure access to mainstream markets under fair trading 
conditions (WFTO and Fairtrade International, 2009, p. 6). 
 
Through the adoption of Fair Trade principles, FLO and WFTO endorsed a shared 
vision of Fair Trade by adopting five core principles of Fair Trade (Cremona & Duran, 
2012). These five principles are: (i) market access for marginalized producers, (ii) 
sustainable and equitable trading relationships with producers, (iii) capacity building 
of producer organizations and empowerment of the producers, (iv) consumer 
awareness raising and advocacy, and (v) recognizing Fair Trade as a “social contract” 
between producers and buyers, including consumers, rather than a charity (WFTO and 
Fairtrade International, 2009). In addition to these core principles, this charter also 
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adheres to widely accepted standards of labour rights (ILO convention), 
environmental sustainability and monitoring and evaluation systems (WFTO and 
Fairtrade International, 2009). Through this charter, both FLO and WFTO recognises 
that the breaches of labour rights and environmental sustainability “symptoms of 
poverty and inequality rather than its causes” (p.8). Accordingly, these regulatory 
organizations have taken some pro-active stances in implementing the standards of 
ILO convention and environmental sustainability. Tables 2.1 and 2.2 illustrate the 
basic principles, as well as the additional dimensions recognized in the Charter of Fair 
Trade Principles. As Table 1 demonstrates, Fair Trade principles encourage the active 
participation of producers and workers; transparent and fair trading terms and 
conditions related to a safe and hygienic environment, working hours and human 
treatment; improving the relative position of women and underrepresented groups; and 
explicit disclosure of children’s involvement in the production process, along with the 
assurances that such involvement is not adversely affecting the well-being, security, 
educational opportunities, and need for play of the children. 
 
 
 
 
 
 
 
 
Table 2.1  
The basic principles and the additional dimension of decent working conditions as defined by 
the ILO convention (extracted from the Charter of Fair Trade Principles,WFTO and Fairtrade 
International (2009, p. 9)) 
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In relation to environmental sustainability, Fair Trade principles encourage 
collaboration on continuous improvement of the environmental impact of the 
production and trading process through the organic production process (for 
agricultural production), efficient use of resources, reducing the use of non-reusable 
energy sources, and improved waste management process. 
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Table 2.2  
The basic principles and additional dimension of environmental sustainability and monitoring 
and evaluation system (extracted from the Charter of Fair Trade Principles WFTO and 
Fairtrade International (2009, p. 10)) 
 
 
One of the most important elements of the Charter of Fair Trade Principles is the 
recognition of an explicit monitoring and evaluation system allowing the participation 
of all producers in identifying areas of improvement. In this way, the notion of 
accountability and transparency within the Fair Trade network includes the 
participation of producers in evaluating and improving trading conditions.  
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The Charter of Fairtrade Principles (2009) emerged as the official response of the 
voluntary regulatory organizations, WFTO and FLO, to the growing expectations of 
stakeholders for more congruent Fair Trade practices across the world. By considering 
the charter to be the reflection of stakeholder expectations for more transparent and 
socially and environmentally accountable trading practices, this thesis posits that 
despite the absence of mandatory requirements, the disclosures of voluntary regulatory 
organizations and their licensed members will reflect the social and environmental 
commitments made in the charter. However, as prior literature has not yet explored 
the effects of this charter on the practices of different forms of Fairtrade organizations, 
there remains a lack of understanding regarding the reasons for the adoption of this 
Charter and the consequent impact on the practices of Fairtrade organizations. 
2.2.4. Prior Literature on Fairtrade  
This section reviews prior literature on Fairtrade that has assessed different 
perspectives of its practices. Being an alternative trading approach for bringing trading 
justice and equality into the international trading system, Fairtrade has gained the 
attention of academics across a wide range of disciplines, including economics, 
marketing, agriculture, rural studies, development studies, business ethics and 
management studies (Bowes, 2011; Moore, 2004; Raynolds & Murray, 2007). This 
diverse range of literature has so far investigated the effectiveness of the Fairtrade 
system from three broad perspectives: the economic and business model of Fairtrade 
(Bowes, 2011; Nicholls & Opal, 2005a; Raynolds & Murray, 2007; Sylla & Leye, 
2014), the governance structure of the regulatory mechanism (Gandenberger et al., 
2011; Reed, 2012; Sutton, 2013; Ullrich, 2011), and finally, the impact of Fairtrade’s 
standards and practices in changing producers’ lives (Blowfield & Dolan, 2010; 
Fisher, 2007; Jaffee, 2010; Jaffee & Howard, 2010; Le Mare, 2008; Luetchford, 2007; 
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Moore, 2004; Raynolds, 2012; Shorette, 2010-11; Vagneron & Roquigny, 2010; 
Valkila, 2009). 
 One stream of literature examining the economic and business models of Fairtrade 
views the movement as a form of “new globalization” rather than “anti-globalization”, 
as it addresses some fundamental limitations of conventional trading practices rather 
than trading against them (Bowes, 2011; Nicholls & Opal, 2005b; Raynolds & 
Murray, 2007; Robinson, 2009). Identifying the loopholes of the neoliberal theory of 
international trade, Nicholls and Opal (2005a) maintained that market conditions of 
developing economies do not act in favour of a win-win situation for all actors. In 
particular, actors in developing countries cannot evenly accrue the benefit of the free 
trading system due to a lack of market access, imperfect information, inadequate 
financial facilities, the inability to move to other income generating activities and a 
weak legal system (Nicholls & Opal, 2005b). Given this market imperfection, 
Fairtrade extends a sustainable market based solution to overcome the limitation of 
conventional trading practices (Nicholls & Opal, 2005b; Raynolds & Murray, 2007).  
The economic model of Fairtrade, however, has been criticized in much of the 
literature on the grounds of the feasibility of executing this ambitious economic model 
(Moore, 2004; Sylla & Leye, 2014; Valiente-Riedl, 2013). Sylla and Leye (2014) 
termed Fairtrade “too politically correct” (p. 143), which is “easier to sell on the 
political and media level” (p. 143) though difficult to implement at the field level. 
Based on Latin American observations, Sylla and Leye (2014) continued critiquing 
the economic model saying that the model was developed considering the economic 
environment in Latin America and therefore only a few producers (particularly Latin 
Americans) were actually receiving benefits from the trading system. While umbrella 
organizations continuously report the bulk amount of social premium distribution for 
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executing development programs in producers’ communities each year, Sylla and 
Leye (2014) suggested that the amount of distribution does not necessarily represent 
the empowerment of the producers. In relation to the economic and business model, 
Valiente-Riedl (2012) documented that Fairtrade’s definition encompassed a wide 
variety of business models that were ideologically diverse in their strategies and 
practices and therefore ran the risk of being misunderstood while implementing them 
into practice. However, this stream of literature has largely analysed the economic and 
business model of Fairtrade from a theoretical perspective, and therefore neither the 
proponents nor the critics portray the problem and prospects of Fairtrade at the level 
of implementation.  
Another stream of literature has investigated the governance structure and 
accountability mechanism of the Fairtrade regulatory system controlling the decision 
making process within the Fairtrade network (Gandenberger et al., 2011; Lyon, 2006; 
Reed, 2012; Sutton, 2013; Ullrich, 2011). Raynolds (2012), termed the governance 
mechanism within Fairtrade as “social regulation”, which operates beyond the 
boundary of corporations and state domains and is comprised of individual and 
collective actors. However, literature investigating the governance mechanism has 
been largely critical about performance. For instance, Ullrich (2011) assessed the 
impact of the engagement (or non-engagement) of civil society groups in the process 
of improving governance mechanisms of IFAT (now WFTO). He observed that in 
restructuring governance mechanisms at IFAT neither group directly attempted to 
reduce the accountability gap with its broader constituents, nor took any concrete steps 
to increase the engagement of such civil society. Therefore, concerns remained as to 
whether IFAT’s attempt at restructuring governance could bring real change to an 
international system of exchange (Ullrich, 2011).  
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Similarly, in examining the private approach of fostering sustainability Gandenberger 
et al. (2011) studied FLO’s approach of incorporating sustainability issues into 
conventional market and incentive practices. The result of this study revealed that the 
attempt to ensure sustainability through this private certification network was not 
sufficient to radically transform existing market structures as its attempts were 
constrained by the EU Commission’s Communication (CEC 2009) requirement of 
being compatible with the WTO regime. Therefore, Gandenberger et al. (2011) 
concluded that the “product label stipulated by the certification network cannot be 
taken as the allegory for sustainable consumption” (p. 123). In a different study 
investigating FLO’s governance structure Reed (2012), agreed with Gandenberger et 
al.’s  (2011) findings by identifying the controversies in the policies and practices of 
FLO related to the membership, decision making, mainstreaming, estate production, 
trade reform, governance reform and its competing business regulation models. 
Especially in relation to the inclusion of large corporations and private owners of large 
estates into the Fairtrade network, Reed (2012) contended that such inclusion had 
impaired the level playing field of the network and thus rather than ensuring fairness, 
had injected unfairness into the trading system.  
In more recent studies, Sutton (2013) assessed the role of FLO in representing the 
interests of its producers through the collaborative governance approach of the trading 
system. Utilizing Fung and Wright’s framework of empowered participatory 
governance, Sutton (2013) concluded that the present system had not satisfactorily 
incorporated producers’ voices into the decision making process. Therefore, Sutton 
(2013) suggests that producer networks needed to be more organized, particularly in 
relation to building capacity and leadership skills in order to ensure producers’ 
engagement in the decision making process.  
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While this strand of literature is particularly critical about the accountability 
mechanism of the umbrella organizations and associated producers networks, this 
literature has not yet investigated how these umbrella organizations use their 
accounting and disclosures to execute their accountability to the broader stakeholders 
as well as how they regulate their licensed traders to comply with the social and 
environmental commitments of Fairtrade. In particular, there remains a lack of 
understanding as to how umbrella organizations disclose the impact of Fairtrade 
businesses under their supervision to communicate the impact of Fairtrade to the 
broader stakeholder communities.  
Another stream of literature has focused on the impact of standards and practices on 
producers’ lives. This literature reveals some mixed results (Le Mare, 2008; Leclair, 
2002; Raynolds, 2012), with the majority critiquing the standards and practices of 
Fairtrade (Blowfield & Dolan, 2010; Fisher, 2007; Jaffee, 2010; Jaffee & Howard, 
2010; Le Mare, 2008; Luetchford, 2007; Moore, 2004; Raynolds, 2012; Shorette, 
2010-11; Vagneron & Roquigny, 2010; Valkila, 2009). According to this stream of 
literature, while there is some evidence regarding improving the economic condition 
of producers (Le Mare, 2008; Leclair, 2002; Raynolds, 2012), most of the literature 
revealed that the benefit of alternative trading arrangements did not reach all producers 
equally. Studying a case of a Fairtrade tea project in Kenya, Blowfield and Dolan 
(2010) documented that the business model of Fairtrade did not match the poverty 
model of that particular project. Therefore, due to the differing nature of power and 
influences in trading relations there remains a gap between the ethical intention and 
experience of the intended beneficiaries (Blowfield & Dolan, 2010).  
Similarly, studies on the impact of Fairtrade on the well-being of poor producers 
revealed that the benefits of Fairtrade were limited for certain categories of producers, 
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such as poor women, aged people and impoverished children (Fisher, 2007; 
Luetchford, 2007; Valkila, 2009), and that Fairtrade made very little progress in 
overcoming social inequities (Smith, 2010). There are also some instances where the 
Fairtrade system has engendered or even exacerbated inequalities at the local level 
(Vagneron & Roquigny, 2010). While this strand of literature largely reflects the 
concerns of the dominated stakeholder (i.e., the producers) over the inequities in 
existing Fairtrade practices, the disclosure of dominant actors (i.e., the umbrella 
organizations, associate NGOs, licensed traders, media reporters) in response to such 
concerns as documented in the public sphere is yet to be examined. Therefore, there 
remains a lack of understanding as to how existing Fairtrade practices are legitimised.  
In reviewing prior literature on Fairtrade, the researcher of this thesis observed that a 
plethora of studies had investigated the economic model, governance structure and the 
accountability mechanism of regulatory bodies and impact of Fairtrade standards at 
the producers’ level; however, the role of licensed traders, who serve as the essential 
link between consumers and producers –remains understudied. As discussed earlier, 
the composition of this group is becoming increasingly diversified and complex (see 
Figure 2.1) due to the emergence of large corporations8 (Hutchens, 2009). Even though 
a limited number of studies have investigated the roles of these licensed traders, these 
studies raised concerns regarding the involvement of the corporate sector in this field. 
While the objective of involving corporate actors is to boost the market based approach 
of Fairtrade (Hutchens, 2009),  this raises concerns regarding the potential dilution of 
the principles of undertaking Fairtrade business (Huybrechts & Nicholls, 2013; Jaffee, 
2010; Jaffee & Howard, 2010; Moore, 2004; Nicholls, 2010b).  
                                                          
8 FLO has allowed a number of corporations to trade Fairtrade products along with their conventional 
trading practices through its labelling scheme.  
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In analysing the mainstreaming process of the Fairtrade system Moore (2004) raised 
concerns that the attempt could result in the potential dilution of the ethical principles 
and practices of the Fairtrade system. Jaffee and Howard (2010) termed the 
mainstreaming process “corporate co-optation” due to the corporation’s efforts to 
neutralize the effectiveness of a movement for social change. Furthermore, Nicholls 
(2010b) explored the presumptions of managers regarding the legitimacy of Fairtrade 
social enterprises. Nicholls’s (2010b) study revealed that managers of Fairtrade social 
enterprises lacked a whole understanding of the public discourses of Fairtrade. 
Accordingly, this study concludes that “public discourses around Fairtrade became a 
symbolic device that obfuscate the changes in mainstreaming of Fairtrade by 
appealing to normative notions of its impact and performance disconnected from 
empirical evidence or beneficiary voice.” (p. 112). In more recent times, Huybrechts 
and Nicholls (2013) studied a case of “cross sector collaboration” between Fairtrade 
social enterprises and corporations to understand the role of organizational legitimacy. 
The results of this study revealed that due to a lack of resources and power, such 
collaboration led the business principles of Fairtrade social enterprises to be 
dominated by powerful corporations (Huybrechts & Nicholls, 2013). 
To summarise, prior literature on Fairtrade has revealed some inherent limitations of 
Fairtrade practices. In relation to policy formulation, the political commitment of 
Fairtrade in bringing social justice through trading was regarded as too high to feasibly 
implement into practice (Sylla & Leye, 2014; Valiente-Riedl, 2013). In relation to 
governance and accountability mechanisms of the regulatory system, concerns were 
raised regarding the weaknesses of the governance structure, as this may lead to 
inefficiencies in tackling market forces and incorporating the voices of the producers 
into the decision making process (Gandenberger et al., 2011; Lyon, 2006; Reed, 2012; 
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Sutton, 2013; Ullrich, 2011). Finally, in relation to the effectiveness of Fairtrade 
standards, extant literature evidenced that the benefits of Fairtrade were not equally 
accrued by producers and therefore contended that Fairtrade made very little progress 
in overcoming social inequalities (Blowfield & Dolan, 2010; Fisher, 2007; Le Mare, 
2008; Luetchford, 2007; Moore, 2004; Raynolds, 2012; Shorette, 2010-11; Vagneron 
& Roquigny, 2010; Valkila, 2009). 
While these studies indicate the potential for misinterpreting Fair Trade principles in 
implementing them into practice, and thereby nurturing social inequalities instead of 
removing them, only a few studies (Huybrechts & Nicholls, 2013; Nicholls, 2010b) 
have investigated the impact of the involvement of the licensees expected to 
implement those principles into their business strategies. Moreover, studies that 
investigated the practices of the licensees could not shed light on the role of the 
disclosures in executing their accountability to the broader stakeholder community. . 
Therefore, an opportunity exists for this thesis to contribute to this field of research by 
extending a comprehensive understanding of the Fairtrade impact disclosure practices 
of the dominant organizations (i.e., the regulatory organization and its licensed traders) 
that can provide some  important for improving the accountability practices of the 
dominant actors in the Fairtrade field.  
2.3. Literature Review on Social and Environmental Accounting 
2.3.1. The Emergence of Social and Environmental Accounting  
Studies on Social and Environmental Accounting (SEA) emerged as a substantial 
discipline in the mid-1960s (Gray, 2002; Owen, 2008). The interest in exploring new 
forms of accounting with the potential of creating a fairer society, as well as 
dissatisfaction with conventional accounting practices, were two core concerns 
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leading to the development of this field (Bebbington, 1997). Earlier research work 
characterized social accounting as accounting for different things (i.e. other than 
economic events), accounting in different media (i.e. other than financial terms), 
accounting to different individual groups (i.e. other than providers of finance) and 
accounting for different purposes (i.e. other than the purpose of financial successes) 
(Gray, Owen, & Adams, 1996). While these characteristics imply that social 
accounting wishes to encompass all possible forms of accounting, Gray et al. (1996) 
further developed the boundaries to: (1) formal form of account, (2) prepared by the 
organizations either for themselves or for others, (3) to report certain areas of activities 
that affect the natural environment, employees and wider ethical issues concerning 
consumers and products, as well as local and international communities, (4) 
considering a wide range of stakeholders’, such as members of local communities, 
employees and trade unions, consumers and society at large. In brief  “Social 
accounting can be usefully thought of as the universe of all possible accountings… 
One dimension of social accounting is with the social and environmental 
consequences of conventional accounting… but it is equally about (attempts at) 
mitigation of this and consequential change in accounting” (Gray, 2002, p.692).  
Over the last 40 years, the development of research in SEA has led this field to move 
from the margin of accounting literature to centre stage (Parker, 2011). A series of 
scholarly reviews on 25 years of SEA research reflected significant contributions of 
SEA literature in expanding its notion by addressing a diversified agenda (Bebbington 
& Larrinaga, 2014; Deegan & Soltys, 2007; Gray, 2002; Mathews, 1997; Owen, 
2008). The limitations identified in these scholarly reviews, such as skewed attention 
to environmental issues, as opposed to both social and environmental issues; limited 
scope to publish; absence of meta-theory; less engagement of researchers and 
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practitioners; and a dearth of empirical research have been duly addressed by SEA 
researchers in recent times (Eugénio, Lourenço, & Morais, 2010; Parker, 2011). In 
reviewing the progress of SEA literature over the last forty years, Parker (2011) 
documented that SEA literature in the second half of its tenure increasingly responded 
to the call of scholars by expanding its boundaries, not only in terms of its scope and 
theoretical underpinning, but also in terms of the research methodologies employed in 
investigating the phenomena. 
2.3.2. Prior Research on Social and Environmental Accounting  
As discussed earlier, for over forty years SEA literature has made a significant 
contribution through researching diversified social and environmental agendas 
(Deegan & Soltys, 2007; Gray, 2002; Mathews, 1997; Owen, 2008; Raynolds, 2000). 
While studies in the field of SEA have largely portrayed the limitations of the 
traditional practices of corporations (Cho, Guidry, Hageman, & Patten, 2012; Cooper 
& Owen, 2007; Shearer, 2002), researchers in this field have also duly addressed social 
and environmental accounting issues concerning governmental organizations (Archel 
et al., 2011; Deegan & Blomquist, 2006; Jacobs, 2012; Lodhia & Jacobs, 2013; 
Thomson, Dey, & Russell, 2015) and non-profit organizations (Awio, Northcott, & 
Lawrence, 2011; Conway et al., 2015; O’Dwyer & Unerman, 2008; Qian, Burritt, & 
Monroe, 2011).  
Furthermore, SEA researchers are increasingly becoming interested in more specific 
social and environmental accountability issues such as human rights (Hazelton, 2013; 
Islam & McPhail, 2011), climate change (Boston & Lempp, 2011; Cooper & Pearce, 
2011), biodiversity and greenhouse gas emissions (Comyns & Figge, 2015; Larrinaga-
González & Bebbington, 2008; Lodhia & Martin, 2011), water accountability 
(Chalmers, Godfrey, & Lynch, 2012; Hazelton, 2013; Matthew, 2014), while the 
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broader research interest remains the role of the accounting disclosure practices in 
executing accountability to broader stakeholders. In reviewing the SEA literature over 
last ten years, this thesis has identified some major categories of SEA literature that 
have examined disclosure practices. The following discussion summarizes prior 
literature under each major category and position the study of this thesis based on the 
identified research gap. 
One category of literature has focused on various aspects of the social and 
environmental performance measurement. Even though this category of literature 
largely takes the normative approach prescribed in the framework for disclosing social 
and environmental disclosures (Atkins, Atkins, Thomson, & Maroun, 2015; Baker & 
Schaltegger, 2015; Gray et al., 1997; Hackston & Milne, 1996; Lehman, 2001; 
Siddiqui, 2013) a few recent studies have also attempted to empirically assess 
particular aspects of SEA disclosures (Bowen & Wittneben, 2011; Cho, Michelon, 
Patten, & Roberts, 2015; Cooper & Pearce, 2011; Macve & Chen, 2010; Solomon, 
Solomon, Norton, & Joseph, 2011).  
Studies that take the normative approach explore different theoretical underpinnings 
for developing a disclosure framework reflecting stakeholder expectations (Baker & 
Schaltegger, 2015; Gray et al., 1997; Lehman, 2001). Through extending such a 
theoretical framework, this strand of literature attempts to provide an effective means 
for executing accountability not merely to the finance providers (i.e., shareholders and 
creditors), but also to society at large. In addition to this normative approach, studies 
attempting to empirically assess different aspects of social and environmental 
performance measurement have focussed on the decision usefulness of social and 
environmental disclosures (Cho et al., 2015), the applicability of a disclosure model 
in a particular setting (Cooper & Pearce, 2011; Macve & Chen, 2010; Siddiqui, 2013) 
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and the emerging discourse in social and environmental reporting regimes (Solomon 
et al., 2011).  
While this area of research provides important guidelines for assessing social and 
environmental performances, the scope of this literature is very limited in terms of 
extending a disclosure framework for a socially regulated network, such as Fairtrade. 
Even though Gray et al.’s (1997) proposed framework for social accounting was 
developed on the basis of the reporting practices of one of the well-known full 
Fairtrade organizations, Traidcraft, no study has yet examined how Fairtrade 
organizations disclose the impact of their Fairtrade business and why they disclose 
such information.9  
Another category of  literature on social and environmental disclosure practices has 
focused on the relationship between disclosures and performance (Adams, 2004; Al-
Tuwaijri, Christensen, & Hughes, 2004; Boesso, Kumar, & Michelon, 2013; Boiral, 
2013; Bracci & Llewellyn, 2012; Chalmers et al., 2012; Freeman & Groom, 2013; 
Lanis & Richardson, 2012; Liempd & Busch, 2013; Mio, Venturelli, & Leopizzi, 
2015; Murray, Sinclair, Power, & Gray, 2006; Patten, 2002). In assessing the 
relationship between SEA disclosures and performance, this strand of literature 
compared SEA disclosures with financial performance (Adams, 2004; Al-Tuwaijri et 
al., 2004; Freeman & Groom, 2013), market performance (Boesso et al., 2013; Murray 
et al., 2006), managerial performance (Lanis & Richardson, 2012; Mio et al., 2015), 
as well as with real actions (Boiral, 2013; Bracci & Llewellyn, 2012; Chalmers et al., 
2012; Liempd & Busch, 2013).  
                                                          
9 The following section discusses Gray et al.’s proposed framework for social accounting. 
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Studies that have attempted to examine the relationship between SEA disclosures and 
market performance have been criticised by a group of scholars (Deegan, 2002; -
zParker, 2005, 2011) on the grounds of their positivist approach and the limited 
contribution of this literature due to focusing on finance providers (shareholders and 
creditors) who are not primarily concerned about social and environmental 
performance. However, the few studies that have investigated the relationship between 
social and environmental disclosures and performance have provided insights into the 
relationship between reform in SEA disclosures and consequent improvement in 
accountability (Bracci & Llewellyn, 2012), the relationship between ethical reasons 
and SEA disclosures (Liempd & Busch, 2013) and the disconnect between SEA 
disclosures and real performance (Boiral, 2013). Such insights are particularly 
important to understand the gap in existing accountability practices.  
This thesis observes an important stream of SEA literature exploring the motivation 
for disclosing social and environmental performance. Such motivations have been 
widely explored, not only in the social and environmental reporting of the corporate 
sector (Belal & Owen, 2015; Hazelton, 2013; Islam & Deegan, 2008; Liesen, Hoepner, 
Patten, & Figge, 2015; Lodhia & Martin, 2011; Orij, 2010; Rimmel & Jonäll, 2013), 
but also in reporting practices of local government (Qian et al., 2011; Thomson et al., 
2015) and non-profit organizations (Brennan & Merkl-Davies, 2014; Conway et al., 
2015). The review of this SEA literature revealed two distinct groups of studies in 
terms of theorising the motivation for SEA disclosures. In the first group, a  plethora 
of studies adopted system oriented theories, such as legitimacy theory (Bebbington, 
Larrinaga, & Moneva, 2008; Belal & Owen, 2015; Cho et al., 2015; Lanis & 
Richardson, 2012; Rimmel & Jonäll, 2013), neo-institutional theory (Hazelton, 2013; 
Qian et al., 2011), stakeholders theory (Orij, 2010; Wong & Millington, 2014), theory 
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of impression management (Conway et al., 2015), media richness theory (Cho, 
Phillips, Hageman, & Patten, 2009), the theory of planned behaviour (Thoradeniya, 
Lee, Tan, & Ferreira, 2015), and theory of innovation and strategy (Ferreira, Moulang, 
& Hendro, 2010). However, some SEA scholars (Adams & Larrinaga-González, 2007; 
Deegan, 2009b; Mobus, 2005; Owen, 2008; Parker, 2005) criticised the adoption of 
system oriented theories due to their simplistic argument in explaining why SEA 
disclosures occur. As these scholars argued, exploring such reasons for SEA 
disclosures using system oriented theories could trace some associated technical 
problems in disclosures, but not the inequities in the social and political environment 
that cause such problems (Deegan, 2009b).  
Considering such limitations of system oriented theories, a second group of SEA 
researchers embraced critical theories to explore why SEA disclosures occur. 
Researchers of this strand of SEA literature have so far adopted deep ecologist and 
radical feminist (Bebbington, 1997), Freirean theoretical dialogic framework (Edgley, 
Jones, & Solomon, 2010), Foucault’s theory of governmentality (Tregidga, 2013), 
Bourdeiu’s thoery of practice (Archel et al., 2011; Lodhia & Jacobs, 2013), political 
economy theory (Siddiqui, 2013), and the theory of imminent critique (Kamla & 
Rammal, 2013) to explore such reasons. These studies assume that the limitations of 
SEA disclosure practices are potentially the reflection of inequities existing in society, 
therefore, solving such limitations of disclosures requires solving the inequities that 
exist in social practices (Deegan, 2009a).  Accordingly, this second stream of SEA 
literature has so far focused on the influences of the internal (Kamla & Rammal, 2013; 
Lodhia & Jacobs, 2013) and socio-political factors (Siddiqui, 2013; Tregidga, 2013) 
that lead to certain forms (and limitations) of SEA disclosures.  
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A few studies in SEA literature that embrace Bourdieu’s theoretical notion suggest 
that social and environmental commitments are rare and highly sought after, and 
therefore possess the power to shape the dispositions of society (Everett, 2004). 
However, none of the studies in this stream of literature have yet examined whether 
and how SEA disclosures are utilised to mediate the tensions, contradictions and 
challenges in a field of struggle. Such examination is important to understand the role 
of the SEA disclosures in improving the accountability practices in a field. . To fill the 
research gap, this thesis contributes to critical social and environmental accounting 
research by examining one example of the interplay between SEA disclosures and 
stakeholders’ dispositions, that is, the Fairtrade impact disclosures of both the licensor 
and the licensees of the Fairtrade field (Figure 2.3). In order to understand what is 
known about Fairtrade impact disclosure practices, the following section reviews SEA 
literature that focuses on the different aspects of the social and environmental 
reporting in some Fairtrade organizations.  
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Figure 2.2. Social and environmental disclosure practices of Fairtrade under the broader 
research field of social and environmental accounting. 
 
2.3.3. Research on Fairtrade in the Field of Social and Environmental Accounting  
The Fairtrade phenomena have received limited, incidental attention in SEA literature. 
In particular, in assessing the social accounting projects of social enterprises, some 
prominent Fairtrade organizations (i.e. Traidcraft and Cafédirect) have been examined 
by SEA researchers. Four key articles from SEA literature investigating social 
accounting and practices of Fairtrade social enterprises (Table 2.3) have been 
highlighted as the most relevant to this study. Among these four studies, Gray et al.'s 
(1997) case studies on social accounting and auditing procedures of two social 
enterprises: Traidcraft plc and Traidcraft Exchange, was traced as the key study in this 
domain. The aim of Gray et al.’s study (1997) was to identify key stakeholders of 
social enterprises and develop a conceptual framework for social accounting and 
auditing procedures. Synthesizing accountability, stakeholders and polyvocal 
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citizenship perspectives, this study framed the conceptual prerequisites, derived 
definitions, presumptions and assertions of social accounts. In this study the authors 
suggested two complementary constructs for social accounting – “social account”, 
which aims to construct a social image of an organization, and “social audit”, which 
aims to encourage a negotiation for change between an organization and its 
stakeholders. Gray et al.’s (1997) study called for more research to detail the 
specification of the ways in which stakeholders’ voices, that is, their expectations and 
evaluations could be incorporated into reporting practices.  
The subsequent study in this arena is Dey’s (2007) single case study on the social 
bookkeeping project of Traidcraft plc. This study provided an account of the 
development in implementing social accounting in Traidcraft plc. Examining the 
accounting intervention in the context of organizational change, Dey (2007) argued 
that the process of incorporating commercial reality diluted the moral principle of 
undertaking ethical trading and that social bookkeeping was used as a tool to aid such 
dilution by producing a decisive, management led commercial interpretation of 
religious principle. Drawing on the change/appropriation work of Larrinaga-Gonzalez 
and Bebbington (2001) and Ball (2005), Dey (2007) concluded that political and social 
pressure within the organization acted as a powerful influence on the development and 
implementation of “narrowing” the social bookkeeping project, that places more 
emphasis on quantitative and financial performance, rather than the original objective 
of the organisation. While this study provided important insights into the motivation 
of a full Fairtrade organization to produce social accounting and social auditing 
reports, it extended limited understanding of such motivation. Therefore, there 
remains a lack of understanding on stakeholders’ perceptions about the performances 
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of Fairtrade organizations and how these organizations conform to the expectations of 
the broader stakeholder community through Fairtrade impact disclosures.  
Table 2.3  
Summary of research on the practices of Fairtrade organizations undertaken in the field of 
SEA literature  
Author Focus of the study Method Summary of major findings 
Gray et 
al. (1997) 
To define the praxis of 
social accounting 
concerning stakeholders, 
accountability, audits and 
procedure. 
Multiple case 
study (two 
cases) 
A clear identification of the 
broad range of stakeholders and 
the conceptual framework for 
social accounting and auditing 
procedures. 
Dey 
(1997) 
To provide an account of 
the development and 
implementation of social 
accounting at the UK 
Fairtrade organization 
Traidcraft plc. 
Single case 
study 
Political and social pressure 
within the organization acted as 
a powerful influence in utilizing 
social accounting tools to 
produce decisive and 
management led interpretation 
of ethical trading activities.  
Nicholls 
(2009) 
To theorise the practice of 
‘blended value 
accounting’ in social 
enterprises. 
Multiple case 
study  
Development of the theoretical 
construct ‘blended value 
accounting’ that constitutes a 
spectrum of disclosure logic 
used by social entrepreneurs to 
access resources and realize the 
organizational mission. 
Reed et 
al. (2012) 
To examine the potential 
use of social accounting 
tools by Fairtrade social 
enterprises in reporting the 
social value added in the 
FT value chain.  
Single case 
study 
The potential problems and 
prospects related to developing 
an own blended social 
accounting approach in 
reporting social value creation. 
 
In a more recent study theorizing the ‘blended value accounting’ practice in social 
enterprises, Nicholls (2009) studied the disclosures of Cafédirect PLC - a prominent 
Fairtrade social enterprise - as one of five small case studies. In this study, Nicholls 
(2009) proposed a spectrum of disclosure logic “blended value accounting” to be used 
by social enterprises to access resources and at the same time realize the organizational 
mission.While this spectrum suggests a variety of reporting motivations ranging from 
the positivist, to critical theorist, to the interpretive approach, Cafédirect’s reporting 
was found to be more positivist, with more emphasis on business activities and 
financial disclosures. Hence, according to Nicholls’ spectrum of “blended value 
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accounting” Cafédirect is more inclined to enhance operational performance and drive 
innovation. Despite being a normative approach for explaining the motivation of social 
enterprises in disclosing their performances, Nicholls’s (2009) also documented the 
positivist approach of the disclosing Fairtrade impact that narrowed down Cafédirect’s 
disclosure objective. However, this study did not shed light on why Cafédirect 
narrowed down its Fairtrade impact disclosures to only business activities and 
financial performance. 
Drawing on Nicholls’s (2009) ‘blended value accounting’ (Reed, Mukherjee, 
McMurtry, & Cherkil, 2013) examined the existing reporting practices and potential 
use of social accounting (SA) tools of a Fairtrade social enterprise in reporting how 
the organizations were adding social value in the Fairtrade value chain. Reviewing 
earlier literature, Reed et al. (2013) extended a summary of social accounting tools 
that Fairtrade organizations could use to report social impact reporting. Reed et al. 
(2013) summary of social accounting tools can be revised by incorporating new items 
of reporting, such as accounts for Fairtrade premium (distribution and its impact) 
under the monetized category and social rights (such as equality, labour rights and 
female empowerment) under the non-monetized category. Furthermore, from the 
perspective of new forms of accounting notions, social accounting and reporting can 
be categorized into traditional and new accounting tools. Table 2.4 gives a number of 
examples of new forms of accounting notions used to disclose the social impact of 
doing business. 
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Table 2.4  
Accounting and reporting by Fairtrade organisations (modified from Reed et al. (2012)) 
 Traditional Accounting 
Tools 
New Accounting Tools 
Monetized 
reporting 
Profit and loss account, 
income and expenditure 
account, value added 
statement. 
Social ROI, SVA statement, 
EVA statement, social 
premium accounts,  
Descriptive statistics. 
Non-monetized 
reporting 
(including 
narrative) 
Descriptive analysis, 
general social and 
environmental performance 
disclosures. 
Case studies, ethnographies 
and special reports on female 
empowerment, child labour, 
climate change, labour rights, 
work environment etc. 
 
In this study, Reed et al. (2013) highlighted the challenges that a small Fairtrade 
organization faced in measuring and reporting social value creation in the Fairtrade 
value chain. In analysing this case, Reed et al. (2013) documented that the complex 
nature of practice resulted in difficulties in incorporating social accounting into 
Fairtrade and that this situation was particularly complicated for organizations. 
Therefore, they concluded that:  
While many Northern SE licensees loudly proclaim their allegiance to FT 
principles, few have gone very far in systematically documenting the social 
value added that they supply through the use of SA and other reporting 
methods. Similarly, small producer organizations in the South have also not 
yet been able to develop their own blended SA approaches to reporting. 
Instead, they have had to (at best) rely on social impact assessments carried 
out by Northern NGOs and development agencies to document their practices 
(ibid, p. 19) 
 
In reviewing the SEA literature that examines the disclosure practices of Fairtrade 
organizations, this thesis has identified a clear research gap as there remains a lack of 
understanding regarding the motivation of Fairtrade organizations for providing 
disclosures on the impact of their Fairtrade business. In particular, while prior 
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literature has documented the inclination to narrow down disclosure objectives (Dey, 
2007; Nicholls, 2009) as well as the challenges that Fairtrade organizations face in 
disclosing the impact of their Fairtrade business, none of these studies have 
investigated why such disclosures are occurring in a particular manner. Considering 
the concerns raise by the researchers from other disciplines that social inequalities 
exist in the Fairtrade chain, it is important to examine how Fairtrade organizations are 
using impact disclosures in mediating the tension and contradictions that persist in the 
field. Such examinations will potentially extend insights into the existing 
accountability and disclosure practices of Fairtrade organizations which are useful for 
improving their accountability practices. Accordingly, scholars in the SEA field have 
called for more in-depth studies to examine the Fairtrade impact disclosure practices 
of Fairtrade organizations to understand prospects and challenges of this arena 
(Bebbington & Larrinaga, 2014; Gray, 2002). Responding to this call, this thesis 
examines the Fairtrade impact disclosures of the licensor, FLO and some of its major 
licensees operating in developed countries to understand the motivation behind such 
disclosures.  
2.4. Conclusion 
This chapter reviewed prior literature on Fairtrade and  Social and Environmental 
Accounting (SEA). In detailing the review of prior literature in these two fields, this 
chapter identified limited understanding regarding the accountability and disclosure 
practices of different organizations operating within the Fairtrade network. In 
particular, there remains a lack of understanding regarding how different types of 
Fairtrade organizations (i.e., Fairtrade licensor, full Fairtrade organisations and 
corporate Fairtrade organisations) are disclosing the impact of their Fairtrade practices 
to conform to the expectations of the broader stakeholder communities of Fairtrade. 
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To fill this research gap, this thesis examines the motivation of Fairtrade organizations 
in disclosing the impact of their Fairtrade related operations. This thesis adopts the 
institutional sociology of Pierre Bourdieu to address the limitations of system-oriented 
theories in explaining the reasons for persisting social inequities. Accordingly, 
Chapter 3 provides an overview of the theoretical foundation of this thesis.   
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Chapter 3: Theoretical Framework 
 
3.1. Introduction 
This thesis embraces the institutional sociology of Pierre Bourdieu (1931-2001) to 
examine the Fairtrade impact disclosure practices of one of the largest Fairtrade 
regulatory organizations, Fairtrade Labelling Organization International (FLO), and 
its divergent group of licensees operating in the UK Fairtrade market. As discussed in 
the literature review chapter (Chapter 2), system oriented theories have provided  only 
limited insights into explaining the motivation for SEA disclosures, and hence this 
thesis examines such motivations of Fairtrade organizations through Bourdieu’s 
theoretical lens which offers a number of insights that overcome these limits. 
Bourdieu’s institutional sociology helps to explain how struggles take place in creating 
and maintaining social spaces and how different forms of capital are deployed by 
actors in constituting legitimate practices within a particular field. Therefore, 
Bourdieu’s institutional sociology might be useful in inquiring into the reasons behind 
the Fairtrade impact disclosure practices of the licensor and licensees of Fairtrade. 
This chapter constitutes four sections. In briefly introducing the theoretical framework 
of the thesis, the second section provides an overview of the essential theoretical 
concepts of Bourdieu’s institutional sociology and discusses the relevant concepts of 
the theory and its applicability in the context of the studies. In light of the prior 
literature and the theoretical concepts, the third section discusses how accounting and 
disclosures can be used as a language to maintain the legitimacy of the Fairtrade field. 
Finally, the fourth section concludes the theoretical discussion by summarizing the 
theoretical proposition of the studies of this thesis.  
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3.2. The Essential Concepts of Bourdieu’s Institutional Sociology  
The significance of Bourdieu’s institutional sociology is his conceptualizations of 
power as a function of the relations (Everett, 2002; Grenfell, 2012). Bourdieu 
visualizes the social world as nested relations where agents are continuously 
struggling to accumulate capital, the fleeting form of power, to gain and maintain 
dominant positions (Thomson, 2012). Accordingly, in order to unveil the system of 
domination in a social space, Bourdieu offered three interrelated theories: the theory 
of social structure, theory of power relation and theory of the individual (Malsch, 
Gendron, & Grazzini, 2011). A brief discussion is provided next to explain these 
theoretical concepts and how such concepts are mobilised in the understanding of the 
Fairtrade phenomena in this thesis. 
3.2.1. The Theory of Social Structure –The Field 
According to Bourdieu, a field can be defined as “a series of institutions, rules, rituals, 
conventions, categories, designations, appointments and title, which produce an 
objective hierarchy, and authorised certain discourses and activities” (Webb et al, 
2001, p.1 ). Fields are networks of social relations, not merely between individuals, 
but rather between the social positions they hold (Everett, 2002; Malsch et al., 2011). 
These positions bind them in a structure of power relations, where struggles for 
resources, stakes and access take place (Emirbayer & Johnson, 2008; Everett, 2002; 
Malsch et al., 2011). 
The Fairtrade system can be conceptualised as a distinctive field of the international 
trading system that considers the producers’ rights and environmental sustainability 
while operating within the existing field of a conventional trading system 
(Gandenberger et al., 2011; Hutchens, 2009; Raynolds & Murray, 2007). Over last 
few decades, this field of trading has developed its own web of institutions, 
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associations and networks that nurture a distinctive culture of maintaining long-term 
relationships with producers and working for their empowerment through alleviating 
trading injustice. While the Fairtrade system developed its market by maintaining 
strong relationships with members all over the world, extant literature evidences that 
there remains a hierarchy of relationships and the consequent struggles for resources, 
stakes and access (Everett, 2002).  
Bourdieu categorized fields into “restricted” and “widespread” forms (Everett, 2002). 
While a restricted field is intended to serve only its members, the widespread field 
serves the public at large (Everett, 2002). As Everett (2002) noted, the widespread 
field has a tendency to influence the restricted field and therefore a restricted field is 
said to be autonomous if it is not influenced by the widespread field; it is otherwise 
said to be a heteronomous field (Everett, 2002). Bourdieu’s extensive literature 
suggests two interesting characteristics of the autonomous field (Everett, 2002; Webb, 
Schirato, & Danaher, 2002). The first is its disinterestedness in commercial interest, 
where successes are largely measured according to the legitimacy criteria specific to 
that field (Everett, 2002; Liesen et al., 2015) and the second is its unifying and at the 
same time divisive nature (Webb et al., 2002). However, despite the refusal of 
commercial interests, the notion of economic and political profit is not absent in the 
autonomous field (Webb et al., 2002), rather those are merely contextualized with 
respect to the specific field (Everett, 2002). While actors in an autonomous field are 
involved in the struggle of gaining legitimacy within that field, they may be unaware 
of the degree to which they are influenced by the dual nature of the field (Everett, 
2002). This “misrecognition” is the true nature of relations underlying the field and its 
reproduction of domination, which is forbidden to be discussed in public (Everett, 
2002). 
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Following this categorization, it is argued that the field of Fairtrade formed as an 
autonomous field composed of some political activists, NGOs, and Alternative Trade 
Organizations (ATOs) (Hira & Ferrie, 2006). These pioneer organizations initiated 
this trading system employing their cultural capital (i.e., solidarity) and social capital 
(i.e., social networks). However, with the growing popularity of Fairtrade products, 
Fairtrade started to accumulate economic capital (with higher sales growth and profit), 
which attracted the agents in the widespread field (i.e., corporations and private 
businesses) to become involved in this field. This increasing involvement of a 
divergent group of organizations, as well as the growing challenges of maintaining the 
business and market, led Fairtrade to become a heteronomous field. While Fairtrade 
operates with its own economic model of ensuring social justice through trade, the 
literature suggests that this model is not necessarily incompatible with the economic 
model of free trade (Sylla & Leye, 2014), rather there exists a profit motive 
contextualized to fit with Fair Trade principles (Jaffee & Howard, 2010). Therefore, 
the possibility of deviating the theoretical understanding of Fairtrade activities from 
its real practices exists.   
However, conceptualization of this complex field mechanism and its applicability to 
this thesis requires discussion of some associated theoretical concepts, such as capital, 
habitus and symbolic power. Accordingly, the following sections briefly discuss these 
theoretical concepts.  
3.2.2. The Theory of Power Relation - Capital 
While a field is defined as a network of social relations within which struggles take 
place, capital denotes the resources, stakes, or access for which actors get involved in 
the struggle (Everett, 2002). Bourdieu’s notion of capital encompasses a wide variety 
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of resources, such as economic, cultural, social or symbolic, which can be converted 
into one another at different rates of exchange (Malsch et al., 2011). The overall 
volume and different composition of capital in possession is largely determined by the 
structure of power relationships within an agent’s position in a field (Bertrand et al., 
2011).  
Among these different forms of capital, economic capital is the most common, 
representing monetary and material wealth, commodities and any form of physical 
resources (Everett, 2002). The second important form of capital is cultural capital, 
which includes knowledge, skill, taste, lifestyle and qualifications (Conway et al., 
2015; Everett, 2002). Cultural capital breaks the idea that capital must be in a material 
or tangible form to be regarded as valuable (Everett, 2002). According to Bourdieu, 
cultural capital can either be in tangible form, such as books, instruments, machines, 
writings, or be in intangible form, such as knowledge, skills, qualifications (Everett, 
2002). Bourdieu views the intangible nature of cultural capital important, in particular, 
as it opens up the possibilities “misrecognition of cultural arbitrariness” or socially 
constructed nature of the world (Everett, 2002). . The third important form of capital 
is social capital, which refers to “the power and the resources that stem from a network 
of relationships” (Everett, 2002, p. 63). Here, the network of relationships implies 
membership in a prestigious group (Everett, 2002). Finally and most importantly, the 
fourth constitutes symbolic capital. This is a composite form of capital, which evolves 
from other forms of capital to the extent that possession of those other forms of capital 
is misrecognized (Bourdieu & Wacquant, 1992; Everett, 2002). Symbolic capital 
constitutes the ultimate basis of power, as it imposes a legitimate vision of the world 
and the way in which the social fields are organized in a particular order (Everett, 
2002). This implies that Bourdieu’s theory of power relations conceptualizes the 
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notion of legitimacy through accumulation and possession of symbolic capital 
(Ramirez, 2001). Where cultural capital might be misrecognized in some instances 
due to its disguise nature, the distinctive feature of symbolic capital is that it is, by 
definition, always misrecognized (Everett, 2002). 
The concept of capital is central to both parts of this thesis. Fairtrade emerged as a 
cultural field that aimed to build partnerships with poor producers and establish trading 
justice. Accordingly, at the initial stage, members of this field were culturally 
enriched, though there were limitations of finances, networks and familiarities. 
However, with the growing popularities of the mission of this training system, it has 
strengthened its economic position and has developed a wide network of associations. 
The aim of broadening the scope of this trading system and the interest of other 
corporate sectors to participate in this field has lead Fairtrade to become a 
heteronomous field, with new members who are rich in terms of economic and social 
capital. Therefore, the concept of capital provides an analytical tool to investigate the 
struggle taking place among members of this field to accumulate capital and to 
establish the legitimate vision of the Fairtrade system.  
3.2.3. The Theory of Individual - Habitus 
The concept of habitus originated from the fact that despite being a free agent in a 
society, one tends to follow some basic assumptions, behaviours and attitudes of others 
(Maton, 2012). While the field and capital determine the institutional setting and the 
agent’s position within it, the habitus explains how individual choices are influenced 
by the institutional setting (Davies, 2008). In overview, habitus denotes an agent’s 
practices, perceptions, beliefs and feelings shaped by his or her material condition of 
existence (Maton, 2012). Like field composition, habitus is not static or eternal 
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(Everett, 2002). It changes in response to the different experiences of the agent, in 
response to changes in the charter of the field and changes in the mode of competition 
in the field (Everett, 2002). Habitus extends an important thinking tool for this study 
to analyse the underlying field mechanism by extending a crucial mediating link 
between past, present and future; between social and individual; between global and 
local; and between structure and agency  (Everett, 2002; Maton, 2012). 
For the purpose of this thesis, exploring the habitus of the players in the Fairtrade field, 
i.e., the licensor, licensees and their stakeholders, extends important insights as to how 
these dominant actors shape the perceptions of their stakeholders through Fairtrade 
impact disclosures. Accordingly, in order to gain understanding of the habitus of both 
the dominant and dominated actors of the Fairtrade field, this thesis examines the 
disclosures of the licensor and licensees of Fairtrade and the documents available in 
the public sphere that shed light on the habitus of the broader stakeholder community 
consisting of producers, consumers, academic researchers, media journalists and NGO 
representatives. As disclosures represent the official discourses (Bourdieu, 1989) of 
these Fairtrade organizations, it is assumed that an in-depth analysis of Fairtrade 
impact disclosures will reveal important insights on how such disclosures are used to 
shape the habitus of stakeholders and thereby legitimise existing practices. However, 
in order to understand such legitimising strategy, the next section discusses the field 
mechanism of establishing a symbolic domination system and the role of language to 
establish such a system in light of Bourdieu’s institutional sociology.  
3.2.3. The Field Mechanism: symbolic domination and the use of language 
Bourdieu explains field mechanisms with reference to two terms: reproduction and 
transformation (Webb et al., 2002).  Bourdieu’s institutional sociology suggests that 
actors’ expectations are adjusted in terms of the capital they have and therefore those 
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possessing less capital tend to become less ambitious in securing profit from the field. 
This in turn allows actors with a larger share of capital to take the dominant position 
on the field. Bourdieu refers to this process as the reproduction of symbolic 
domination. Although there is gambling for capital accumulation and transformation 
of position in the field, Bourdieu’s theory suggests that such transformation rarely 
happens due to the enduring nature of the habitus. Rather, what is common is the 
reproduction of symbolic domination where dominants decide the legitimate practice 
of the field.  
However, as the mode of domination is more symbolic than economic or physical, 
Bourdieu contends that language is used as both the battlefield and weapon in this 
regard (Webb et al., 2002). According to him, language extends structures and media 
to create meaning and understanding and therefore possesses the symbolic power of 
determining the legitimate vision of the world (Webb et al., 2002). Bourdieu uses the 
term ‘doxa’ (Bourdieu & Eagleton, 1992) to explain the surprising element of the 
language that is accepted by the actors without fully comprehending its operational 
meaning. It is the shared and unquestioned opinion and perception that are intimately 
linked to the field and habitus (Deer, 2012) and which serves as the building blocks of 
an individual’s ‘common sense’ or taken-for-grantedness (Everett, 2002). With the 
help of this unquestioned shared belief, ‘doxa’ allows dominant agents to maintain 
their dominance by imposing the existing set of rules as legitimate practices that 
provided them with a privileged position of accumulating capital (Everett, 2002).  
To summarize, in the field mechanism, i.e., reproduction and transformation process 
(see Figure 3.1) as described by Everett (2002), every distinctive field emerges with 
its unique languages, symbols, labels and axioms (‘doxa’) to create individual, as well 
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as societal perceptions about their existence and activities. Successful execution of 
‘doxa’ legitimizes a field’s unequal distribution of capital and thus allows 
organizations within that field to achieve a dominant position and accumulate capital. 
In the field is heteronomous, the field’s value changes with the change in the 
expectations of widespread fields, which in turns changes its doxa by devaluating and 
revaluating the capital in possession (Everett 2002). 
 
 
 
 
 
 
 
 
Figure 3.1. The reproduction and transformation of the Social Field (Everett, 2002) 
 
Based on the above theoretical proposition, this thesis examines the Fairtrade impact 
disclosure practices of dominant actors in the Fairtrade field (i.e., the licensor, FLO 
and its licensees) with a view to understanding whether and how such disclosures are 
used to impose a ‘common sense’ (doxa) about Fairtrade practices that shape the 
habitus of the stakeholder. As the above theoretical framing suggests, the emergence 
of actors from the widespread field leads to changes to the existing ‘common sense’ 
(doxa), in a way that secures their dominance in a field of struggle. Accordingly, this 
thesis posits that examining the use of Fairtrade impact disclosures of a divergent 
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group of Fairtrade organizations will extend important insights about the struggle for 
domination in the Fairtrade field.  
3.3. Accounting and Disclosures as the Language of Mediating Symbolic 
Domination 
Bourdieu’s institutional sociology is richly illustrative of the multiplicity of power 
relations and domination that has allowed accounting researchers to make substantial 
contributions to the literature (Malsch et al., 2011). Accordingly, a consistent (though 
small) number of critical and interpretive articles have adopted Bourdieu’s theoretical 
framework to develop a better understanding of accounting as a field of practice that 
participates in the field of domination (Jacobs, 2012; Malsch et al., 2011). Studies 
were conducted to investigate the relationship between state and agencies (Archel et 
al., 2011; Cooper, Coulson, & Taylor, 2011; Ezzamel, Xiao, & Pan, 2007; Jayasinghe 
& Wickramasinghe, 2011; Lodhia & Jacobs, 2013; Neu, 2006; Oakes & Young, 2010; 
Xu & Xu, 2008), the role of accountants and auditors as professionals (Annisette & 
Trivedi, 2013; Cooper, 2002; Cooper & Robson, 2006; Edwards & Walker, 2010; 
Everett & Tremblay, 2014; Hamilton & Ó hÓgartaigh, 2009; Jacobs, 2012; 
Kornberger, Justesen, & Mouritsen, 2011; Larsson et al., 2005; Lounsbury, 2008; Neu, 
Everett, Rahaman, & Martinez, 2013; Nyamori, Lawrence, & Perera, 2012; Smith & 
Jacobs, 2011; Suzuki, 2003), the deployment of laws (Cooper & Joyce, 2013; 
Stringfellow, McMeeking, & Maclean, 2015), management control systems (Ahrens 
& Mollona, 2007; Chenhall, Hall, & Smith, 2010; Farjaudon & Morales, 2013; Le 
Theule & Fronda, 2005), the distinction of accounting and business elites (Cooper & 
Coulson, 2014; Davison, 2010; Everett, 2003, 2008; Jacobs, 2003; McPhail, 2001; 
McPhail, Paisey, & Paisey, 2010), gender discrimination in accounting practice 
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(Dambrin & Lambert, 2012; Haynes, 2008; Killian, 2015) and the dynamics of 
governance mechanisms (Rahaman, Everett, & Neu, 2007; Ramirez, 2001). Rather 
than summarizing the entire body of accounting literature that has utilized Bourdieu’s 
theoretical framework, this thesis briefly discusses some recent accounting literature 
that used the notion of symbolic domination and accounting as a language to mediate 
such domination. This discussion then further explores the social and environmental 
accounting literature that has used such notions. 
Extant literature has explored the struggle for domination in the field of power. Andon, 
Free, and Sivabalan (2014) explored the way in which auditors compete for legitimacy 
in new audit spaces. This study showed how capital from different semi-autonomous 
fields is drawn upon to generate legitimacy in the new audit space. Annisette and 
Trivedi (2013) studied the field struggle facing immigrant accountants in Canada, 
which revealed the tension, contradictions and paradoxes embedded in neoliberal 
globalization. Xu and Xu (2008) explored the habitus of modern bankers to understand 
the domination of modern banks in the field and the domination of the state over the 
field. Some studies shed light on how reporting practices were diffused across 
countries and why such diffusion varied (Neu, Silva, & Gomez, 2008) and how the 
spread of financial and accounting practices were influenced by  institutional lending 
practices (Neu & Ocampo, 2007). 
Other literature has also explored the process of domination taking place in fields. In 
examining the relationship between the state and a not for profit organization, Killian 
(2015) demonstrated how this institution operated in a very different way to its peer 
institutions in the UK and served the state in a way that was marked by a deliberate 
lack of accountability. Fourcade and Healy (2013) illustrated how the democratization 
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of access to the credit market also differentiated among credit worthy customers. 
Stringfellow et al. (2015) documented the social mechanisms of symbolic domination 
that secured the Big Four’s position in the social structure of professional accounting 
firms.  
Studies focussing on the role of accounting academics and professionals were mostly 
interested in investigating how they hold and maintain the dominant position in the 
field. For example, Larsson et al. (2005) analysed the struggles of auditors’ over 
crime-controlling responsibilities in Sweden. Neu et al. (2013) studied the Canadian 
government’s sponsorship program to examine the nature and role of accounting 
practices in a network of corruption in an influence-market setting. Cooper and 
Coulson (2014)  studied the practice of accounting academics as ‘collective 
intellectuals’ in response to a large-scale industrial disaster in Scotland in 2004. 
Hamilton and Ó hÓgartaigh (2009) examined how auditors dominate the construction 
of the meaning of the true and fair view. Some researchers have also explored struggles 
by professionals to achieve control over sustaining their positions and deciding the 
benchmark of performance measurement (Ramirez, 2001), and how the auditing 
profession acts politically to establish control over meaning and resources (Everett, 
2003). In a recent study Carter and Spence (2014) explored habitus to understand what 
it means to be a successful professional in the Big Four today. 
It is important to note that these streams of literature have largely considered the role 
of accounting. For example, Killian (2015) demonstrated that the language of reports 
serves as the medium for evading accountability practices. In examining attempts by 
the Ghanaian Government to privatize its urban water services, Rahaman et al. (2007) 
seeks sought to understand the role and functioning of accounting within the global 
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movement to “reinvent government.” Farjaudon and Morales (2013) documented the 
symbolic violence that accounting produced as a field of knowledge allowing the 
dominators to shape the consensual with the consent of the dominated groups.  More 
recently, Sargiacomo, Ianni, and Everett (2014) examined the role of accounting and 
other calculative practices in the context of a natural disaster and subsequent 
emergency-relief efforts.  
In exploring environmental accounting praxis through Bourdieu’s theoretical 
framework, Everett (2004) considered environmental accounting as a language and 
hence suggests, like all other languages it must be regarded as a mediator of power. In 
his seminal paper he indicated that environmental accounting can be used as symbolic 
capital, which enables the producers of these accounts (and reports) to gain a good 
degree of symbolic power to play roles in the reproduction and transformation of social 
relations. Social actors consciously or implicitly use social and environmental 
accounts to reproduce social relations (Everett, 2002). That is, by disclosing some 
information while keeping silence about other information, such accounts enable the 
actors to gain social advantages. . Therefore, social advantages can be gained by using 
language that is rare and sought after. Despite the use of Bourdieu’s praxeology being 
very limited in social and environmental accounting literature, researchers in this field 
are becoming increasingly interested in embracing Bourdieu’s theoretical concepts to 
explore complex social processes associated with social and environmental 
accountability issues. Archel et al. (2011) studied government-led corporate social 
responsibility initiatives in Spain. Using Bourdieu’s theoretical concepts of field and 
cultural capital, this study demonstrated that the processes of stakeholder consultation 
relating to these initiatives are problematic, which legitimizes dominant discourses on 
CSR by giving the impression these are the outcome of a democratic dialogue. Cooper 
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et. al. (2011) examined a specific human rightthe right to work in a safe 
environment. Their study revealed the underlying structures of symbolic violence of 
the UK State, the health and safety executive and capital with respect to health and 
safety at work in the case. More recently, Lodhia and Jacobs (2013) explored 
environmental reporting in the Australian Commonwealth public sector. Using 
Bourdieu’s theory of practice, their multiple case studies found that internal context 
and structure are more relevant in explaining the reasons for environmental practices, 
rather than the simple logic of legitimacy theory. Although these studies were 
conducted in different contexts, all of these studies validated Everett's (2004) 
argument that social and environmental accounting and reporting are used as the 
language of mediating power and are therefore used as symbolic capital to reproduce 
dominance in a field of struggle. 
Accordingly, and following Everett's (2004) argument, this thesis embraces 
Bourdieu’s institutional sociology to examine whether and how the Fairtrade licensor, 
FLO, and its licensees are using Fairtrade impact disclosures as the language of 
mediating power in the struggle to reproduce dominance in the field. This is an 
important consideration due to the tension and challenges that Fairtrade organizations 
face as a result of stakeholders’ criticism over the presence of social inequities in terms 
of unequal distribution of benefits to producers. As such, this thesis posits that an in-
depth understanding related to the nature and extent of Fairtrade impact disclosures 
can reveal the underlying field mechanism (reproduction or transformation) of 
establishing symbolic dominance over the Fairtrade field and the potential motivation 
for using such disclosures. As prior literature has not yet explored the rationale behind 
Fairtrade impact disclosure practices the first part of this thesis is more exploratory in 
nature. It investigates the nature of the Fairtrade impact disclosures of FLO and as 
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FLO is the spokesperson of this field, how this regulatory body responds to 
stakeholder concerns. This part of the thesis extends some important insights about 
the different forms of capital that the Fairtrade network possesses as a cultural field 
and how FLO as the licensor of Fairtrade utilizes such capital through Fairtrade impact 
disclosures to establish a ‘common sense’ legitimate Fairtrade practices that help this 
licensor to establish a symbolic domination system.   
After gaining this basic understanding regarding the Fairtrade impact disclosure 
practices of FLO, the second part of the thesis focuses on the Fairtrade impact 
disclosure practices of the divergent group of licensees operating in the UK Fairtrade 
market. Through systematically analysing Fairtrade impact disclosures; this second 
part of the thesis examines what forms of capital these divergent groups of licensees 
hold and how they use such disclosures as the language of mediating power in the 
Fairtrade field. To summarize, both parts of this thesis are interested in exploring 
insights into the motivation behind Fairtrade impact disclosures.  
3.4. Conclusion 
This chapter discussed the theoretical concepts of Bourdieu’s institutional sociology 
as well as their applicability in explaining the Fairtrade impact disclosure practices of 
the licensor and licensees of the Fairtrade field. In particular, this chapter demonstrated 
how Bourdieu’s theoretical concepts extend a critical thinking tool to unmask the 
forms of field struggle and systems of symbolic dominance prevailing in practices. As 
prior literature suggests that SEA disclosure is used as the language of symbolic 
dominance, this chapter has proposed that, investigating such language could reveal 
the struggle to establish symbolic dominance taking place in the Fairtrade field. 
Accordingly, the research objective of both parts of this thesis has been discussed in 
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light of this theoretical underpinning. The following chapter discusses the research 
design of the two parts of this thesis.  
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Chapter 4: Research Design 
4.1. Introduction 
This chapter presents the research design of this thesis set forth to achieve the research 
objectives stated in Chapter 1. As mentioned in the first chapter, the research 
undertaken for this thesis consists of two parts that examine the existing Fairtrade 
impact disclosure practices of the dominant actors of the Fairtrade field in order to 
gain insights into the motivation behind such disclosures. In particular, the aim of this 
thesis is to examine such disclosures to understand the accumulation and mobilisation 
of certain capital to gain dominance in the Fairtrade field. In pursuing such an 
objective, this thesis embraces Bourdieu’s institutional sociology for theoretical, as 
well as methodological framing.  
Bourdieu’s institutional sociology suggests the research process be conducted in three 
phases: (1) analysing the position of the field in relation to the field of power, (2) 
mapping out the objective structure of relations between the position occupied by 
social agents, and (3) analysing the habitus of social agents (Grenfell, 2012; Thomson, 
2012). Considering the lack of understanding regarding the disclosure practices of the 
dominant actors in the Fairtrade field, this thesis undertakes a qualitative approach to 
conducting these three suggested phases of research in order  to explore the legitimacy 
strategy of the licensor and its licensed traders in the Fairtrade field.  
Accordingly, the first part of the thesis relies on the thematic analysis of the social and 
environmental disclosures of FLO and the narratives found in research reports, news 
articles and social media that document stakeholders’ viewpoints. Such analysis helps 
to examine the nature of dominance prevailing in the field. The themes that emerge in 
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the first part of the thesis have served as the basic understanding of the practices of the 
Fairtrade field. In terms of adopted theoretical framework, such understanding helps 
to analyse the position of the Fairtrade field in the widespread field of the international 
trading field and capital composition of FLO. This part also extends some important 
insights regarding the habitus of the FLO and its wide range of stakeholders. Using 
the themes from the first part, the second part examines the social and environmental 
disclosure practices of the Fairtrade licensees and their relationship to their 
stakeholders’ viewpoints as documented in research reports, news articles and social 
media. This part of the study provides important insights into the capital accumulation 
strategy (Bourdieu, 1986) as well as the habitus of the licensed traders and their 
stakeholders. In order to systematically investigate the depth and breadth of the 
disclosures of the licensees, the second part of the thesis follows Beattie and 
Thomson’s (2007) suggestion to consider both the frequencies as well as the 
qualitative attributes of the disclosures simultaneously. A detailed description of the 
context, method, data collection and data analysis of both parts of this thesis are 
presented in the following sections. 
4.2. Research design for the first part of the thesis 
This section describes the research design of the first part of the thesis, which focuses 
on the disclosure practices of the Fairtrade licensor, FLO and the narratives that 
document stakeholder viewpoints. Accordingly, the following sub-sections discuss the 
context and background information of FLO, the method adopted for the study, the 
data collection process, and a detailed description of the steps of thematic analysis 
considered for the first part of the study.  
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4.2.1. The context 
FLO is one of the largest Fairtrade umbrella and regulatory organizations, 
coordinating networks of regional organizations and setting fair trading standards and 
certifications processes (Fairtrade International, 2014). This organization was 
established in 1997, in Bonn, Germany with a mission: 
To connect disadvantaged producers and consumers, promote fairer trading 
conditions and empower producers to combat poverty, strengthen their 
position and take more control over their lives.10 
FLO maintains an association of three producer networks in Africa, Latin America, 
Asian and Pacific regions and twenty-five regional licensing offices across the world; 
along with an independent certification body of the global Fairtrade system named 
FLOCERT. This regulatory organization sets Fairtrade standards, supports producers 
through the liaison office, develops strategies to address emerging issues related to 
social and environmental sustainability and coordinates association with other 
umbrella organizations to promote trade justice and development11. 
4.2.2. The method 
The first part of this thesis primarily relies on thematic analysis to analyse the social 
and environmental disclosures of FLO as well as stakeholder evaluations of 
Fairtrade’s social and environmental performance in order to observe the relationship 
between them. Thematic analysis is “a method for identifying, analysing and reporting 
patterns and themes within data” (Braun & Clarke, 2006, p. 79). In the field of 
accounting narratives research, this method is used to gain a holistic understanding of 
the disclosures (Beattie, 2014). This method allows researchers to generate nuanced 
                                                          
10 Source: < http://www.fairtrade.net/our-vision.html> 
 
11 Source: < http://www.fairtrade.net/what-we-do.html> 
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accounts of the research object by considering the context of the data sets (Vaismoradi, 
Turunen, & Bondas, 2013). Given the lack of understanding regarding the nature of 
accounting narratives and disclosure practices of Fairtrade regulatory organizations, 
thematic analysis is considered an appropriate method to unravel the legitimacy 
strategy of FLO in light of Bourdieu’s institutional sociology. Accordingly, the 
analysis of this study documents how FLO accumulates different forms of capital as 
sources of power (Bourdieu, 1986) and legitimises the existing practices of actors 
within its regulatory regime (or, within the field).  
4.2.3. Data Collection 
For this part of the study, FLO’s impact disclosures for the eight years from 2006 to 
2013 were collected from a wide range of reporting media, including annual reports, 
monitoring scope and benefit reports, responses to commissioned research press 
releases and the latest news. These documents extend a comprehensive understanding 
about the position of the Fairtrade field and helped the researcher map the objective 
structure of social relations between the actors within the field. In addition, 
stakeholders’ expectations, appreciations and concerns surrounding Fairtrade 
practices were collected from academic literature, news articles, NGO reports and 
social media for the eight years from 2005-2012. This data collection timeframe 
assisted the researcher to understand the habitus of FLO (dominant actor) and of the 
stakeholders in this field. Table 4.1 illustrates the different sources of data used to 
fulfil the methodological requirements, or in other words, to examine the legitimacy 
strategy in light of Bourdieu’s theoretical framing.    
All of these reports and news items were collected from 2006 to 2013 as most reports 
were not available before this time frame. In particular, 8 annual reports, 5 monitoring 
scope and benefit reports, 12 position papers, 5 responses to commissioned research, 
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62 press releases, 310 latest news items, and 16 reports of commissioned research were 
collected from FLO’s official website for data analysis. In addition to these reports 
and news items, new disclosure media (social media), such as FLO’s Facebook and 
Twitter accounts were also examined for the same time frame to understand whether 
and how this organization communicated with its stakeholders. Within the observed 
years of this part of the study (2006 to 2014) 1237 Facebook posts and 1739 Twitter 
updates were retrieved using NVivo software. The data collected from such social 
media suggests that FLO largely used its social media accounts to share its latest news 
releases. Therefore, data collected from these social media were mostly repetitive of 
the archive of FLO’s latest news. However, collection from a wide variety of reporting 
media allowed the researcher of this study to achieve a theoretical saturation (Seale, 
1999) of the nature and extent of the disclosure practices of this organization. 
Table 4.1  
Sources of data used to fulfil the methodological requirements 
Methodological requirement           Sources of data 
Analysing the field and the 
position of the licensor in the 
field 
 Annual reports 
 Monitoring scope and benefit reports 
 Position papers 
 Press releases 
 Latest news 
 Social media updates (i.e., Facebook posts 
and Twitter updates) 
 
Analysing the habitus of the 
FLO and its stakeholders 
 Academic literature 
 News articles 
 NGO reports 
 Comments and feedback on the social 
media posts (i.e., Facebook and Twitter) 
 
This part of the thesis also reviewed a wide range of independent research articles and 
books, research reports commissioned by FLO, news articles and NGO reports, which 
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were collected from 2005 to 2013 to examine stakeholder expectations, appreciations 
and concerns (habitus) surrounding Fairtrade practices. To trace independent research 
articles and books about Fairtrade, this study primarily relied on the most 
comprehensive online collection of Fairtrade publications, the archive of the Fair 
Trade Institute (FTI). FTI was established through the collaborative effort of the Fair 
Trade Institute based in Switzerland and the Fair Trade Resource Network in the 
United States, which share an interest in education and critical analysis about Fair 
Trade12. In addition to this online collection of Fairtrade publications, the giant 
scholarly search engine, Google Scholar was used to identify independent research 
articles and books. Altogether, 126 articles and book chapters were collected from 
2005 to 2013 documenting stakeholder expectations, appreciations and concerns 
related to Fairtrade practices.  
In addition to academic literature, this part of the study also used news media articles 
to support the research. To collect the news articles, this study used one of the widely 
recognised news banks, FACTIVA, to identify Fairtrade related news. This database 
is widely used in accounting research to conduct media analysis (Andon & Free, 2012; 
Clarkson, Li, Richardson, & Vasvari, 2008; Kent & Zunker, 2013). The news articles 
from 01/01/2005 to 31/12/2013 were collected from this database in two rounds. In 
the first round, news was filtered by inserting the company name as “Fairtrade 
International”, and in the second round the same filtering was conducted by inserting 
the subject as “Fair Trade”. These two rounds of data collection helped to retrieve 260 
relevant Fairtrade related news items within the specified time frame. Additionally, 39 
NGO reports and news items of Oxfam International, Comic Relief and the 
International Labour Rights Forum (ILRF) are collected from their official websites. 
                                                          
12 Source:< http://www.fairtrade-institute.org/> 
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In addition, comments on FLO’s Facebook posts and replies to twitter updates, as 
mentioned above, provided some useful insights regarding stakeholder viewpoints 
regarding Fairtrade practices.  
This examination of a wide range of disclosures and other documents helped the 
researcher of this thesis to understand the Fairtrade field, the capital actors in 
possession of the field and the habitus of the dominant (FLO) as well as dominated 
(stakeholders) actors of the field in light of Bourdieu’s theoretical framework.  
4.2.4. The Steps of Thematic Analysis  
The following discussion provides a detailed description of the six steps undertaken 
to conduct the thematic analysis for this part of the study: 
 Initial understanding of the data: The analysis began by reading the whole range 
of reports, websites as well as relevant articles that documented stakeholders’ 
viewpoints. Such reading helped the researcher to understand and code both the 
disclosures of FLO and the statements and quotes from independent research 
articles, books, commissioned research papers, news articles, NGO reports and 
social media comments that documented stakeholders’ appreciations as well as 
concerns. This initial reading was conducted multiple times to form a general 
understanding regarding the struggle taking place between the regulatory 
organization, FLO, and its stakeholders in deciding the legitimate practices of the 
field.  
 Coding process: After gaining an understanding of the data, the initial codes were 
produced from the data. As this analysis was theory driven, data in this part were 
coded in light of the adopted theoretical framework. For the purpose of coding, the 
holistic coding system was used. The holistic coding system codes large units of 
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data to capture a sense regarding the overall contents and categories (Miles, 
Huberman, & Saldaña, 2014). For this part of the thesis, QSR’s NVivo software 
was used to analyse the reports published by FLO International. NVivo allowed 
easy storage and easy access to the large number of data in the reports (Rademaker, 
Grace, & Curda, 2012). The option of coding pictures, charts and diagrams along 
with the narratives helped the researcher to code whole reports comprehensively. 
Furthermore, using QSR’s NVivo helped to enhance the rigour of this part of the 
study.  
 Searching and categorising themes: This part involved analysing the codes and 
considering how different codes could combine to form sub-themes and the 
overarching theme. This analysis began with a set theme found in prior literature. 
In particular, a set of Fair Trade discourses proposed by Nicholls (2010) was 
adopted as the pre-existing set of themes. Nicholls (2010) developed this set of 
Fair Trade discourses that define the value propositions of Fair Trade. This set of 
discourses were developed from the definition of Fair Trade given by some 
pioneering Fairtrade organizations and contend that these discourses provide the 
legitimate rights to the actors of the field to operate.  
Nicholls’s (2010) Fair Trade discourse contains three major categories of 
discourses that represent the distinct value proposition of Fair Trade. The first 
category is the economic focus discourse that represents with whom Fair Trade 
operates. The second category is the process focus discourse that represents how 
Fair Trade operates. Finally, the third category is the political focus discourse that 
represents why Fair Trade operates. These categories of Fair Trade discourses and 
their definitions are illustrated in Table 4.2.  
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As prior literature suggests that these discourses provide the Fair Trade 
organization with the right to operate, this part of the study used these discourses 
as the initial set of themes to begin analysing the disclosure and narratives. 
Moreover, as this thesis specifically aims to understand the nature and extent of 
social and environmental disclosures, the political focus theme was further 
classified into social focus and environment focus themes to make it more explicit 
in terms of the social and environmental issues Fair Trade addresses. Accordingly, 
economic focus, process focus, social focus and environment focus discourses 
emerged as the four main themes to use in analysing the disclosures of FLO and 
the narratives of the research reports, news articles and social media datasets. 
Along with Nicholls’s (2010) set of ‘Fair Trade discourses’, this part of this thesis 
considered discourses produced from a significant change in the Fair Trade 
principle brought about by two major regulatory organizations, FLO and WFTO, 
through a joint adoption of the Charter of Fairtrade Principles in 2009. With the 
help of this charter, FLO and WFTO have jointly redefined and extended sets of 
commitments related to Fair Trade practices. Therefore, this study considered the 
charter to be an important document to search for new sub-themes under the four 
sets of themes (i.e., process, social, environmental and economic). The themes and 
sub-themes found in this part of the analysis are discussed in Chapter 5.  
 Identifying themes in the light of adopted theory: In this part, the themes and 
sub-themes were redefined in light of the adopted theoretical framework. While 
this study developed themes from the set of Fair Trade discourses proposed by 
Nicholls (2010) (Table 4.2), such themes were interpreted in light of Bourdieu’s 
theoretical concepts of capital. This theoretical interpretation helped the researcher 
of this study to unravel how FLO uses different forms of capital to gain the power 
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(the symbolic power) that enables this organization to establish a legitimate vision 
of Fair Trade practice.  
Table 4.2 illustrates the major themes, the existing definition of the themes as 
provided by Nicholls (2010), and the operationalization of Bourdieu’s notion of 
capital through these themes. As this table shows, the first theme is the economic 
focus theme, which aims to identify the economic resources different categories 
of actors possess and how such resources are mobilising in this field. Literature 
suggests that the primary objective of the Fair Trade system is to ensure a balance 
in economic capital accumulation between dominant and dominated actors in the 
international trading system (Hutchens, 2009; Raynolds, 2012; Raynolds & Long, 
2007). By analysing the reporting and narratives on the economic focus themes, 
this study, therefore, attempts to understand how the FLO recognises the major 
actors and their capital composition in this field.  
The second theme is the process focus theme, which aims to explain how the Fair 
Trade system operates in the international trading system. Literature suggests that 
Fair Trade offers a market based approach to combat inequality in conventional 
trading practices through its unique networking process (i.e., social capital) 
(Hutchens, 2009; Nicholls & Opal, 2005b). Accordingly, FLO’s disclosures and 
the narratives of the research reports, news articles and social media extend 
important insights about the social capital mobilisation within this field. Moreover, 
as FLO plays the role of the licensor, its disclosures also provide important 
information related to the institutional capital it holds due to its licensing scheme.  
The remaining two themes are the social focus and environmental focus themes. 
These two themes jointly aim to identify the specific social and environmental 
reasons that require the Fair Trade system to operate. These themes signify the 
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cultural distinctiveness of this field (Nicholls, 2010a). Therefore, the reporting and 
the literature related to the social focus and economic focus themes help to 
understand the mobilisation of this cultural capital by the licensor (FLO) of this 
field. Bourdieu’s theoretical framework suggests that dominant actors establish a 
legitimate vision of certain practices through a symbolic form of capital that arises 
out of other forms of capital and depends on the extent to which other forms of 
capital are misrecognised (Everett, 2002). Accordingly, analysis of the disclosures 
also attempts to locate whether there is any symbolic element that serves as the 
driving force in establishing the legitimate vision of Fair Trade practice. 
Table 4.2  
Redefining themes in light of Bourdieu’s theoretical concept of capital 
Themes Definition 
by Nicholls, 
(2010) 
Form of capital Relevance with the concept of 
different forms of capital  
Economic 
focus 
With whom 
Fairtrade 
operates 
 
Economic 
capital 
Identifying the actors involved 
with FLO and the nature of the 
contribution they are making in 
this field 
Process 
focus 
How 
Fairtrade 
operates 
Social capital 
and 
conceptualised 
institutional 
capital 
Identifying FLO’s networking 
process to maintain its market 
based approach of establishing the 
Fair Trade system 
  
Social focus 
Why 
Fairtrade  
operates 
Cultural 
capital 
Identifying the core commitment 
FLO makes about the social and 
environmental impact of Fair 
Trade 
 
Environment 
focus 
 
 Reviewing themes in the light of the adopted theoretical framework 
(unravelling the legitimacy strategy): Identified themes were reviewed for three 
rounds by capturing the meaning from the disclosures and narratives to finalise the 
themes and sub-themes. In this part, the coded disclosures and narratives were 
analysed to trace the themes that were more emphasized in FLO’s disclosures and 
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at the same time the themes that represented stakeholders’ appreciation, 
expectations and concerns regarding Fair Trade practices. Bourdieu’s theoretical 
framework suggests economic capital can be transformed to other forms of capital, 
though such transformation largely depends on the power effective in a particular 
field (Bourdieu, 1986). Therefore, the logic of the capital conversion process and 
legitimisation of certain practices can only be understood when two opposing, but 
equally partial views are superseded (Bourdieu, 1986). Accordingly, the 
simultaneous identification of FLO’s emphasis on some particular issues (sub-
themes) and stakeholders’ appreciation and criticism of existing Fairtrade 
practices allowed the researcher to understand which capital was central to gain 
the (symbolic) power that legitimises Fairtrade practices. The following four 
examples show how stakeholders’ viewpoints were identified from the coded data 
and analysed using the theoretical framework.  
The first example is quoted from annual report disclosures. In the 2012-2013 
Annual Report, FLO made the following disclosure, which summarises the 
achievement of the Fairtrade system under its supervision at a glance. As this 
disclosure shows (Figure 2.1), FLO emphasized the growth of the farmers, workers 
and producer organizations across the world, the decision-making authority that 
they delegated to the producers, the amount of Fairtrade premium distributed in a 
year and consumers’ awareness about and recognition of their label. With the help 
of this disclosure, Fairtrade attempted to mobilise the economic, social and cultural 
capital of the field it regulates. This disclosure also demonstrates that FLO placed 
more emphasis on the growth of social and institutional capital, than other forms 
of capital. This disclosure also shows how FLO mobilised a form of symbolic 
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capital by claiming that their Fairtrade label is the “most widely recognised label 
globally” without providing any supporting evidence in favour of such a claim. 
 
Figure 4.1. Disclosures on the growth of the Fairtrade field at a glance (extracted from 
Fairtrade International 2012-13 Annual Report) 
Many academic studies and news articles have also documented stakeholders’ 
appreciation of existing Fairtrade practices. The second example is a quote from a 
FLO Facebook post and a stakeholder’s feedback to that post. This post shares a news 
report published in The Guardian on the contribution of the Fairtrade system in 
making a better position for women in the trade chain. This news article reports that 
female farmers feel more empowered under the fair trading arrangement: 
So what better name for a Fair Trade project among this grief and adversity 
than ‘Ejo Heza’, which translates as ‘A better tomorrow’. The 247 female 
smallholders who are part of the 600-strong Kopakama coffee growers’ co-
operative came up with the name because coming together in work and 
friendship has helped them move on from the past and look towards a brighter 
future.  
Kopakama wanted to back some of the many female farmers who were 
widowed during the genocide through a women’s coffee initiative. The co-
operative decided to separate its harvest, setting aside coffee grown by women 
to sell as ‘women’s coffee’. A premium was paid by buyers on top of the price 
of the coffee to support the women members. 
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With this income they purchased a communal farm and coffee trees to allow 
women who weren’t smallholders and didn’t own land to join and benefit from 
the initiative. The women each work one day a week on the communal land, 
sharing farming knowledge and childcare. They have also formed a women’s 
association and have a representative on Kopakama’s board (Rooke, 2014).  
In response to this Facebook post, the following comment from a social media user 
provides evidence of the support for existing Fairtrade practices:  
Comment13: To buy more and more Fairtrade products is the least we can do 
for a bit more justice in the world. And we can. Yes. 
 
The above example of public opinion documents that stakeholders appreciate 
Fairtrade’s achievement in empowering female producers in the supply chain. Such 
evidence in the news media as well as positive statements from stakeholders helps the 
dominant actors in this field to capitalise on the cultural capital of this field and to 
enhance the legitimacy of their practices.   
In contrast to the above examples of positive disclosures and narratives, this study also 
found some narratives that evidenced concerns and criticism related to Fairtrade 
practices. The third example shows a comment from a researcher who has conducted 
several studies on the impact of Fairtrade. In the following statement, the researcher 
expresses concern related to the effectiveness of the product certification scheme of 
FLO. According to this researcher, organizations need to be certified rather than 
certain products that they trade because simply trading a few Fairtrade products does 
not ratify these the organizations are not causing any social and environmental damage 
through their overall trading practices.   
… ‘product’certification is not consistent from a logical and moral perspective 
compared with the certification of ‘organizations’. By certifying products, 
leballing initiatives may enable companies with unethical practices to sell FT 
                                                          
13 See at: <https://www.facebook.com/fairtrade?fref=ts>, viewed on 25/08/2015 
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products. This contributes to making them look good in the of the public at a 
truly insignificant cost, since they are not required to commit on large 
amounts…. Better yet, entry into the FT system is compitable with breaches 
of FT principles and standards in the framework of activities and products not 
covered by FT certification…. More generally, product certification gives 
specific economic actors with a controversial ethical history the chance to 
engage in Fair Trade for an insignificant part of their purchases while 
continuing with their objectionable practices of yesteryear for the rest (Sylla, 
2014, pp 78-79).  
 
The above statement challenges FLO’s product certification system (i.e., institutional 
capital) and therefore poses a threat to the legitimacy of such practices.  
Similar concerns can also be seen in the news articles. The fourth example quotes a 
statement from a news article that reported on the low wage rate and consequent child 
slavery. This article reports that tea plantation workers in India receive such a low 
wage that it forces poor workers to surrender their children to human traffickers. This 
incident violates the Fair Trade principle of respecting children’s rights.  
If it says Fairtrade on the box, or certified by the Rainforest Alliance 
or the Ethical Tea Partnership, it makes no difference: the worker 
received the same basic cash payment – 89 rupees (£1) a day, a little 
over half the legal wage for an unskilled worker in Assam of 
158.54 rupees…. But there is a price for keeping wages so low, and it 
is paid by the workers who cannot afford to keep their daughters. When 
the traffickers come knocking, offering to take the girls away, 
promising good wages and an exciting new life, they find it hard to say 
no… (Chamberlain, 2013). 
 
This article also documents FLO’s response to this claim in the following manner: 
Fairtrade – which certifies Sainsbury's, Tesco and Waitrose teas – says it 
accepts that wage levels in Assam are "well below" living wage levels and says 
it is working with other certification bodies to improve them (Chamberlain, 
2013).  
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While this news report suggests that FLO took initiative for that particular incident, 
disclosures in the following year (i.e., 2014) did not provide any clarification for, 
updates of, or measures about handling that particular incident or similar incidents. 
This example indicates that stakeholders raise concerns about human rights violations 
within the Fairtrade chain, which put the licensor under strain. Such an incident not 
only provides insights into the nature of threats to the legitimate practices of Fairtrade, 
but also extends an understanding of FLO’s strategy to tackle such threats.   
The simultaneous evaluation of the support for and criticism against the fair trading 
system, as found in the research reports, news articles and social media, along with 
FLO’s mode of responses to such evaluations through its disclosures, helped the 
researcher to unravel FLO’s capital accumulation strategy and trace how it established 
its dominance in the existing Fairtrade practice.  
 Analysis of findings: This was the final step of the thematic analysis, which 
involved analysis of the results. In this part, the essence and aspects of the 
identified themes are discussed using the adopted theoretical framework. This part 
of the thesis primarily aims to identify the role the licensor (FLO) plays in 
legitimising its own practices as well as the practices within the field under its 
supervision, through its disclosures. Accordingly, the report presents a concise 
account of the story that the data tells about the struggle the organization faces to 
legitimise its existing practices. The report is presented in Chapter 5. 
4.3. Research design of the second part of the thesis 
This section describes the research design of the second part of the thesis. This part 
focused on the Fairtrade impact disclosure practices of some selected licensees of the 
FLO. However, for this part, licensees operating in the UK were chosen in particular, 
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as the UK represents the largest and the oldest market for Fairtrade products. 
Accordingly, the following subsections discuss the context and background 
information of the UK market and the Fairtrade Licensees, the method adopted for the 
study, the selection of the licensees, data collection, theme development and data 
analysis process of this part of the study.   
4.3.1. The context 
Given the lack of understanding associated with Fairtrade related accountability 
practices of licensees, the second part of the thesis examines the Fairtrade impact 
disclosure practices of two groups of licensees. The objective of this second part is to 
understand the role of such disclosures to legitimise their fair trading activities. In 
particular, this part attempts to understand how these licensees mobilise different 
forms of capital through their disclosures to gain and maintain the legitimacy of their 
Fairtrade practices.  
This part of the study purposefully chose the Fairtrade licensees of the UK. As FLO’s 
annual reports disclosed, the turnover of Fairtrade products stood the highest across 
the world for eight consecutive years. Furthermore, extant literature has documented 
that the academic, political, cultural and informational influences of the market actors 
have made a significant contribution to driving the Fair Trade movement 
internationally (Burke & Berry, 1974; Nicholls & Opal, 2005b; Raynolds, 2012; 
Strong, 1997). The size of the market and the contribution of different actors in the 
Fair Trade movement indicate the significant position of the UK Fairtrade market 
across the world. Therefore, considering the market position and the contributions of 
different market actors, this part of the study expects that the practices of the UK’s 
Fairtrade licensees will extend useful insights about the role that dominant licensees 
play in legitimising their Fairtrade practices.  
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Based on the website disclosures of  FLO’s regional office, Fairtrade Foundation, UK 
and FLO’s certification body, FLOCERT, this part of the study identified 72 traders 
and 38 retailers and distributors trading Fairtrade products. As most of these 
organizations are small and medium enterprises, they either do not make any public 
disclosures, or disclose very limited information on their websites. In exploring the 
range of the disclosures, this part of the study found that 54% of licensees disclosed 
Fairtrade related performances in their websites, whereas only 15% (17 of 110) of 
them had annual reports or CSR reports with detailed disclosures on the same issue. 
Of the 54% licensees who provided Fairtrade impact disclosures on their websites, 
around 40% provided only product related information.    
However, as this part of the study aims to understand the practices of the dominant 
actors in this field, ten Fairtrade licensees were purposefully chosen who had a larger 
market share in this field and regularly disclosed Fairtrade related performances using 
a variety of reporting media. Accordingly, this study categorized the ten Fairtrade 
licensees into two groups. In the first group, there were five full Fairtrade 
organizations who were founded with the purpose of establishing the trade chain under 
the Fairtrade system. On the other hand, in the second group, there were five corporate 
Fairtrade organizations, who were trading a number of Fairtrade products along with 
their own product lines.  
Similar to the first part of the study, the second part focused on the nature and extent 
of the disclosure practices of the licensees and their method of conforming to 
stakeholders’ expectations through disclosure practices. In light of Bourdieu’s 
theoretical framework, such analysis has revealed the position of these licensees in the 
Fairtrade field and how they mobilise their capital to shape the habitus of their 
stakeholders.   
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However, as in this case, the licensor, FLO, holds the position of the dominant 
stakeholder, this study specifically examined how the licensees respond to the 
changing expectations of FLO. In particular, as the findings of the first part of the 
study indicated that FLO made significant changes in its disclosures reflecting the 
charter it adopted jointly with another regulatory body, WFTO, this part examined 
how the licensees responded to such changes through their disclosures. Such 
understanding helps unravel the role of different dominant actors in the Fairtrade field 
to legitimise the existing practices of Fairtrade.   
4.3.2. The Method 
This part of the thesis relied on thematic analysis with a predefined set of themes that 
allowed the researcher to systematically differentiate the similarities and differences 
of the disclosures of different groups of organizations and to identify the potential 
motivation for such disclosures. Similar to the first part of the study, the second part 
also mobilised Bourdieu’s theoretical concepts to explore the position of the different 
categories of dominant actors in this field and their capital accumulation process to 
gain power (symbolic power) over this field. However, this part of the thesis utilised 
the sets of themes proposed in the first part to examine the nature and extent of 
Fairtrade impact disclosures. Based on such sets of themes, this part of the study 
particularly examined the extent of the substantive disclosures of the licensees to 
conform to stakeholders’ expectations. Such findings allowed the researchers to 
unravel whether and how the licensees relied on the taken-for-granted aspects or the 
common sense of legitimate Fairtrade practices (Everett, 2002). In order to examine 
the substantiveness of the disclosures, this part follows Beattie and Thomson’s (2007) 
suggestion for improving the depth and the breadth of disclosures analysis. In 
particular, this part of the thesis counted disclosures under particular themes and at the 
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same time recorded their qualitative attributes. In addition, in order to improve the 
rigour of the study, multiple measures were considered that included developing a 
comprehensive set of themes with condensed meaning unit and coding rules 
(Graneheim, Lundman, Medicinsk, Umeå, & Omvårdnad, 2004), identifying the 
location of a particular type of disclosures, use of text units as the unit of measurement, 
and the simultaneous use of electronic and manual coding to make the data analysis 
more transparent and in-depth (Beattie and Thomson 2007). Accordingly, when the 
results are interpreted utilising the theoretical framing, this study will extend insights 
relating to the capital licensees utilise in this field to legitimise their practices.  
4.3.3. The Selection of Fairtrade Licensees 
The second part of this thesis extends an understanding of the disclosures of Fairtrade 
licensees and trading products in developed countries using the Fairtrade label of FLO. 
The aim of this part of the study is to understand the Fairtrade practices of the licensed 
traders as they play key roles in establishing this ethical trading system and therefore 
are accountable to the wider range of their stakeholders. As mentioned earlier, for the 
second part of this thesis, ten UK Fairtrade licensees were purposefully chosen, 
including an equal number of full Fairtrade organisations, that exclusively trade 
Fairtrade products and corporate Fairtrade organizations, those trade a few Fairtrade 
products along with their conventional product line. Table 3 provides the list of names 
of the Fairtrade licensees. As these Fairtrade licensees together hold the larger portion 
of market share in the UK Fairtrade market, analysing the disclosure practices of these 
chosen Fairtrade licensees extends an in-depth insight into the nature and extent of 
disclosure practices as well as the motivation for those disclosures.  
 
Table 4.3 
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 List of Fairtrade licensees 
Full Fairtrade Organization Corporate Fairtrade Organization 
Traidcraft plc The Cooperatives 
Equal Exchange Trading Marks and Spencer Group plc 
Twin Trading J Sainsbury plc 
Cafédirect Waitrose 
Divine Chocolate Starbucks Plc 
 
The first licensee on the list of the full Fairtrade organizations is Traidcraft, founded 
in 1979 on Christian principles to fight poverty through trade (Traidcraft, 2015). This 
organization maintains two sister organizations: Traidcraft Plc, a public limited 
company, and Traidcraft Exchange, a not-for-profit organization. Being one of the 
pioneering Fairtrade organizations, Traidcraft made significant contributions in 
developing Fairtrade associations such as the EFTA and Fairtrade Foundation in the 
UK and in lobbying the UK government to pursue the Fairtrade mission (Traidcraft, 
2015). Starting with tea, coffee, sugar and chocolate this organization now trades more 
than 30 categories of Fairtrade products. Traidcraft is one of the seven organizations 
that received the Queens award for sustainable development (Traidcraft, 2015). The 
second full Fairtrade organization is Equal Exchange Trading, founded in 1979. This 
worker-owned organization maintains trading relationships with 31 producer 
organizations across the world (Equal Exchange Trading Ltd, 2015). The third full 
Fairtrade organization is Twin and Twin Trading, one of the leading full Fairtrade 
organizations, founded in 1985 with the mission of development through trade (Twin, 
2015). This organization maintains trading relationships with 33 producer 
organizations of 17 countries across Latin America, Africa and Asia (Twin, 2015). 
The fourth full Fairtrade organization is Cafédirect, founded in 1989 by Oxfam, 
Traidcraft, Equal Exchange Trading and Twin Trading jointly. Cafédirect is UK’s first 
and largest drinks brand working with over 40 producer organizations in 17 countries 
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(Cafedirect, 2015). Last but not least, Divine Chocolate, founded in 1998 by Twin and 
Twin Trading and The Body Shop with the support of Christian Aid and Comic Relief. 
This is a public limited company 45% owned by the farmer’s cooperative Kuapa 
Kokoo.  
In the case of corporate Fairtrade organizations, the first is The Co-operatives. 
According to FLO, The Cooperatives is the first corporate retailer in the UK market 
to launch its Fairtrade product line and has helped to develop the UK market as the 
world’s largest market of Fairtrade products (Fairtrade Foundation, 2015). Starting 
with Fairtrade Banana, The Co-operatives has developed its own eight brand 
categories over the last 20 years (Fairtrade Foundation, 2015). The second 
organization is Sainsbury’s. Fairtrade Foundation also acknowledges J Sainbury’s 
contribution at the initial stage of commercializing Fairtrade products in the UK 
market. Sainsbury’s claims to be the world’s largest retailer of Fairtrade products, as 
they sell thirteen categories of Fairtrade products in their product line. The third 
organization is Starbucks. Starbucks is one of the largest purchasers of Fairtrade 
Coffee. It entered into the Fairtrade network in 2000 and has committed to sourcing 
100% ethically traded coffee by 2015. Starbucks launched the Coffee and Farmer 
Equity (C.A.F.E) program to help maintain long-term partnerships with coffee farmers 
(Starbucks, 2015). The fourth organization is Marks and Spencer plc. This retailer 
entered into the Fairtrade network in 2006 with its tea and coffee products. Through 
the environmental and sustainability programme, Plan A, Marks and Spencer plc 
maintains its Fairtrade impact commitments in the trading practice. Finally, the fifth 
organization is Waitrose, which is also a well-known retailer in the Fairtrade market 
and has made major contributions to expanding the market in the UK.  
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4.3.4. Data collection  
In order to pursue the research objective, both cross-sectional and longitudinal studies 
were conducted to compare disclosures across the two different groups of Fairtrade 
licensees and to examine the influence of the stakeholders’ expectations in their 
disclosure practices respectively. For this analysis, three different categories of 
documents were collected. The first category of documents consisted of annual 
reports/reviews, Corporate Social Responsibility Reports (CSR) and other reports (i.e., 
policy reports, briefings and newsletters) published by the full and corporate Fairtrade 
organizations. For the longitudinal study, 93 reports were collected within the period 
from 2006 to 2013 to observe changes in disclosure practices conforming to changes 
in the expectations of stakeholders. The second category of documents consisted of 
139 independent research articles, books and research reports from 2005 to 2012. It is 
important to note that, in most cases, there was an overlap between the literature used 
in the first and second part of the thesis, as the researcher simultaneously addressed 
the overall and specific performances of different actors in this field. Consequently, 
this part of the study also relied on the online collection of Fair Trade publications and 
the archive of the Fair Trade Institute (FTI)14 to collect these documents. These 
documents extend an understanding of the stakeholders’ habitus, or in other words, 
their appreciations, expectations, and concerns regarding the practices of the licensees.  
The third category of documents was collected from news articles, NGO reports and 
social media posts and feedback during the same period (2005-2012). A total of 236 
news articles, 39 NGO reports, 3995 Facebook posts and 9462 Twitter updates were 
found from 01-/01/2005 to 31/12/2012 documenting stakeholders’ expectations and 
concerns regarding the Fair Trade system. Similar to the first part of the study, the 
                                                          
14 Source: <http://www.fairtrade-institute.org/> 
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news articles on Fair Trade issues were collected from the widely recognised news 
bank, the FACTIVA database. Such news articles were collected in ten rounds. In each 
round, news articles were filtered by inserting the individual company name, one at a 
time, and the subject as “Fair Trade”. Additionally, Google news was also explored to 
gather more comprehensive data using the same specification used for the FACTIVA 
database. Duplicate news articles were removed so as not to distort the data set. In the 
case of NGO reports, data were collected from the websites of Oxfam, Comic Relief 
and the International Labour Rights Forum (ILRF), that are actively involved with 
both the licensor and licensees in the Fairtrade field.   
4.3.5. Themes Development 
Based on the findings of the first part of the thesis, the second part used four sets of 
themes: economic focus, process focus, social focus and environment focus to 
examine the nature and extent of the disclosure practices of the licensees. Table 4.4 
illustrates the themes identified in the first part of the study, whereas Table 4.6 
illustrates the description of the themes. 
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4.3.6. Data Analysis: Disclosures 
The data analysis of this part of the thesis involved analysing the disclosures of the 
licensees as well as the narratives found in different literature regarding Fair Trade 
practices. In conducting the disclosure analysis, this part of the study followed Beattie 
and Thomson’s (2007) suggestions to enhance the depth and breadth of disclosure 
analysis. According to Beattie and Thomson (2007), a number of limitations of 
existing methods of counting sentences or words, for example, the concept boundary 
Social Focus Economic Focus Environment 
Focus 
Process Focus 
 Sales 
 Market 
expansion 
 Understanding 
market 
condition 
 Product 
development 
and promotion 
 Developing 
business skills 
of the 
producers 
 Attaining 
producers 
financial 
sustainability 
 Capacity 
development 
 Improving 
trade chain 
 Poverty 
reduction 
program 
 Resource 
organization 
 Partnership  
 Dialogue 
 Respect 
 Equity 
 Change and 
improvement 
 Articulating 
public support 
 Information 
sharing and 
planning 
 Informed 
customer choice 
 Connection 
 Innovation 
 Democracy 
 Transparency 
and 
accountability 
 Monitoring and 
evaluation 
 Maintaining 
trust 
 Conducting 
social audit 
 Certification 
scheme 
 Rights 
 Empowerment 
 Campaigning 
 Raising 
awareness 
 Justice  
 Children’s 
rights and 
wellbeing 
 Disclosing the 
involvement 
of child labour 
 Elimination of 
forced labour 
 Freedom of 
association 
 Working 
condition 
 Health and 
safety 
 Gender justice 
 
 Sustainable 
source of raw 
material 
 Efficient use of 
raw material 
 Responsible 
consumption 
 Climate change 
 Ecological 
sustainability 
 Reduced non-
renewable 
source of 
energy 
 Collaboration 
for 
environment 
protection 
 Waste 
management 
 
Table 4.4  
The four sets of themes and sub-themes identified in the disclosure practices of FLO 
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problem, location and type of disclosures, unit of analysis, unit of measurement and 
manual versus electronic coding, inhibit the interpretations of content analysis based 
research. Following such suggestions, this part of the study undertook the measures 
discussed below with a view to improve the rigour of the analysis. 
 Solving the Concept Boundary Problem 
The concept boundary problem arises due to the lack of clear explanations about how 
to know when a particular category of themes occurs. As prior studies could not 
provide clarification in this regard, this study developed a condensed meaning unit 
(Graneheim et al., 2004), which specifies how to recognize a particular theme from 
the disclosures from the reports and articles. In order to develop the condensed 
meaning unit, this study used the “Charter of Fair Trade Principles”, as well as general 
descriptions found on the websites of Fairtrade International (FLO). While the themes 
were largely developed from the first part as well as from Nicholls’s (2010a) discourse 
cluster, the Charter of Fairtrade Principles, jointly developed by FLO International and 
WFTO were found to be useful to construct the condensed meaning of the themes. To 
strengthen the coding process, the fifth column of Table 4.5 provides a possible 
alternative classification that serves to highlight the difficulty involved in allocating 
information to a particular category.  
 Determining the unit of analysis and the unit of measurement 
The second important concern raised by Beattie and Thomson (2007) relates to the 
unit of analysis and the unit of measurement. According to them, thematic content 
analysis “….involves deciding what should form the basis for coding (unit of analysis) 
and what should form the basis for measuring the amount of disclosure (unit of 
measurement)” (p. 142). Recognizing the limitation of sentence or word counts in 
relation to the basis of coding, Beattie and Thomson (2007) suggested the use of text 
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units to overcome the difficulties in regular coding systems that use sentence or word 
counts. Accordingly, in order to analyse the disclosures, this study used text units 
corresponding to a particular theme. The use of a text unit as the unit of analysis allows 
flexibility in the coding process by which not only phrases, sentences, or paragraphs, 
but also pictures, charts, or diagrams can be coded. For example, the disclosure below 
was coded and counted in the following manner:  
We engage all employees in Cafédirect’s vision and mission and in 
connections with our grower partners, and ensure they achieve their full 
potential through continuous learning and regular, transparent performance 
management. 
[Source: Cafédirect plc, Annual Review 2013, p. 15] 
Table 4.5. 
Extract of the disclosure analysis 1 
Information Sub themes Frequency 
(text unit) 
We engage all employees in Cafédirect’s 
vision and mission 
Deeper engagement 
with actor 
1 
… in connections with our grower partners, Connection 1 
… ensure they achieve their full potential Full human potential 1 
… through continuous learning Development 
opportunities for 
producers 
1 
… and regular, transparent performance 
management. 
 
Transparency 1 
 
In the above example, a single sentence disclosure contains five text units that refer to 
five different sub-themes. Accordingly, these primary and additional levels of 
classification, along with the frequencies, not only reveal how Fairtrade licensees 
disclose the social and environmental impact of their operations and how these 
disclosures change with changes in Fair Trade principles, but they also help to 
Chapter 4: Research Design                                                                            91 | P a g e  
systematically differentiate the disclosure practices of different forms of Fairtrade 
licensees. 
 Solving the Interpretation Problem 
The third important concern raised by Beattie and Thomson (2007) is the interpretation 
problem, which arises due to not recognizing some important qualitative attributes, 
such as location and type of disclosures. Accordingly, they recommended a quality-
adjusted method in which disclosures are not only counted, but also weighed against 
their qualitative attributes. Scholars of different disciplines have also recognized the 
importance of identifying and categorizing qualitative aspects of the content analysis. 
According to Morgan (1993), considering the qualitative aspect of content analysis 
while counting the codes allows researchers to identify the dominant pattern of the 
text. This enables researchers to analyse text at both the manifest and latent level 
(Graneheim et al., 2004). As mentioned earlier, to maintain consistency of the location 
of disclosures of ten different types of organizations, this study used annual reports 
and CSR reports, as those contained the most relevant social and environmental 
performance-related information. Furthermore, in order to identify the qualitative 
aspects, three levels of classification were conducted, primarily in order to identify the 
nature and extent of the disclosures. These primary levels of classification were 
adopted by revising Beattie, McInnes, and Fearnley (2004) four dimensional coding 
scheme for evaluating accounting narratives. 
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Table 4.6  
Condensed meaning unit of the sub-themes under four sets of themes 
Code Sub-themes Description 
Alternative 
Categorization 
Economic Focus 
101 Sales Disclosures on sales  
102 Market expansion Whether and how they are working to create and expand markets for Fairtrade products 
 
 
 
103 
Understanding market 
condition 
Whether and how the org reacts to cope up with the present market condition (in favour of 
promoting Fairtrade product) 
 
104 
Product development and 
promotion 
Disclosures product development (Fairtrade product) 
 
105 
Developing strategic 
partnership 
Whether there is any strategic partnership to promote Fairtrade products 
Improving trade chain 
106 Improving trade chain How the trade chain has been improved (removal of middle man etc.)  
107 
Developing business skill 
of the producers 
Any arrangement for developing skills of producers 
 
108 
Producers financial 
sustainability 
Whether and how their trading system ensures a sustainable livelihood of producers 
Fairtrade premium, 
Empowerment 
109 Fairtrade premium Whether and how the Fairtrade premium was distributed  
110 Capacity development Whether and how they are working to develop the capacity of producers  
111 Poverty reduction program Whether and how their trading system is reducing poverty 
 
112 Resource organization How resources are organized to ensure ethical trading practices 
 
 
Process Focus 
201 
Partnership 
Long term arrangement/projects/commitment about building and maintaining partnership 
with producers 
Empowerment 
202 Dialogue Dialogue with producers in trading arrangements  
203 Respect Respect for producers and producer community  
204 Equity Bringing equity/equality in the trading system  
205 Change and improvement Whether and how changes and improvement are taking place due to their activities  
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Code Sub-themes Description 
Alternative 
Categorization 
206 Articulating public support Actively demonstrating and articulating public support for Fairtrade products 
Campaigning 
207 
Information sharing and 
planning 
How they are sharing and planning business/trading strategies for the betterment of the 
producers' lives 
 
208 Informed consumer choice Whether and how consumers are informed about fair trading systems  
209 Connection Activities aiming to connect producers with consumers  
210 
Innovation 
Whether and how innovative systems were implemented to improve trading system and/or 
producers' lives 
 
211 
Democracy 
Whether and how democracy within the trading system has been ensured  
Monitoring and 
evaluation 
212 
Transparency and 
accountability 
Method for providing transparency in doing business Monitoring and evaluation 
 
Monitoring and 
evaluation 
213 Monitoring and evaluation Presence of any independent body verifying their trading system  
214 Maintaining trust How they are maintaining and protecting the trust of the producers and consumers 
 
215 
Conducting social audit 
Whether there is any arrangement for social audit 
Monitoring and 
evaluation 
216 Certification scheme Whether the organization holds any certificates ethical business practices  
 
Social Focus 
301 
Rights 
Whether and how org is securing the rights of the producers 
Empowerment 
302 
Empowerment 
How producers are empowered though the trading arrangement (education, health, housing 
etc.) 
Rights, long term 
partnership 
303 
Campaigning 
Campaigning activities for bringing change in trading/consumption pattern 
Articulating public 
support 
304 Raising awareness Whether and how they are working to raise awareness Campaigning 
305 Sustainable livelihood How justice in trading system has been ensured 
Equity 
306 
children's rights and well 
being 
Whether and how they are respecting children's rights (as opposed to child labour) 
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Code Sub-themes Description 
Alternative 
Categorization 
307 
Disclosures of child labour 
Whether they disclosed children's involvement in the production process 
 
308 
The elimination of forced 
labour 
The attempt to eliminate force labour 
 
309 
Freedom of association 
Presence of the freedom of association for producers 
 
310 Working condition Whether a better working condition has been ensured for producers  
311 Health and safety How the issues related to health and safety of producers are addressed  
312 Gender justice Disclosing any incident, commitment and measures against discriminations Empowerment 
 
Environment Focus 
401 
Sustainable source of raw 
material 
Any assurance and/or incidents/projects undertaken for sustainable sources of raw material 
 
402 
Efficient use of raw 
material  
Any assurance and/or incidents/projects undertaken for efficient use of raw material 
 
403 Responsible consumption Any assurance and/or incidents/projects undertaken to encourage responsible consumption  
404 
Climate change 
Any assurance and/or incidents/projects undertaken to cope up with the changes in climate 
change 
 
405 
Ecological sustainability 
Any assurance and/or incidents/projects undertaken to maintain ecological sustainability 
 
406 
Reduced non-renewable 
source of energy 
Any assurance and/or incidents/projects undertaken to reduce non-renewable energy source 
 
407 
Collaboration for 
environment protection 
Any assurance and/or incidents/projects for collaborating on continuous improvement of 
environmental impact 
 
408 
Waste management 
initiatives 
Any assurance and/or incidents/projects undertaken to improve waste management 
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 Considering the qualitative attributes of the data 
One of the important parts of this study was the evaluation of the qualitative attributes 
of the disclosures. Analysing the qualitative attributes of the disclosures allowed the 
researcher of this study to understand how responsive the licensees were in 
conforming to stakeholders’ expectations. As Bourdieu’s theoretical framework 
suggests that dominant actors shapes the habitus of the dominated stakeholders by 
using the taken-for-granted component (doxa) of their capital, this part of the study 
attempts to understand whether and how the licensees provided substantive disclosures 
to conform to stakeholders’ expectations.  
In order to measure the level of substantiveness, this study measured some important 
qualitative attributes of the disclosures. The primary qualitative attributes were 
classified into three levels. Figure 4.2 demonstrates these three levels of classification. 
According to this classification system, at the first level, disclosures were classified as 
either monetized or non-monetized reporting. At the second level, non-monetized 
forms of disclosures were classified further as either qualitative or quantitative. 
Finally, at the third level, qualitative disclosures were classified as either fact 
(verifiable or based on evidence) or judgment (not verifiable).  
 
Figure 4.2. Three primary levels of classification to evaluate the qualitative aspects of 
disclosures 
Aspects of 
Disclosures 
Non-monetized 
Reporting 
Monetized 
Reporting 
Fact 
Qualitative 
Quantitative 
Judgments 
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In addition, following Gray et al.’s  (1997) framework of social accounting standards, 
three additional qualitative aspects of disclosures were also considered. These three 
qualitative aspects were ‘stakeholders’ view’, ‘negative news’, and ‘repeated 
information’. As organizations usually provide disclosures on their achievements or 
the positive outcomes, disclosures that do not provide particular negative news are 
considered positive news. For example, the following disclosures were categorized in 
the following manner.  
 
 
 
 
 
 
 
 
 
 
 
Figure 4.3. Extract of Disclosure Analysis 2 
 
The above example (Figure 4.3) demonstrates the primary categorization of the 
disclosure attributes. Here, the first and second pieces of information were classified 
as monetized and the third one was classified as quantified. As all three pieces of 
 
 
[Source: Divine Chocolate, Annual report 2013, p. 9] 
Primary categorization: 
Information Sub themes Monetized Quantified Fact 
Producers support Charity yes no yes 
Fairtrade social premium Fairtrade premium yes no yes 
Hundreds of tonnes of beans 
used 
Sustainable source 
of raw material  
no yes yes 
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information were verifiable, they were all considered to be fact based or substantive 
disclosures. In light of the adopted theoretical framing, the evidence responding to the 
stakeholders’ expectations with more disclosures on general policies and 
commitments, as opposed to substantive performance evaluation, implies that actors 
are capitalising on the taken-for-granted perception (doxa) about Fairtrade to 
legitimise their practices. Similar to the above example, the following example 
illustrates primary as well as additional categorization of disclosures simultaneously. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 4.4. Extract of Disclosure Analysis 3 
 
 
[Source: Waitrose, CSR Report 2007, p. 5] 
Sl 
No. 
Sub themes Monetized Quantified Fact Stakeholders’ 
view 
Negative 
News 
Repeated 
Information 
1 Waste 
management 
no no no yes no no 
2 Waste 
management 
no yes yes no no no 
3 Waste 
management 
no yes yes no no no 
4 Responsible 
consumption 
no no yes no no no 
5 Waste 
management 
no yes yes no no no 
6 Responsible 
consumption 
no no no no no no 
 
1 
4 
3 
2 
5 
6 
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In the second example of categorizing disclosure attributes (Figure 4.4), three 
disclosures were related to waste management and two were related to responsible 
consumption. None of the disclosures were monetized. However, three of those were 
quantified and thus verifiable (fact). In relation to the additional attributes, only the 
first disclosure represents the ‘stakeholders’ view’. No other disclosure contained 
other additional attributes.  
Analysing the qualitative attributes of the disclosures along with their frequencies 
allowed the researcher to unravel how different actors mobilised their capital 
(economic, social, and cultural) in possession to shape the perceptions (habitus) of the 
stakeholders, which in turn allowed them to gain the legitimacy of their existing 
practices.   
4.3.7. Data Analysis: Narratives 
The second part of the study, stakeholders’ concerns and expectations found in various 
academic literature, media and research reports were analysed using thematic analysis. 
This analysis was similar to that conducted for the first part of the thesis. In light of 
the adopted theory, such analysis revealed the tension and contradictions prevailing in 
the Fairtrade field. For example, the following statement documents a stakeholders’ 
acknowledgement of the contribution that the Co-operative Group has made in terms 
of boosting up the sales volume and product development (i.e., economic capital) in 
this field.   
The Co-operative Group is responsible for driving much of the overall growth 
of the market. Year-on-year sales for its Fair Trade label are up 67% to £25m, 
largely because of range additions, says group marketing development 
manager, Brad Hill. (The Grocer, 2005) 
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While the above example shows stakeholders’ appreciation regarding existing 
Fairtrade practices, some researchers15, have also raised concerns regarding existing 
Fairtrade practices. For example, the following three statements document 
stakeholders’ concerns related to the involvement of the multinational corporations in 
this field and the licensees’ responses to such concerns. The first example below was 
collected from an academic article where a general concern was expressed regarding 
corporate involvement in the Fairtrade field. 
Ironically, their success also makes them an inviting target for corporate 
participation, due to their creation of new spaces suitable for capital 
accumulation. The new corporate entrants have in many cases sought to 
weaken the threats posed by such alternatives, while simultaneously exploiting 
their potential for profits (Jaffee, 2010). 
 
While the above example expresses a general concern, the statement from a news 
article below demonstrates a specific concern. This statement evidences an NGO’s 
claim about a corporate’s malpractices in the Fairtrade field.  
"Starbucks has made some progress towards helping poor farmers in recent 
years, but their behaviour on this occasion is a huge backwards step, and raises 
serious questions about the depth of their commitment to the welfare of their 
suppliers," Oxfam policy director Phil Bloomer said (the Irish News, 2006).  
 
Similar to the first part, the second part not only examined the appreciations and 
criticisms of the stakeholders to understand their habitus, but also the responses of the 
licensees to understand the struggle that they face to legitimise their practices. The 
following example was collected from the comments on a Facebook post of 
Sainsbury’s, where this corporate retailer was found to defend its position related to 
                                                          
15 The result sections (Chapter 5 and Chapter 6) discuss the categories of researchers, media reports, 
and NGOs who appreciated the Fair Trade system, as well as those who criticised the system.  
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paying “fair price” to dairy farmers. This example demonstrates stakeholders’ 
scepticism about corporate Fairtrade practices and at the same time evidences how the 
corporate actor struggled to defend its practices.  
Comment16: Amazed that Sainsbury’s think this is appropriate when farmers are 
actually killing themselves in some cases! When you say you pay a "fair price" who 
says that it is fair?! 75p for milk that size is not acceptable and the public appear to be 
overwhelmingly in favour of paying a fair price so it wouldn't even cost you more to 
pay more - we would be shouldering the cost! You should be ashamed of yourselves! 
Sainsbury’s reply17: We pay our dedicated dairy farmers a fair price that protects 
them against volatile markets. For more info: 
https://livewellforless.sainsburys.co.uk/sainsburys-milk/ Grant 
Comment18: Can't be that fair if all the farmers are struggling! I think everyone would 
pay a slightly higher price if it ment [sic] them getting a fairer price! 
 
As shown in the above few examples, an in-depth investigation into the nature of 
stakeholders’ expectations and concerns as found in different documents reveal the 
issues that enhance as well as pose threats to, the legitimacy of the dominant actors in 
this field. Accordingly, the simultaneous evaluation of the nature of stakeholders’ 
expectations and concerns as well as the traders’ responses through their disclosures 
provides important insights about the role played by these licensees in legitimising 
their practices in the Fairtrade field.  
4.4. Enhancing Qualitative Rigour 
Bourdieu’s methodology specifically emphasizes the rigour of the study by using 
reflexivity in evaluating each level of findings with due attention to avoiding the social 
biases, field biases and intellectual biases (Everett, 2002; Grenfell, 2012) of 
conducting empirical research. While Bourdieu’s methodology described the issue of 
ensuring rigor in broad terms applicable for any approach of empirical research, Guba 
                                                          
16 See at: https://www.facebook.com/sainsburys/ viewed on 25/08/2015 
17 See at: https://www.facebook.com/sainsburys/ viewed on 25/08/2015 
18 See at: https://www.facebook.com/sainsburys/ viewed on 25/08/2015 
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(2014) suggested an excellent framework of four criteria for enhancing the rigor of 
qualitative research, namely, credibility, transferability, dependability, 
conformability. Guba’s (2014) framework is widely accepted among qualitative 
researchers and has been in existence for many years (Brennan & Merkl-Davies, 
2014). On the basis of Guba’s (2014) four criteria of evaluating the trustworthiness of 
qualitative research, this study considered the overall trustworthiness issue following 
the recommendations of Beattie and Thomson (2007) for the documentary analysis as 
well as Brennan and Merkl-Davies (2014) for the strategies of improving the 
trustworthiness in qualitative research. This in turn helped the researcher to use 
reflexivity and to avoid social, field and intellectual biases while conducting the 
research. 
In order to strengthen the trustworthiness of this research, this study also adopted a 
number of measures identified in prior research. Table 4.7 demonstrates the four key 
criteria related to trustworthiness identified by Thorne et al. (2014), as well as 
measures taken under each criteria following the recommendations of Beattie and 
Thomson (2007) for conducting content analysis.  
Table 4.7  
Four criteria of trustworthiness (Guba, 2014) and the corresponding measures to ensure those 
criteria in document analysis 
Criteria Measures 
Credibility • Unit of analysis – text unit analysis 
• Identification and categorization of sub-themes 
Transferability • Condensed text unit to describe the sub-themes 
• Alternative categorization of text unit 
Dependability • Development of a reliable coding instrument 
• Consistency of coding decision 
Confirmability • Verification of the coding instrument 
  
Chapter 4: Research Design                                                                            102 | P a g e  
As Table 4.7 shows, the use of text units as the unit of analysis and the specific 
identification and categorization of sub-themes helped to improve the credibility of 
the research. In order to ensure transferability, an explanation of the coding rules has 
been provided to specifically describe when a particular sub-theme occurred. 
Alternative categorizations have also been provided. In analysing the depth and 
breadth of disclosure analysis, Beattie and Thomson (2007) identified that the 
dependability of the analysis improved with the development of a reliable coding 
instrument and consistency of coding decisions. The explicit categorization of sub-
themes along with alternative classification helped to enhance the dependability of this 
research. Finally, to ensure the confirmability of the sets of themes and the coding 
rules, a pilot study was conducted where three research students voluntarily verified 
the coding instrument thoroughly.  
4.5. Conclusion 
This chapter discussed the research design in the two separate but related parts of this 
thesis. In summary, in order to achieve the aim of the research objectives, the first part 
used thematic analysis to analyse the accounts and disclosures of FLO as well as of 
the relevant literature, media, research reports and social media posts to identify the 
nature and extent of disclosures; whereas the second part used those pre-identified set 
of themes to analyse disclosures of different groups of Fairtrade licensed traders. This 
chapter described the context, method, data collection, and data analysis processes 
used in the study. This chapter also described the steps undertaken to enhance the 
rigour of the study. The following chapters (Chapter 5 and Chapter 6) provide a 
detailed description of the results.  
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Chapter 5: Part One Results – Fairtrade 
Impact Disclosures by Fairtrade Labelling 
Organization International (FLO) 
5.1. Introduction 
The first part of this thesis examined the motivations behind the Fairtrade impact 
disclosures of one of the largest Fairtrade licensors, Fairtrade Labelling Organization 
International (FLO), by simultaneously analysing the nature and extent of FLO’s 
impact disclosure practices and stakeholders’ dispositions regarding existing Fairtrade 
practices. In particular, this part of the thesis examined disclosures and narratives 
under four major themes: economic focus, process focus, social focus and 
environment focus. Following the research questions set out in the introductory 
chapter (Chapter 1), the first section of this chapter analyses the nature and extent of 
the Fairtrade impact disclosures of FLO; whereas the second section examines the 
same disclosures with respect to the narratives collected from the public sphere. Based 
on the findings, this chapter extends some important insights into the potential 
motivation for disclosing the impact of Fairtrade. After gaining such insights in this 
part of the study, the second part (Chapter 6) examines the Fairtrade impact disclosure 
practices of FLO’s licensees. By combining the findings of these two parts of the 
study, this thesis extends important insights regarding the use of Fairtrade impact 
disclosures to legitimise existing practices. 
5.2. FLO’s disclosures as a way to mobilize different forms of capital and 
maintain legitimacy 
According to Bourdieu, understanding social phenomena requires understanding the 
structure of the social space (i.e., the field) and the nature of the struggle for resources, 
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stakes and access taking place in that space (Oakes, Townley, & Cooper, 1998). In an 
effort to understand the field structure and the struggle of the actors, it is important to 
focus on the concepts of capital and examine how actors accumulate and mobilise such 
capital to gain control over resources. Based on the data analysis, this section therefore 
discusses how FLO uses its disclosures to accumulate and mobilise different forms of 
capital in order to maintain the legitimacy of the Fairtrade system. As discussed in the 
research design chapter (Chapter 4), the disclosures of the FLO were analysed under 
four major themes, i.e., economic focus, process focus, social focus and environment 
focus that represent different forms of capital. The following are the findings under 
each major theme. 
5.2.1. Disclosures from the economic focus theme 
The first dominant theme to emerge was the economic focus theme of Fairtrade. In 
light of Bourdieu’s concept of capital, sub-themes under the economic focus theme of 
this study involved identifying different actors and the economic resources that they 
were accumulating in Fairtrade. The definition of the Fairtrade system suggests that it 
is a “trading partnership… which seeks greater equity in international trade” (WFTO 
and Fairtrade International, 2009, p. 6). Fairtrade is a restricted cultural field that 
primarily aims to bring balance into economic capital accumulation between 
developed and developing countries across the world. The uniqueness of this field is 
its attempt to operate within the existing market while struggling against the inequities 
that the conventional market structure permits (Moore, 2004; Raynolds, 2000; Renard, 
2003). In this cultural field, the licensor, FLO plays the central role in terms of 
allowing different actors to participate in this field through its labelling scheme. By 
holding such a central position in this field, FLO puts a major emphasis on its wide 
range of disclosure practices on the economic capital circulation within the field. 
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Therefore, FLO’s disclosure practices served as the source to identify key actors 
involved in this field and to evaluate the nature of economic capital mobilisation in 
the field.  
As Nicholls (2010) suggests: trade, development, business skills and sustainability are 
four economic focused issues that define “with whom” Fairtrade operates with 
different actors. In addition to the four issues Nicholls (2010) addresses, the analysis 
of this study revealed ten sub-themes that were highlighted in the different disclosure 
media of FLO. These sub-themes mainly addressed the economic resources that were 
mobilised in the producer as well as consumer markets under FLO’s supervision. More 
specifically, sub-themes emerged regarding the consumer market mainly addressing 
the growth in terms of sales, market expansion, understanding of market conditions, 
product development and building strategic partnerships. While all of these issues 
were emphasized in the annual reports and the monitoring scope and benefits report, 
disclosures through the latest news articles and social media posts placed more 
emphasis on market expansion, product development and building strategic 
partnership related information. On the other hand, sub-themes related to the producer 
markets largely addressed the achievement of this field in terms of growth in Fairtrade 
premium distribution, development of the production capacity of the producers, 
improvement of the trade chain, programs undertaken to combat poverty and 
organizing resources to improve productivity. These issues were particularly 
highlighted in the monitoring scope and benefits reports, the latest news articles, and 
social media posts. Table 5.1 shows the sub-themes that emerged under the economic 
focus theme. 
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Table 5.1  
Sub-themes under the economic focus theme 
Theme   Sub-themes before 2009 Sub-themes after 2009 
Economic 
Focus 
Theme 
Consumers’ 
Market 
 Sales 
 Market expansion 
 Understanding market 
condition 
 Product development 
and promotion 
 Developing strategic 
partnerships 
 
 Sales 
 Market expansion 
 Understanding market 
condition 
 Product development and 
promotion 
 Developing strategic 
partnerships 
 
Producers’ 
Market 
 
 Attaining producers’ 
financial sustainability 
 Fairtrade premium 
 Capacity development 
 Poverty reduction 
program 
 
 
 Developing business skills 
of the producers 
 Attaining producers’ 
financial sustainability 
 Fairtrade premium 
 Capacity development 
 Improving trade chain 
 Poverty reduction program 
 Resource organization 
 
As the analysis shows, sales and Fairtrade premium emerged as the most dominant 
sub-themes under the economic theme, receiving the highest coverage in the 
disclosures, followed by disclosures in the development of production capacity, 
market expansions, strategic partnership development and understanding existing 
market conditions. This study further revealed whilst most of the economic focus sub-
themes emerged before 2009, the nature and extent of reporting on such issues 
significantly changed after 2009.For instance, while disclosures on sales an Fairtrade 
premuntil 2009 largely reported on the growth by region and by product (see Figure 
5.1 and 5.2), disclosures after 2009 tended to extend multiple perspectives on the 
growth of sales and Fairtrade premium distribution, which not only included 
information regarding fund receipts and usage (see Figure 5.3), but also a few impact 
assessment studies conducted in different regions that evidenced the successes and 
challenges of the fair trading system.  
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Figure 5.1. Disclosures from ‘Monitoring the Scope and Benefits of Fairtrade’, first edition,  
2007 
 
 
Figure 5.2. Disclosures from ‘Monitoring the Scope and Benefits of Fairtrade’, first edition, 
2007 
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Figure 5.3. Disclosures from ‘Monitoring the Scope and Benefits of Fairtrade’, fifth edition, 
2013 
 
The disclosures on economic capital mobilisation suggest that this field relies heavily 
on economic capital, while the aim is to bring balance into the mobilization of such 
capital between dominant and dominated actors in the field. While FLO’s disclosures 
on sales, Fairtrade premium distribution and other economic focus issues portray the 
overall contribution of the field in the widespread field of conventional trading 
practices, it is important to note that the reported sales proceeds and the Fairtrade 
premium distribution do not flow through this licensor. Rather, it is the performance 
of the licensees (i.e., traders and producer organizations) under the supervision of the 
FLO.  
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However, as this study reveals, FLO placed more importance on impact assessment 
rather than evaluating the performances of different actors in this field. Despite the 
absence of performance evaluations, the overall disclosure practices, especially 
disclosures after 2009, clearly demonstrate FLO’s acknowledgement of and more 
importantly, interest in the involvement of particular actors in this field. For example, 
annual reports, latest news articles, and social media posts consistently disclosed news 
about issuing licenses to corporate actors to trade in this field. In addition, in assessing 
the impact on producers, the participation of some NGOs, social enterprises and 
commissioned research bodies were frequently mentioned. Furthermore, in order to 
provide evidence regarding the significant impact of Fairtrade, the comments of the 
same producer, representatives of producer cooperatives and consumers were also 
found to be part of the disclosure practices.  
In contrast to the disclosures on economic capital mobilisation in the Fairtrade field, 
FLO disclosed very little about their own economic capital accumulation process. In 
other words, while disclosures widely covered sales, the Fairtrade premium, capacity 
development of producers and understanding of market conditions, they did not 
provide complete information about FLO’s different sources of earnings, especially 
their fee earnings from different licensees. The only disclosure FLO regularly 
provided about their own economic capital accumulation was the two pie diagrams 
that disclosed the proportion of annual inflows and outflows of funds.  
Bourdieu’s theoretical insights suggest that despite the apparent disinterest in 
economic profit, the logic of practices in a restricted cultural field is not necessarily 
different from the profit motives of the widespread field (Webb et al., 2002). Rather, 
it is the success of the dominant actors in the field to successfully execute their 
objectives by conferring a ‘common sense’ (doxa) of practices. This theoretical insight 
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suggests that the overwhelming amount of economic focus disclosures are used to 
highlight the achievements of its licensees, while skilfully hiding FLO’s own 
economic capital accumulation process. However, in order to understand the overall 
capital accumulation process and the legitimising strategy of FLO, other forms of 
disclosures (i.e., process focus, social focus and environment focus) also needed to be 
examined.  
5.2.2. Disclosures from the process focus theme 
The second theme to emerge from the analysis was the disclosures on the process focus 
theme of Fairtrade that denote how the Fairtrade system operates. The primary 
objective of establishing regulatory organizations for Fairtrade is to organize the 
Fairtrade network. Accordingly, the social mission of this organization starts with the 
idea: “to connect…” that largely involves developing network in both producer and 
consumer market. However, unlike the other regulatory organizations of the Fairtrade 
system, FLO regulates its licensed traders and producers through product certification 
schemes. As discussed earlier, such certification schemes provide FLO with the 
authority to allow all other actors to enter and operate in the field. Essentially, issuing 
labels on products boosts the scale of the production and sales, and leads the market 
of Fairtrade products to grow rapidly. While the other forms of regulatory 
organizations only assist in networking the networks of NGOs and social enterprises, 
FLO’s product certification schemes let a diversified group of organizations enter into 
this field. Bourdieu’s notion of capital suggests that FLO holds the social capital due 
to its networking capacity and more importantly, this licensor possesses the 
institutional capital due to its certificate issuing authority. Accordingly, FLO’s 
disclosures extend useful insights regarding its social and institutional capital 
mobilisation in the field. 
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Nicholls’s (2010) Fair Trade discourse suggests five process focus discourses: 
partnership, dialogue, transparency, respect, and equity. Accordingly, Nicholls 
(2010) stated that these five issues define “how” Fair Trade operates. However, this 
study found twelve process focus sub-themes that addressed how FLO expands its 
network (i.e., social capital) and at the same time regulates the performances of its 
licensed traders and producers (i.e., institutional capital). More specifically, sub-
themes related to FLO’s networking process were: change and improvement, 
articulating public support, information sharing and planning, informed, informed 
consumer choice, connecting producers and consumers, innovations, and democracy 
in trading practices. On the other hand, sub-themes related to regulating the licensees 
were: monitoring and evaluation, deeper engagement of the actors, conducting social 
audit and certification schemes. While the former category was more common in 
annual reports, latest news and social media posts, the latter was in the monitoring 
scope and benefits reports. Table 5.2 lists the sub-themes that emerged under process 
focus themes.  
This study revealed that FLO’s disclosures demonstrated more emphasis on change 
and improvement, public support and connecting producers and consumers as its 
networking process; whereas monitoring and evaluation and certification received 
more importance as the regulating process related sub-themes. As with the disclosures 
related to the economic focus sub-themes, process focus disclosures also demonstrated 
a significant change in the nature and extent after 2009. In particular, sub-themes such 
as change and improvement, information sharing and planning, innovation, 
democracy, maintaining and protecting trust emerged after 2009. 
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Table 5.2   
 
Sub-themes under process focus theme 
Theme  Sub-themes before 2009 Sub-themes after 2009 
Process 
Focus 
Themes 
Networking 
Process 
 
 
 Partnership  
 Dialogue 
 Respect 
 Equity 
 Articulating public 
support 
 Informed consumer 
choice 
 Connection 
 
 Partnership  
 Dialogue 
 Respect 
 Equity 
 Change and improvement 
 Articulating public 
support 
 Information sharing and 
planning 
 Informed consumer 
choice 
 Connection 
 Innovation 
 Democracy 
 
Regulating 
Process 
 Transparency and 
accountability 
 Monitoring and 
evaluation 
 Conducting social audit 
 Certification scheme 
 Transparency and 
accountability 
 Monitoring and 
evaluation 
 Maintaining trust 
 Conducting social audit 
 Certification scheme 
 
Furthermore, whilst the earlier reports were more one directional and focused on the 
increase in the number of countries and organizations under this system, recent reports 
portrayed several aspects of the developing network and interrelation between those 
aspects. For example, disclosures on network development in the 2007 Annual Review 
(see Figure 5.4) contained the world map and the name of the countries where 
Fairtrade producers and traders were present. In contrast to this, the 2013 Annual 
Review contained a more comprehensive picture of the Fairtrade network (see Figure 
5.5). In this report, FLO projected the strength of its network by showing the increase 
in producers’ organizations and Fairtrade towns, a development achieved through 
practicing Fairtrade and consumers’ acceptance of the Fairtrade label of FLO. 
Furthermore, the 2013 Annual Report described a developing partnership as “powerful 
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partnerships” that emphasized initiatives undertaken to ‘push the Fairtrade movement 
forward’ across the world, to create new markets for Fairtrade products and to engage 
commercial partners, NGOs and campaigners with its targets.  
  
 
 
Figure 5.4. Disclosures from Fairtrade International 2007 Annual Review 
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Figure 5.5. Disclosures from the Fairtrade International 2012-13 Annual Report. 
 
On the other hand, a limited number of regulating process focus sub-themes emerged 
in the disclosures, especially in the monitoring scope and benefit reports. Sub-themes 
such as accountability and transparency, monitoring and evaluating in a participative 
manner, deeper engagement of FLO (dominant actor), conducting social audits and 
the certification scheme emerged as regulating process focused disclosures by the fair 
trading system. The Monitoring the Scope and Benefits of Fairtrade report itself 
denoted the existence of a social audit conducted within the network. However, as 
discussed above, the content of the monitoring report solely concentrated on 
development aspects of the producer network, whereas the evaluation of traders, 
businesses and strategic partners and consumer expectation or satisfaction related 
information was absent. In addition, information provided in the monitoring report did 
not clearly demonstrate how the growth of the Fairtrade certification scheme was 
ensuring the participative monitoring process or whether all other actors were deeply 
engaged with the trading system. Even though the presence of some case studies 
portrayed some representation of the trade condition, those were discrete and to some 
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extent repetitive. These cases largely focussed on the success stories of a few specific 
regions. In particular, the success stories of Fairtrade projects in Malawi were reported 
over the eight year period (2006-2013) in all of FLO’s reporting media. In contrast, 
discussion regarding the challenges of this field were minimal and only found in recent 
reports (i.e., reports from 2013 and 2014). 
In light of Bourdieu’s theoretical framework, it is understandable that FLO extensively 
used its wide range of reporting media to demonstrate the amount of social as well as 
institutional capital it holds and mobilises within this field. However, similar to the 
economic focus disclosures, the process disclosures also exhibited FLO’s attempt to 
form a ‘common sense’ or doxa (Bourdieu & Eagleton, 1992) through mobilising its 
strengths in terms of networking and regulating capabilities. The nature and extent of 
the disclosures of FLO indicate that such disclosures were largely used by this licensor 
to validate existing Fairtrade practices, rather than bringing any change in such 
practices. While the nature and extent of disclosures changed significantly after 2009, 
the new disclosures mostly contained an elaboration on and description of existing 
practices, with minimal presence (or absence) of the critical evaluations of different 
categories of licensees in the field.  
5.2.3. Disclosures from the social focus and environment focus themes 
Following the disclosures on the process focus theme, the third and the fourth themes 
to emerge from the analysis were the social focus and environmental focus themes 
respectively. The definition of Fairtrade distinguishes itself from the conventional 
trading system in the following way (WFTO and Fairtrade International, 2009, p. 6): 
Fair Trade… contributes to sustainable development by offering better trading 
conditions to, and securing the rights of, marginalized producers and 
workers…  
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Fair Trade aims to secure the social conditions and ecological sustainability 
historically undermined in conventional trading practices (Raynolds & Murray, 2007). 
This commitment denotes the cultural distinctiveness of this trading system. Bourdieu 
views cultural capital as the knowledge, skill, taste, lifestyle and qualifications, which 
can be in material, embodied, or institutional form. Bourdieu’s notion of cultural 
capital demonstrates that Fairtrade is a restricted cultural field of trading within the 
widespread economic field of the international trading system. Fairtrade considers 
trading with producers to be a social contract and secures sustainable lives for 
producers, both socially and environmentally. Even though a group of NGOs and 
social enterprises initially held the cultural capital of this field, the licensors, such as 
FLO, have institutionalized the cultural practices of this field through certification 
schemes. Accordingly, this study attempts to understand how FLO reports the social 
and environmental impact of the Fairtrade system under its supervision.  
This investigation started with Nicholls’s (2010) five political focus discourses of 
Fairtrade: rights, empowerment, campaigning, raising awareness and justice. 
According to Nicholls (2010), these five discourses indicate “why” Fairtrade operates. 
However, as this study is particularly interested in understanding the social and 
environmental performances of the dominant actors in this field, it split the political 
focus discourses into social and environmental discourses and vividly explored the 
disclosures on such issues. As the data analysis revealed, nine new sub-themes 
emerged under the social focus theme: sustainable livelihood, children rights and 
wellbeing, disclosing the involvement of child labour, elimination of forced labour, 
freedom of association, working conditions, health and safety, no discrimination and 
improving the position of women. On the other hand, eight new sub-themes emerged 
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as environment focus theme: sustainable source of raw material, efficient use of raw 
material, responsible consumption, climate change, ecological sustainability, reduced 
non-renewable source of energy sources, collaboration for environment protection 
and waste management initiatives. Table 5.3 lists the sub-themes that emerged under 
the social focus and environment focus themes. 
Table 5. 3 
 Sub-themes under social focus and environment focus themes 
Themes Sub-themes before 2009 Sub-themes afer 2009 
Social Focus 
 
 
 
 Rights,  
 Empowerment 
 Campaigning 
 Raising awareness  
 Gender justice 
 Sustainable livelihood 
 
 
 
 
 
 Rights,  
 Empowerment 
 Campaigning 
 Raising awareness  
 Gender justice 
 Sustainable livelihood 
 Children's rights and well being 
 Disclosing the involvement of child 
labour 
 Elimination of forced labour 
 Freedom of association 
 Working conditions 
 Health and safety 
 
Environment 
Focus 
 
 Sustainable source of 
raw material 
 Climate change 
 Ecological 
sustainability 
 
 Sustainable source of raw material 
 Efficient use of raw material 
 Responsible consumption 
 Climate change 
 Ecological sustainability 
 Reduced non-renewable source of 
energy 
 Collaboration for environment 
protection 
 Waste management initiatives 
 
While the number of sub-themes under the social focus and environmental focus 
themes provides evidence that FLO had more issues to share regarding the social and 
environmental impact of Fairtrade practices, the extent of the disclosures revealed that 
these themes received less attention in the annual reports and the monitoring reports 
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as compared to the economic focus and process focus theme disclosures. More 
importantly, the disclosure trend shows that most of these sub-themes emerged after 
2009. In particular, whilst disclosures before 2009 largely focused on rights, 
empowerment, raising awareness, campaigning and ecological sustainability, a 
number of new sub-themes such as Gender justice, Children's rights and well being, 
Disclosing the involvement of child labour, Elimination of forced labour, Freedom of 
association, Health and safety, Efficient use of raw material, Responsible 
consumption, Reduced non-renewable source of energy, Collaboration of 
environment protection, Waste management initiatives emerged after 2009.  
Furthermore, before 2009, the disclosures only reported on removing discrimination 
in worker’s participation and improving the position of women as producers and 
workers in the forms of some descriptive statistics (see Figure 5.6). However, post 
disclosure covered a wide range of sub-themes in the form of policy statements, 
descriptive statistics and case study results on particular projects, coupled with figures, 
photos and quotes from the producers and their representatives (Figure 5.7 and 5.8). 
Such disclosures also took the form of the latest news releases and social media posts. 
In particular, social media accounts, such as the Facebook and Twitter accounts of 
FLO were created after 2009. The posts from these accounts largely fall under the 
social focus and environment focus themes that broadcast case study results and news 
of new projects undertaken for the development of producers’ lives.  
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Figure 5.6. Disclosures from Fairtrade International 2007, Monitoring the Scope and 
Benefits of Fairtrade Report 
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Figure 5.7. Disclosures from Fairtrade International 2014, Monitoring the Scope and 
Benefits of Fairtrade Report 
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Figure 5.8. Disclosures from Fairtrade International 2013, Annual Report 
 
An important aspect of some of these social and environment focus disclosures was 
their embodied nature (Bourdieu, 1986). Specifically, disclosures on some social and 
environmental focus sub-themes, such as empowerment, sustainable livelihood, 
rights, equity, respects, dialogue and ecological sustainability were dominant and 
largely took the form of evocative words, phrases, pictures and photos describing the 
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noticeable improvement in producers’ lives. In most cases, these sub-themes emerged 
from the headings and the cover pages of the reports and chapters, or from the 
introductory narratives. For example, the 2012-2013 Annual Review was called 
“Unlocking the Power of Many”. Following this title, disclosures were provided under 
the headings “Powering Up Producers”, “Powerful Partnerships”, “Learning to 
Grow” and so on. In this report, the certification mark of this organization was claimed 
to be the most widely recognized label of Fairtrade (see Figure 5.5), although this was 
not backed by any survey result. Furthermore, each of the chapters in the ‘Monitoring 
the Scope and Benefits of Fairtrade’ report, 2013 and 2014 started with a smiling face 
and ended with case results on impact assessments (see Figure 5.9). However, 
disclosures under such sub-themes did not contain any critical evaluation of the 
performance of various actors in this field. To illustrate, FLO did not provide a 
performance evaluation that portrayed the scenario of all of the parties involved in 
trading that could be seen as evidence that the partnership under fair trading 
arrangements was bringing change and empowerment to producers' lives. Similar 
patterns could be found relating to the disclosures under dialogue. Dialogue related 
disclosures mostly emphasized the increasing participation of producers in the 
decision making bodies, even though the increase in numbers did not necessarily 
indicate that the producer's voices were heard. This category of disclosures did not 
include any information related to the nature of dialogue between poor producers and 
corporate partners. 
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Figure 5.9. Extracts from Fairtrade International’s Annual Report and Monitoring the Scope 
and Benefits Report 
 
Bourdieu’s notion of symbolic capital suggests that the most empowering capital 
arises out of other forms of capital when the arbitrariness of the possession of this 
other form of capital is mis-recognized (Everett, 2002). Bourdieu considered this 
symbolic form of capital to be the ultimate source of capital that could successfully 
legitimise the practices of the dominant actors (Bourdieu, 1989). The above findings 
regarding FLO’s disclosures suggest that this licensor is inclined to use its disclosure 
media to accumulate that arbitrary component of the cultural capital of the field.  
However, the above analysis on the nature and extent of the disclosure practices of 
FLO extends some basic understanding regarding the field position and capital 
composition of this organization. In order to understand the legitimising strategies of 
this organization, the next section further explores the habitus of FLO and its 
stakeholders to understand how FLO legitimises the Fairtrade practices within its 
supervision.  
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 5.3 Stakeholders’ appreciations and concerns regarding Fairtrade practices and 
FLO’s responses to such concerns 
5.3.1. Stakeholders’ appreciations and concerns regarding Fairtrade practices 
As mentioned in the research design chapter (Chapter 4), this study examined a range 
of academic articles, news articles and NGO reports, along with FLO’s disclosures 
with a view to exploring the habitus of FLO and its stakeholders. In examining such 
documents this study identified two groups of stakeholders. In the first group of 
stakeholders, there were researchers who conducted research commissioned by FLO, 
NGOs who collaborated with FLO to develop the Fairtrade market and a group media 
journalist from news magazines on Fast Moving Consumer Goods (FMCG)19. This group 
of stakeholders mostly documented a favourable perception of stakeholders regarding 
the Fairtrade system. On the hand, in the second group of stakeholders, there were 
researchers who conducted independent studies; NGOs who did not collaborate with 
FLO, yet maintained associations with some international governmental 
organizations, such as ILO; and some media journalists from well-known newspapers. 
Even though this group of stakeholders expressed a generally favourable perception 
about the impact of Fairtrade, they also raised some specific concerns regarding social 
inequities in Fairtrade practices. Based on the commentaries of these two categories 
of stakeholders, the following discussion illustrates the issues the stakeholders 
appreciated about Fairtrade and the concerns they raised.  
In reviewing the academic articles and research reports, this study observed a greater 
consensus among researchers, particularly among researchers of commissioned 
studies, that the trading model of Fairtrade extended a better option to combat poverty 
                                                          
19 This study found a number of news media that worked for Fast Moving Consumer Goods (FMCG) 
who regularly reported on Fair Trade related news.  
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as compared to charity programmes. Researchers of commissioned studies appreciated 
the Fairtrade system due to the provision of a long-term solution to bring balance into 
economic capital mobilisation and to improve the living standards of producers. 
Because Fair Trade offers development through trade that is sustainable and 
market driven, but which works in partnership with producers, it represents a 
more effective mechanism for alleviating poverty than aid or macro-
institutional economic intervention. It is also more attractive to producers as it 
preserves the dignity of their labour and helps raise their standing as 
international traders. Furthermore, because of its developmental focus, Fair 
Trade generates significant social as well as economic capital in producer 
communities (Nicholls, 2005, p. 30). 
 
Some commissioned researchers also documented in their case studies that Fairtrade 
contributed to the improvement of the living standards of farmers with evidence that 
farmers of some regions were satisfied with the benefit they received from the fair 
trading arrangement.  
For Dominican banana farmer Amos Wiltshire, Fair Trade “has made a huge 
difference to the families, the farmers concerned and to the economy as a 
whole… Fairtrade is a shining light” (Litvinoff & Madeley, 2007, p. 3)  
 
In addition to this support for economic capital mobilisation, commissioned 
researchers appreciated FLO’s labelling scheme, as it was an effective way to 
communicate the authenticity of the products and allowed different actors to enter into 
this field, which would not be possible without such a label.  
The development of the FAIRTRADE Mark not only offered the customer a 
simple shorthand, implicitly communicating proof of audit accreditation, it 
also opened up major new distribution opportunities by providing retailers with 
a credible and recognisable vehicle through which to focus and deliver on their 
own ethical credentials (Bowes, 2011, p. 5) 
 
The certification standard was also appreciated by these commissioned researchers as 
it served as the tool to directly translate fairness into producers’ benefits.  
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FLO certification standards configure the participation of small- scale 
producers in Fair Trade and the distribution of benefits. Fair Trade’s principles 
of fairness are translated most directly into farmer benefits through required 
price guarantees and social premiums (Raynolds, 2012, p. 284). 
 
Such appreciation regarding the certification and the labelling schemes strengthened 
the regulating process (i.e., the social capital) of the licensor, FLO. While the 
commissioned researchers appreciated the overall economic and social capital 
mobilisation process in the Fairtrade field, journalists, particularly journalists from the 
FMCG sectors, were found to be more interested in noticeable sales growth, along 
with news of new product lines, and corporate entrants. This study observed these 
news media regularly reported on FLO’s news updates.  
The figures… showed that the increase came despite one of the most difficult 
economic years on record. “As 2009 began in the midst of the worst recession 
in 70 years, we worried that Fairtrade producers could lose sales,” said Rob 
Cameron, CEO of Fairtrade Labelling Organizations International (FLO). 
“Instead, Fairtrade sales grew in all countries.” (Just-Drinks, 2010). 
 
This study further found that some journalists discussed the scope and potential 
challenges that the business model of the Fairtrade system faced in changing 
circumstances. However, their evaluations were generally favourable to the 
performance of FLO and the Fairtrade system.  
With the continuing shift in economic activity from developed to developing 
countries, the trend towards consumer growth in emerging markets requires 
transnational corporations to rethink the way they do business in the South. 
Fairtrade Labelling Organizations (FLO) International sees these global 
changes as an opportunity to introduce its international social certification, 
system to consumer markets in the South. While this move has the prospect to 
increase the impact of Fairtrade on producers, it also challenges FLO's 
traditional business model (Altmann, 2010). 
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As the above narrative of commissioned research and news articles shows, the 
potential benefits of Fairtrade are not only limited to the economic capital mobilisation 
in favour of the producers in the trade chain, but also have some broader impacts. As 
such, the following quote from a news report shows that the stakeholders envisaged 
the Fairtrade system as a way to improve the social and environmental condition of 
the producers. 
Fair Trade means that certified farmers are using environmentally sound 
practices to grow and harvest their crops in a sustainable way. Ben & Jerry's 
notes that farmers selling Fair Trade products earn a better income, which 
allows them to stay on their land. In addition, Fair Trade premiums allow 
farmers to reinvestment [sic] in "their farms, their families, their communities 
and their future." (ICCR, 2010) 
 
Such narrative from commissioned research, media articles and NGO reports indicates 
that this group of stakeholders held an overall favourable disposition regarding the 
economic and cultural capital mobilisation within the field.  
However, in contrast to the above group of stakeholders, the other group, particularly 
the independent researchers, NGOs that collaborated with the ILO, such as the 
International Labour Rights Forum (ILRF), and a group of journalist who were 
interested in independent research findings on the Fairtrade phenomena raised some 
particular concerns regarding existing Fairtrade practices. For example, some 
independent researchers raised concerns over FLO’s governance structure and its 
Fairtrade commitments. 
The conflict within the FT movement points to the contradiction between the 
movement’s need simultaneously to liberalize and to regulate in order to 
achieve its collectively agreed upon goal, and ultimately points to the 
limitations for the movement’s expansion. The expansion of the FT movement 
depends on increased market orientation. But the movement’s primary 
objective is to counter marketization. The further market orientation necessary 
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for expansion contradicts the principles of embeddedness at the center of the 
movement (Shorette, 2011, p. 478). 
 
Despite many declaring a commitment to ethical consumption, the MOA 
correspondents’ views on their own actions were far from clear cut – with 
many expressing grave concerns about bureaucratic and business corruption; 
the sheer scale of global ‘bads’; and consumer culture. Others framed 
commitment as something less explicit; apparently employing heuristics to 
ease the process of deliberation involved in the contemporary consumption 
choices of some (Adams & Raisborough, 2010, p. 270). 
 
In reviewing the findings of the independent research, this study further observed that 
such researchers were specifically concerned about corporate involvement in the 
Fairtrade field.  
… their success also makes them an inviting target for corporate participation, 
due to their creation of new space suitable for capital accumulation. The new 
corporate entrants have in many cases sought to weaken the threats posed by 
such alternatives, while simultaneously exploiting their potential for profit 
(Jaffee & Howard, 2010, p. 388). 
 
Additionally, a group of journalists from some well-known newspapers were also 
found to be critical about the transparency of the certification systems and the 
consequent social inequities Fairtrade fostered within the field.  
Ethical consumerism will increasingly come to the fore as people shop for 
products they feel akin to politically, ethically and aesthetically," said report 
author Nick Beevors. "Consumers will choose brands that are actively making 
a difference in a transparent and trustworthy manner. (Eyre, 2008) 
So there's a Fair Trade, and then there's Fair Trade Certified, and it's all very 
confusing and where does the consumer fit in anyway? Certainly, we don't 
expect businesses to lie to us - transparency is legally important to them - but 
it's a rule of thumb that when a business requires its employees to watch, for 
example, a sexual-harassment training video, they're not doing so because 
they're on the forefront of the gender equality movement. They're doing it to 
cover their bases, and they're doing the bare minimum to get there. (Corregan, 
2012).  
Chapter 5: Part One Results – Fairtrade Impact Disclosures by Fairtrade Labelling Organization International 
(FLO)  129 | P a g e  
 
In particular, while the commissioned researchers, FMCG media journalists and 
NGOs that collaborated with FLO express their trust in the FLO labelling scheme, 
some reports from the NGOs who collaborated with the ILO (i.e., reports published 
by ILRF) indicated the ineffectiveness of Fairtrade practices in preserving labour 
rights, children’s rights and gender justice. 
To the ILRF, Theo’s labor dispute represents a broader dilemma in the Fair 
Trade world—a lack of attention to the labor rights of hired workers, who play 
a significant role in sectors targeted by global fair-trade campaigns. Because 
the Fair Trade movement was born from initiatives to promote small 
cooperative farms in the Global South, the system has historically been 
oriented toward traditional grassroots agriculture, rather than wage labor or 
industrialized workplaces. … The ILRF recommends that the fair-trade 
community partner with groups in the  labor movement to set up an 
independent system for pursuing recourse against Fair Trade violators, which 
might operate parallel to legal structures like the National Labor Relations 
Board. The report also points out that the industry and its auditors must 
“identify, recognize and address the inherent conflicts of interest that arise 
when a Fair Trade certifier or auditor working with or paid by the employer, is 
also the judge between a worker-management dispute about worker organizing 
or collective bargaining.” (Chen, 2013).  
 
If it says Fairtrade on the box, or certified by the Rainforest Alliance or the 
Ethical Tea Partnership, it makes no difference: the worker received the same 
basic cash payment – 89 rupees (£1) a day, a little over half the legal wage for 
an unskilled worker in Assam of 158.54 rupees…. But there is a price for 
keeping wages so low, and it is paid by the workers who cannot afford to keep 
their daughters. When the traffickers come knocking, offering to take the girls 
away, promising good wages and an exciting new life, they find it hard to say 
no… (Chamberlain, 2013) 
 
Concerns over the transparency of the labelling scheme, the existence of inequities in 
terms of labour rights, environmental sustainability and the controversial role of the 
corporate licensees were also evident in social media posts. For example, the following 
are a few comments from the FLO Facebook page, where a group of social media 
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users expressed their concerns that corporate actors were utilizing the label without 
making significant changes in their practices20.  
Comment 1: Nestle and Fair Trade? I really hope that this is not just to polish 
up their image. Anyhow, that it is happening is a sign for change within the 
collective consciousness. It starts with a small step and it can lead to a 
transformation, which will hopefully happen soon.  
Comment 2: I still don’t recommend to buy Nestle products because most of 
the products are not good for us and the environment. 
Comment 3: I read Ben & Jerrys belongs to Unilever. Unilever uses animal 
testing. If this is true, it means Ben & Jerrys supports animal testing, at least 
indirectly. Doesn’t sound like "Fair" Trade to me, sorry. I am really 
dissapointed [sic]. 
Comment 4: FLO should pay more attention when dealing with big companies. 
The single product could be fair, but what about the company itself?... 
 
From the above four Facebook comments, it appears that this group of stakeholders 
appreciated FLO’s certification scheme; however, in some cases they were sceptical 
about corporate practices and the transparency of the labelling schemes.   
In light of Bourdieu’s theoretical framework, the above findings imply that the 
licensor, FLO, successfully executed a favourable disposition (habitus) in stakeholders 
that products with the Fairtrade label secure better lives for producers. Even though a 
group of stakeholders were critical of the various aspects of the economic, institutional 
and cultural capital mobilisation, a ‘common sense’ (doxa) existed that the Fairtrade 
label made a difference in less developed parts of the world. Understanding such 
perceptions of stakeholders, the next section examines how the FLO responded to the 
issues raised by stakeholders. Such understanding allows the unravelling of the 
licensor’s strategy to hold a dominant position and legitimise particular practices. 
                                                          
20 See at: <https://www.facebook.com/fairtrade> Viewed on 25/08/2015 
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5.3.2. FLO’s responses to stakeholder appeals 
Recognising growing concerns over Fairtrade practices under FLO supervision as well 
as some limitations in the governance system to handle external stakeholders’ 
pressures, FLO was found to have initiated a number of changes in its reporting media, 
particularly in 2009. Such changes reflected FLO’s specific and general response to 
stakeholder expectations. In terms of specific responses, FLO collaborated with some 
research institutes to answer stakeholders concerns and criticism. To date, such 
collaborations have produced a stream of research reports that have investigated 
different issues associated with the impact of Fairtrade, as well as FLO’s response to 
those reports. On the other hand, in terms of the general responses, FLO undertook 
major reconstruction of the principles of the Fairtrade system in conjunction with 
another Fairtrade regulatory body, WFTO in 2009. As discussed in the literature 
review chapter (Chapter 2), this reconstruction of Fairtrade principles brought 
significant changes in the overall social mission of fair trading by integrating and 
enhancing the cultural practices of both regulatory networks of Fairtrade. As this part 
of the study observed, FLO made a major revision in the structure of its annual reports, 
monitoring scope and benefits reports (social audit reports) and in the topic of its latest 
news releases reflecting the Fair Trade principles declared in the charter. Additionally, 
FLO opened its social media accounts after 2009, which it largely uses to share its 
latest news.  
In terms of specific responses to stakeholders’ concerns, this study traced FLO’s first 
response through publishing a commissioned researcher report in 2009. This report 
was conducted by Nelson and Pound (2009) and published by one of the research 
associate institutes of FLO, the National Research Institute (NRI), University of 
Greenwich. This report reviewed the literature from the last ten (1998-2008) years, 
Chapter 5: Part One Results – Fairtrade Impact Disclosures by Fairtrade Labelling Organization International 
(FLO)  132 | P a g e  
where favourable findings of independent research were summarised and the 
unfavourable findings were defended by highlighting the latter’s limitations. This 
literature review repeatedly emphasized studies that found positive impacts of 
Fairtrade, while criticising those that raised concerns over Fairtrade practices. For 
example, Figure 5.10 illustrates how it emphasized the research that found positive 
impacts of Fairtrade.  
 
Figure 5.10. Extract from commissioned research “The Last Ten Years: A Comprehensive 
Review of the Literature on the Impact of Fairtrade” (p. 7)  
 
While the literature review conducted by the NRI emphasized the positive findings of 
the studies, this paper defended criticism of Fairtrade practices either by criticising the 
depth and the methodologies of those studies, or by stating that a single system cannot 
solve all problems. For example, the following two quotes from NRI’s literature 
review evidences the form of responses to criticism of Fairtrade practices.  
The studies vary in the depth with which they explore how Fairtrade premiums 
are spent. There is very little analysis of the impacts of those investments in 
any of the studies, with a majority simply listing activities funded by the 
Fairtrade premium. This represents a missed opportunity for Fairtrade 
organisations in terms of identifying successes and to track change in order to 
make improvements (Nelson & Pound, 2009, p. 12). 
 
A more thorny issue is the degree to which Fairtrade alone can enable 
producers to escape poverty. … most emphasize that producer families are still 
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only surviving and covering basic needs. … The evidence to date indicates that 
Fairtrade can make a contribution, but it is not possible to assess the scale of 
that impact in specific conditions until more systematic studies are completed. 
Several studies indicate that Fairtrade needs to be supplemented by changes 
in development policies and coordination… (Nelson & Pound, 2009, p. 35)  
 
 
Following the literature review published by the NRI in 2009, FLO sponsored 
commissioned research on a regular basis and communicated the official response to 
such reports through its official websites. Accordingly, this study traced 15 
commissioned research studies, along with FLO’s summary responses on its website. 
These commissioned research studies assessed the impact of Fairtrade and in most 
cases, concluded positive impacts, with some recommendations to improve minor 
limitations of this trading system. For example, a commissioned research study 
conducted by Lyall (2014) published in 2014, on “Assessing the Impact of Fairtrade 
on Worker-Defined Forms of Empowerment on Ecuadorian Flower Plantations”, 
reported the findings related to Fairtrade premium utilization in the executive 
summary in the following way: 
Fairtrade Premium funds have been spent primarily on meeting the immediate 
needs of workers and their families: particularly housing, followed by 
scholarships and healthcare. In a context of extreme structural inequalities, in 
which worker options are very limited, worker empowerment is a difficult 
proposition and a multi-faceted process. Although workers maintain the 
objective to become independent from the flower sector and withdraw from 
the labour market, they have discovered meaningful forms of empowerment 
within Fairtrade-certified plantations and through Fairtrade Premium funds, 
standards, and producer support (Lyall, 2014, p. 1). 
 
However, in the concluding discussion, this paper reported the limitations of Fairtrade 
premium utilization. 
… To date, however, Fairtrade Premium investments have not been prioritized 
for productive initiatives. Although further inquiry is necessary to explain why 
more Fairtrade Premium funds have not been used in this way, given the 
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emphasis workers put on its potential for doing so, one clear reason was that 
workers observed very difficult obstacles to advancing their independent 
initiatives (e.g. lack of land, irrigation water, or market access) and therefore 
preferred to invest limited Fairtrade Premium funds in more immediate and 
achievable needs, such as housing or education (Lyall, 2014, p. 54). 
 
 
The report concluded the discussion with recommendations that included two 
recommendations in relation to the joint body, two recommendations for the worker 
committee and five recommendations for both joint body and workers committee. 
These recommendations emphasized the improvement of existing communication 
systems, arrangement of more effective training, maintaining confidentiality and 
developing impact indicators for a monitoring and evaluation system. 
In response to the above mentioned commissioned research conducted by Lyall (2009) 
on Ecuadorian flower plantations, FLO published an official response that was six 
pages in length. The official response largely summarized the theoretical overview of 
the study and FLO’s views of the findings. In discussing this viewpoint, the response 
report disclosed the positive findings of the study and avoided specific answers to the 
limitations that were identified.  
… it clearly highlights the need to strengthen our producer support services 
and increase Fairtrade training provision for workers and 
supervisors/managers. The results emphasize the need to promote greater 
network building among workers on Fairtrade-certified plantations, and to go 
further to enable worker involvement in Fairtrade governance structures at 
national and international levels. (Fairtrade International and Max Havelaar 
Foundation (Netherlands), 2014. p,5). 
 
Even though FLO acknowledged that the findings of this commissioned research were 
“unique and enlightening” and extended some important insights about Fairtrade 
practices in a particular context, it did not disclose whether and to what extent FLO 
agreed with the identified limitations of present practices and what measures the 
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regulatory bodies were going to take based on the findings. Moreover, FLO concluded 
the response report emphasized the need to expand markets and strengthen the network 
in order to make better utilization of Fairtrade premium.  
We need to ensure that there is enough market for Fairtrade labelled flowers to 
generate consistent Fairtrade Premium income and ensure ongoing 
development of mature relations between workers and management… 
 
We need to increase our efforts to develop greater market access for the high 
quality flowers bearing the Fairtrade label (Fairtrade International and Max 
Havelaar Foundation (Netherlands), 2014. p, 6). 
 
In most cases, the findings of such commissioned research and FLO’s responses to 
these findings showed similar patterns. In other words, commissioned research rarely 
reported major limitations in the beginning of the discussion and the response report 
from FLO provided general statements to the identified problems and put more 
emphasis into developing the market and the network as a way to improve present 
practices. 
However, as mentioned in the beginning of this section, FLO made major changes in 
the structure of its annual reports and monitoring scope and benefit reports (i.e., social 
audit reports) from 2009 onwards and also opened social media accounts to share 
FLO’s latest news in response to concerns over Fairtrade practices. As a form of 
general response to stakeholders concerns, this study observed an increasing presence 
of the favourable findings from commissioned research, particularly from 2011 
onwards. In reporting such favourable findings on producer’s lives and environmental 
sustainability, FLO placed more emphasis on some particular countries or regions. For 
example, the success stories of an African country, Malawi, were disclosed repeatedly 
in the monitoring reports of 2012, 2013 and 2014, along with a commissioned research 
study published in 2011. However, it is important to note that the monitoring the scope 
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and benefits report (i.e., the social audit report) provided assessments only on 
producers and producer organizations. Therefore, the performance evaluations of the 
other members of this network, such as licensed traders, distributors and retailers were 
absent in the overall disclosure practices.  
In addition to publishing the monitoring scope and benefits report (i.e., the social audit 
reports) from 2011 onwards, the increasing use of social media was noticeable. As this 
study observed, FLO’s Facebook account had posts from 2009 and the Twitter 
accounts had posts from 2011. These accounts were largely used to share FLO’s latest 
news. These social media posts and the comments to those posts provide useful insight 
into FLO’s mode of responses to stakeholders at large. This study observed that FLO’s 
representative actively responded to the appreciation of stakeholders, whereas the 
former rarely answered concerns raised by the later. In some cases, FLO defended 
their position by mentioning the scope of their labelling. More specifically, while FLO 
frequently referred to involvement of new corporate actors in the field as a sign of 
development, they defended criticism against corporate practice by referring to the 
limited scope of their product certification scheme. The following reply to a Facebook 
comment of a social media user provides an example of FLO’s replies to concerns on 
corporate involvement in this field.  
FLO’s comment21: … It's important to remember that Fairtrade is a product 
certification, we do not certify company. Fairtrade's mission is to create 
opportunities for producers in developing countries to improve their working 
and living conditions. Of course it is important that those companies who sell 
Fairtrade products also have decent working conditions, but this is outside our 
mandate. … 
 
                                                          
21 See at: https://www.facebook.com/fairtrade?fref=ts; Viewed on 25/08/2015 
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As this study observed, while FLO has developed a culture of responding to 
stakeholder concerns through its wide range of reporting media, the presence of 
specific acknowledgement and response to the major concerns surrounding the field 
of Fairtrade is very limited. The only notable exception was a disclosure in 2014 from 
the impact assessment study conducted in Uganda, which found the impact of 
Fairtrade was improving the living standard of labourers (Cramer, Johnston, Oya, & 
Sender, 2014). However, it is worthwhile to note that this impact assessment received 
media coverage in 2013 and FLO had to respond to the claims from the impact 
assessment. In contrast, research that raised concerns related to the practices of 
corporate members in this network were not found in any form of responses provided 
by FLO.  
The nature of these responses to stakeholders’ appreciation and concerns provides 
important insights regarding the legitimizing strategy of the licensor, FLO. That is, 
FLO emphasized favourable evaluations of the stakeholders and was inclined to refer 
to studies that concluded favourable impacts of Fairtrade. In contrast, stakeholders’ 
confusion, concerns and criticism were either not answered or were defended using 
the limited scope of the certifications. The findings also provide evidence that FLO 
offered specific responses to only a certain group of stakeholders (i.e., the researchers 
of commissioned studies), although such responses did not answer specific concerns 
raised over the social inequities in Fairtrade practices. Here, Bourdieu’s notion of doxa 
(Bourdieu & Eagleton, 1992) allows understanding of FLO’s attempt to form a 
‘common sense’ (doxa) about the favourable impact of Fairtrade. As the discussion of 
this section demonstrates, in emphasizing stakeholders favourable perceptions, FLO 
struggles to establish a ‘common sense’ regarding the legitimate Fairtrade practices 
that either intentionally or unintentionally foster social inequities within the field. The 
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following section discusses the findings of this chapter in light of Bourdieu’s 
theoretical framework. 
5.4. Discussion and Conclusion 
This chapter examined the nature and extent of the Fairtrade impact disclosure 
practices of Fairtrade licensor, FLO, with a view to identifying FLO’s position in the 
Fairtrade field, the capital it possesses, and how it shapes the disposition of its 
stakeholders regarding existing Fairtrade practices. In examining such issues through 
FLO’s disclosure practices, this part has identified that FLO, being the central 
regulatory Fairtrade organization, legitimizes existing Fairtrade practices by 
emphasizing evidence of the favourable impact of Fairtrade through its Fairtrade 
impact disclosures. Furthermore, in analysing the expectations and concerns of 
different groups of stakeholders, it was observed that the emphasis of the favourable 
impact of Fairtrade has worked well in creating a ‘common sense’ or doxa (Bourdieu 
& Eagleton, 1992) regarding legitimate Fairtrade practices. In order to explain the 
findings in light Bourdieu’s theoretical framework, the following discussion analyses 
the field position of the licensor, FLO, and its effort to shape broader stakeholders’ 
perceptions about Fairtrade practices. 
Bourdieu’s notion regarding fields does not visualise a field as a single, isolated entity 
(Thomson, 2012). Rather, this theory suggests that fields are multiple and 
hierarchically nested. Accordingly, this study identified the structure of the 
hierarchically nested field of Fairtrade under FLO’s supervision. In this way, FLO 
combines the actors from the economic field (i.e., corporate Fairtrade organizations) 
as well as the actors of the cultural field (i.e., full Fairtrade organizations) of Fairtrade 
with the help of its trading labelling scheme. In other words, by mobilizing the social 
and institutional capital that FLO possess, this licensor combines the strengths of the 
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actors from both the cultural field (i.e., full Fairtrade organizations) and the economic 
field (corporate Fairtrade organizations). Accordingly, this part of the thesis identified 
that the licensor, FLO placed more emphasis on the sales growth of Fairtrade products 
as the indicator of improving producers’ lives and environmental conditions. While 
this study observed a number of social and environmental commitments that emerged 
through FLO’s disclosures, particularly after 2009, the overall reporting of FLO 
suggests that this licensor was more inclined towards sales, Fairtrade premium 
distribution, and developing the network across the world (i.e., the economic and 
social capital accumulation) of this field, as compared to any other issues of 
disclosures. As discussed in the literature review chapter (Chapter 2), FLO adopted 
the Charter of Fairtrade Principles along with another Fairtrade regulatory 
organization, WFTO, as the single reference point for Fairtrade practices. Considering 
such adoption of integrated Fairtrade principles in 2009, an increasing emphasis on 
economic and social focus disclosures has extended important insights into the 
motivation for such disclosures. Bourdieu’s notions of reproduction and 
transformation of the domination system in a social field, as described by Everett 
(2002), suggests that the influence of actors from the widespread field leads to changes 
in the field’s values, which, in turn, changes the ‘common sense’ or doxa of the field. 
In light of this theoretical proposition, the volume of disclosures on economic capital 
mobilization provides important insights regarding the changing values of the 
Fairtrade field. Notably, while the core commitment of Fairtrade is centred around the 
social and environmental well-being of the producing communities, the findings 
suggest that the growth of sales and the Fairtrade premium receive priority in the 
impact disclosures, as the measurement of the performance of this field.  
Chapter 5: Part One Results – Fairtrade Impact Disclosures by Fairtrade Labelling Organization International 
(FLO)  140 | P a g e  
 
Figure 5.11. The Field Structure of Fairtrade under FLO’s Supervision. 
 
However, in order to delve deeply into the motivation for impact disclosures, this part 
of the study further explored how the licensor, FLO confirmed stakeholder 
expectations and concerns regarding Fairtrade practices. Such analysis revealed that a 
group of stakeholders, consisting of researchers who conducted commissioned studies, 
collaborating NGOs, and a group of journalists who covered FLO’s latest news, 
expressed a general form of trust that the Fairtrade practices under FLO’s labelling 
scheme improved producers’ livelihood. Even though independent researchers, non-
collaborating NGOs, and journalists of well-known newspapers raised concerns that 
the existing Fairtrade system was not effective in solving prevailing social inequities, 
they largely did not stand against FLO’s labelling scheme. Here, Bourdieu’s notion of 
habitus suggests that the dispositions of these groups of stakeholders (i.e., the 
dominated actors) are shaped by the licensor, FLO (i.e., dominant actors), which help 
the latter to establish a symbolic domination system that legitimizes existing practices.   
The Economic field:
Multinational Corporations
The social field:
Licensor of ethical label 
i.e., FLO Internatioanal 
and its associates
The Cultural field:
Full Fairtrade 
Organizations
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Examining FLO’s responses to stakeholder appreciations and concerns through its 
disclosures further revealed that FLO was selective in terms of responding to such 
criticisms. In particular, FLO’s disclosures suggest that this licensor emphasized the 
more favourable findings of commissioned research and criticized the scope and 
methodology of independent studies or did not reply to criticism. Moreover, FLO 
placed more emphasis on the economic and social capital mobilization as a way of 
improving producers' lives and environmental sustainability, and generally did not 
respond to concerns raised over the presence of social inequities in the practices by 
different dominant licensees, especially corporate licensees, in this field. While a 
consistent number of academic literature, NGOs reports, and news articles over the 
eight year period provided evidence of the concerns of a group of stakeholders 
regarding the inequality of receiving benefits at the producers end, as well as the 
deviant practices of the corporate actors, FLO’s disclosures rarely demonstrated 
responses to such concerns.  
Bourdieu viewed legitimacy as the symbolic struggle for the production of common 
sense. In this struggle, agents put their symbolic capital in possession into action 
(Bourdieu, 1989). Dominant actors accumulate such symbolic capital from the 
arbitrariness of the other forms of capital, which helps these actors to gain wider 
acceptance for their practices. In relation to gaining acceptance, the official 
nomination, whereby actors are granted a title or qualification, is one of the most 
typical expressions of monopoly over establishing a legitimate vision of certain 
practices (Bourdieu 1989). Such official identity facilitates the holder in the symbolic 
struggle by imposing universally approved practices (Bourdieu, 1989).  
In light of the above theoretical understanding on the legitimizing strategy, it can be 
argued that FLO, being the holder of the social and institutional capital, possesses the 
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authority to exercise a monopoly over imposing universally approved Fairtrade 
practices. As shown in this study, FLO employs its symbolic capital into action in 
order to gain legitimacy of Fairtrade practices. FLO’s nature and extent of disclosures 
suggests that this licensor gains such symbolic capital by limiting the scope of the 
disclosures, that is, by reporting only on the favourable impact of Fairtrade practices. 
Dissemination of such a partial view of the impact of Fairtrade practices across the 
world indicates FLO’s attempts to authenticate the practices of all Fairtrade label 
holders. Furthermore, FLO’s emphasis on the favourable evaluation of one group of 
stakeholders and silence or defensive statements against another group of 
stakeholders’ concerns and criticism, illustrates FLO’s struggle to create a ‘common 
sense’ (doxa) (Bourdieu & Eagleton, 1992) to legitimatize Fairtrade practices. Such 
responses also provide evidence regarding how impact disclosures are used to mediate 
the tension and contradictions over the legitimacy of actors in this field. 
Transformation of this existing disclosures practices of FLO to an improved 
accountability practices requires providing a more transparent account of the licensed 
traders and the producers, including an evaluation of the performance of all categories 
of licensees and the corrective measures taken in response to the stakeholders’ 
criticisms. Such transformation however requires vigilance from the collaborative and 
non-collaborative NGOs as well as the media in order to address the presence of social 
inequity as unravelled in independent academic research.  
To summarise, the finding of this chapter have extended important insights into how 
FLO uses its disclosures to maintain dominance in the Fairtrade field. Such insights 
are helpful in understanding the prevailing system of symbolic domination in this 
field. However, in order to delve deeply into the use of Fairtrade impact disclosures in 
the reproduction or transformation of existing practices, the nature and extent of other 
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groups of dominant actorsthis being the major Fairtrade licenseesrequires 
examination. Accordingly, the next part of this thesis (Chapter 6) examines the 
Fairtrade impact disclosure practices of dominant licensees. 
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Chapter 6: Part Two Results –Fairtrade Impact 
Disclosure Practices by Fairtrade Licensees 
6.1. Introduction 
The second part examines the Fairtrade impact disclosure practices of the licensees of 
FLO, full Fairtrade organisations and corporate Fairtrade organisations, the 
dispositions of their stakeholders (dominated group) regarding the practices of these 
organisations, and how they conformed to stakeholder expectations and maintained 
the legitimacy of their practices. In light of Bourdieu’s institutional sociology, this part 
of the thesis unravels how the dominant actors, who hold the economic, social, and 
cultural capital of the Fairtrade field, use their Fairtrade impact disclosures to mediate 
the tensions and contradictions that challenge their existence in the Fairtrade field. 
Accordingly, the results are discussed in the next three sections. The first section 
discusses the disclosure practices of the full Fairtrade organizations who only trade 
Fairtrade products and the second section discusses the disclosure practices of the 
corporate Fairtrade organizations who have few Fairtrade products in their product 
line. Based on these findings, the third section concludes by discussing the legitimising 
strategies of the dominant Fairtrade actors as their disclosure practices unravelled.   
6.2. Disclosure practices of full Fairtrade organizations 
This part of the study examined the disclosure practices of five full Fairtrade 
organizations: Traidcraft, Twin and Twin Trading, Equal Exchange, CaféDirect, and 
Divine Chocolate. All five organizations trade Fairtrade products in the UK market. 
As discussed in the research design chapter (Chapter 4), the UK market is the largest 
and oldest in the world, and the full Fairtrade organizations selected for this part of the 
study are pioneer Fairtrade organizations, which played a major role in establishing 
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and expanding the market of Fairtrade products in the UK. By analysing the 
disclosures of these organizations, as well as the narratives in academic literature, 
news articles, and NGO reports, this study observed a strong network among these 
organizations, as their disclosures revealed their involvement in each other’s projects. 
Some of these organizations were also found to be involved in the formation of the 
others. For example, Traidcraft, Equal Exchange Trading, and Twin and Twin Trading 
jointly founded CaféDirect in 1989 with the help of Oxfam International. Similarly, 
Twin and Twin trading also contributed to the foundation of Divine Chocolate. 
Moreover, these organizations maintain trading relationships with a large number of 
producer organizations across the world. They also actively participated in 
establishing the UK’s regional office of FLO, Fairtrade Foundation. As academic 
literature and news articles suggest, some of these organizations played an important 
role in forming the fair trading concept in the early 1980s. Furthermore, organizations 
founded in more recent times, such as CaféDirect and Divine Chocolate, received 
significant support from the earlier organizations to address the changing priorities in 
the Fairtrade market. 
In light of Bourdieu’s theoretical framing, the above information suggests that this 
category of Fairtrade licensees holds a dominant position in the Fairtrade field due to 
their possession of cultural capital. Therefore, in order to understand how these actors 
accumulate and mobilise their capital in legitimising Fairtrade practices, the next two 
sections examine the nature and extent of their disclosure practices and the way they 
respond to their stakeholders’ expectations.  
6.2.1. Nature and extent of Fairtrade impact disclosures practices 
This part of the thesis analysed the Fairtrade impact disclosures of five full Fairtrade 
organizations over an eight year period (2006 to 2013). The study observed that these 
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five organizations used a variety of reporting media to disclose the impact of their 
Fairtrade performances. In order to examine the nature and extent of such disclosures, 
this part of the study examined the annual reports, social audit reports, newsletters, 
research reports, policy reports, briefings, and web sites. This examination revealed 
that the extent of disclosures varied widely across the organizations, though the issues 
addressed in these disclosures were similar.  
In particular, this study observed that all of these full Fairtrade organizations 
emphasized their Fairtrade stories at the forefront of their websites. These stories 
covered their identities (who they are), their history and contribution in the trade chain 
(the way they are making differences), the range of their Fairtrade products, 
campaigning activities undertaken by them, and publications on performance 
evaluations. The distinctive feature of the disclosures of these organizations was the 
method of introducing producer organizations on their websites and in other 
publications. Following FLO’s standard for traders, these organizations provided 
overviews of producer organizations they were working with. These disclosures 
included the list of producer organizations and general demographic information about 
them, including photos and videos of the producers working there.  
In the case of regular publications, some organizations (i.e., Traidcraft and Twin and 
Twin Trading) used a wide variety of reports including annual reports, social audit 
reports, newsletters, policy reports, and briefings; while others published either a 
comprehensive annual report (i.e., CaféDirect and Divine Chocolate) or only 
newsletters and briefings on the social and environmental impact of their ongoing 
projects (i.e., Equal Exchange Trading). While the annual reports and social audit 
reports of these organizations provided important insights regarding their social and 
environmental performance, other publications largely contained their approaches of 
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doing business, advertisement of the new products, or campaigning activities. 
However, it is important note that only Traidcraft regularly published social accounts 
of their performances.  
Based on the four sets of themes (i.e., economic focus, process focus, social focus, and 
environment focus) as identified in Chapter 5, this part of the study examined how 
licenses addressed the issues that the licensor, FLO was concerned about. Table 6.1 
and Figure 6.1 below illustrate the trend of average Fairtrade impact disclosures using 
the four themes from 2006 to 2013. As the table and the graph show, full Fairtrade 
organizations demonstrated an increasing attention to the economic focus and process 
focus issues of Fairtrade as compared to social and environmental focuses. 
Importantly, the graph (Figure 6.1) shows a sharp increase in economic and process 
disclosures over 2009.  
Table 6.1 
 Fairtrade impact disclosures (average) of full Fairtrade organizations from 2006 to 2013  
Year 
Economic 
Focus 
Process 
Focus Social Focus Environment Focus 
2013 147 141 94 52 
2012 139 130 83 38 
2011 147 134 82 36 
2010 126 117 72 32 
2009 112 96 66 31 
2008 113 89 66 34 
2007 79 55 51 20 
2006 80 45 52 17 
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Figure 6.1. Trends of Fairtrade impact disclosures of full Fairtrade organizations from 2006 
to 2013 
In order to identify the dominant pattern of the disclosures, data analysed through 
thematic analysis as described in Research Design Chapter (Chapter 4), were tested 
using Wilcoxon signed ranked text. Wilcoxon sample signed rank test is typically used 
to compare two related samples of ordinal data (Allen and Bennett, 2012). Before 
conducting this test, data were checked for the assumptions such as independence, 
scale of measurement and the symmetry of the distribution of difference scores. Table 
6 demonstrates the results of the test.  Here the positive column indicates the increase 
in the number of Fairtrade impact disclosures under each sub-theme after 2009 
whereas, the negative column indicates the decrease such disclosures after 2009. The 
Z score significance and effect size of the test have also been provided in Table 6. The 
figures in Table 6 revealed the pattern of the Fairtrade impact disclosures. As the Table 
illustrates, the nature and extent of disclosures significantly improved after 2009. Such 
improvement can be observed not only in terms of frequency but also in terms of 
qualitative attributes. Overall, 42 out of 48 disclosure item (sub-theme) increased in 
frequency after 2009 (T = 1090.00, z = -5.15 (corrected for ties), N- Ties= 48, p <. 
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001, two tailed). Importantly, monetised, quantified and fact based disclosures 
increased significantly (z = -2.33, p<0.05; z = -3.98, p<0.001; z = -2.08, p <0.05 
respectively) after 2009 whereas, the presence of repeated information did not 
change (z = -0.42, p = .67). On the contrary, disclosures in form of stakeholders’ view 
dropped significantly (z = -3.16, p<0.05) after 2009 and presence of negative news 
were insignificant (z = 1.34, p = 0.18).  
Table 6.2 
Fairtrade Impact Disclosures of Full Fairtrade Organizations (Wilcoxon signed rank test) 
 Positive Negative Ties 
Z 
Score 
Sig  
(2 tailed) 
Effect 
Size 
Frequency 42 6 0 -5.15 0.000 -0.75 
Mean Rank 25.95 14.33     
Sum of Rank 1090 86     
Monetized Disclosures 24 14 10 -2.33 0.020 -0.38 
Mean Rank 22.13 15     
Sum of Rank 531 210     
Quantified  31 8 9 -3.98 0.000 -0.63 
Mean Rank 21.77 13.13     
Sum of Rank 675 105     
Fact 28 16 4 -2.08 0.038 -0.31 
Mean Rank 24.04 19.81     
Sum of Rank 673 317     
Stakeholders' view 8 21 19 -3.16 0.002 -0.58 
Mean Rank 8.94 17.31     
Sum of Rank 673 317     
Negative News 2 0 46 -1.34 0.180 -0.95 
Mean Rank 1.5 0     
Sum of Rank 3 0     
Repeated Information 4 4 40 -0.42 0.673 -0.15 
Mean Rank 3.75 5.25     
Sum of Rank 15 21     
 
Delving deep into the disclosures further, this study observed that economic focus 
disclosures widely covered information related to sales growth, product development, 
establishing strategic partnership with NGOs, research institutes and corporate 
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licensees, understanding the market condition at both producer and consumer ends, 
their market expansion strategies, and achievements and improvements in the trade 
chain. It is important to note that not all of these licensees demonstrated equal attention 
to all of these aspects. More importantly, only some of them provided more substantive 
disclosures related to the above mentioned issues, especially after 2009. For example, 
Figure 6.2 illustrates how Twin and Twin Trading Ltd. disclosed its sales, purchases, 
and development of strategic partnerships, along with some social focus issues (i.e., 
social premium, access to credit facilities and extending fair price of the products) in 
the annual report of 2010/11. Similarly, Figure 6.3 shows CaféDirect’s disclosures on 
the breakdown of the producer partnership program, which shows the amount invested 
under each project in its annual report of 2006/07.  
 
Figure 6.2. Disclosures on ‘development focus’ discourses (Twin and Twin Trading, Annual 
Report 2010/11) 
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Figure 6.3. Disclosures on ‘development focus’ discourses (Café Direct, Annual Report 
2007) 
 
While some full Fairtrade organizations provided substantive disclosures on economic 
capital mobilisation, others focussed more on product development and promotional 
activities. For example, in their 10-12 page annual report, Divine Chocolate Ltd used 
around 5 pages to provide disclosures related to product development and promotions 
related information.  
Following the economic focus disclosures, these organizations also demonstrated an 
increasing attention to process focus issues throughout their disclosures. In particular, 
as the disclosures show, these organizations were proactive in developing networks 
with both consumers and producers and demonstrating their deep engagement with 
the ongoing development projects in the trading chain. Consequently, this study 
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observed a wide coverage of disclosures related to connecting producers and 
consumers, deeper engagement of actors, change and improvements, and articulating 
public support. In addition, these licensees were found to be conscious of the 
transparency of their operations. Accordingly, their reports covered independent case 
studies, photographs of production sites, stakeholder views on development projects, 
their association with the licensor FLO in assessing impact, and so on. For example, 
in the Social Account of 2012, Traidcraft reported information related to feedback 
(Figure 6.4) from suppliers, which demonstrates the transparency of its practices.  
 
 
Figure 6.4. Disclosures on ‘development focus’ discourses (transparency) (Traidcraft, Social 
Account, 2012) 
 
Even though social and environment focus disclosures did not demonstrate a sharp 
rise over the eight year period, this study observed a consistent presence of social focus 
disclosures throughout the observed period. In particular, social focus issues such as 
campaigning for change, charity, improving women’s position, and respecting 
children’s rights were frequently addressed by all full Fairtrade organizations, despite 
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their varying extent of disclosures. For example, CaféDirect disclosed children’s rights 
in the following manner:   
At Eastern Produce, in Kenya, the Out grower Empowerment Programme is 
an organisation of smallholder farmers, or ‘out growers’, who sell their tea to 
the Eastern Produce estate, of which they themselves are part-owners... They 
are training the farmers to keep bees, which benefits the eco-system… Over 
200 farmers and 35 school children attended the training sessions this year. 
(Cafédirect, Annual Report, 2010) 
 
Similar patterns of disclosures were found in other annual reports. For example, Figure 
6.5 illustrates a disclosure on respecting children’s rights from the 2012/2013 Annual 
Report of Divine Chocolate. Divine Chocolate continued to disclose the activities of 
the same project from 2008 to 2013, with news every year.  
 
Figure 6.5. Disclosures on children’s rights (source: Divine Chocolate, Annual Report, 
2013) 
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In relation to the disclosure of the social focus theme, the presence of disclosures on 
gender justice is worth mentioning. An increasing trend of disclosure can be observed 
related to gender justice. Specifically, Traidcraft, Cafédirect, Equal Exchange 
Trading, and Twin and Twin Trading provided detailed disclosures related to women’s 
empowerment in the trading system having improved. The following disclosure 
(Figure 6.6) demonstrates Equal Exchange Trading’s disclosures regarding women’s 
empowerment. 
 
Figure 6.6. Disclosure on women’s empowerment (extract from the official website of Equal 
Exchange Trading Ltd.) 
 
While the social focus theme received consistent priority in the disclosures, 
disclosures on the environment focus theme varied widely across these licensees. In 
particular, Cafédirect, Traidcraft, and Twin and Twin Trading provided detailed 
disclosures on some environmental issues, whereas Divine Chocolate rarely addressed 
them. Under the environment focus theme, issues such as non-renewable energy 
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sources, climate change, sustainable source of raw material, ecological sustainability, 
and waste management received priority over others. The following example (Figure 
6.7) shows Twin and Twin Trading’s report about the environmental impact of the 
business, which mainly included the project they undertook to improve environmental 
conditions and a summary of efforts to reduce emissions (Figure 6.7).  
 
Figure 6.7. Disclosures on environment focus discourses (extract from Twin and Twin 
Trading, 2013) 
 
Disclosures on social and environmental focus issues of the full Fairtrade 
organizations further demonstrates that in many cases, these licensees lead the social 
and environmental impact assessment projects and the licensor FLO either directly or 
indirectly shared their reports to disclose the impact of Fairtrade practices. For 
example, Twin and Twin Trading provided an assessment on Ecosystem Services that 
was jointly commissioned by Twin and Twin Trading and other research bodies such 
as Knowledge Transfer Network, Natural Environmental Research Council, and the 
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Natural Resource Institution of the University of Greenwich. This assessment report 
was shared by the licensor FLO as one of their commissioned research studies. 
Similarly, an assessment of the gender justice within the Fairtrade chain, jointly 
conducted by Twin and Twin Trading, Equal Exchange Trading, Divine Chocolate, 
and FLO’s regional office, Fairtrade Foundation, was reported by FLO through their 
Monitoring Scope and Benefits Report, 2013 (See Figure 6.8).  
 
 
 
Figure 6.8. Independent assessment on the social and environmental impact of Fairtrade, 
jointly conducted by full Fairtrade organizations. 
 
In light of Bourdieu’s theoretical framework, the above nature and extent of 
disclosures suggests that full Fairtrade organizations possess a significant amount of 
the cultural and social capital of Fairtrade; however, they are more inclined to 
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accumulate the economic capital of the field. In particular, extensive disclosures on 
development projects and independent assessments on those projects, as described 
above, indicates the richness of full Fairtrade organizations in terms of cultural capital. 
Whilst the disclosures reveal associations of the full Fairtrade organizations with local 
and international governing bodies, NGOs, research institutes, producer communities, 
the licensor, FLO maintains stronger network (as discussed in Chapter 5) across the 
world. . The disclosure trend further reveals that these full Fairtrade organizations 
demonstrated increasing attention to economic and social capital accumulation, 
especially after 2009. Considering the major revision in Fair Trade principles, as 
pursued by the licensor FLO through the adoption of the Charter of Fair Trade 
Principles in 2009, such inclination towards accumulating economic and social capital 
extends useful insights regarding the legitimising strategy of the dominant actors in 
the Fairtrade field. However, Bourdieu’s theoretical framework suggests that 
understanding of such a legitimising strategy requires understanding of the habitus of 
the dominant and dominated actors of the field. The next section, therefore, examines 
how these actors attempt to shape the disposition of their stakeholders (dominated 
group) to legitimise their fair trading business. 
6.2.2. Stakeholder appeals and the mode of responses to those appeals 
This section analyses stakeholder appeals relating to existing Fairtrade practices and 
the responses of full Fairtrade organizations, with a view to understanding how these 
organizations attempt to shape stakeholder dispositions about Fairtrade. Bourdieu was 
dismayed regarding the duality of sociological research, as its exclusive focus on one 
particular side leads to logical contradictions to the other side (Everett, 2002). 
Therefore, he inspired researchers to use reflexivity to unravel such duality of 
practices. Accordingly, studies inspired by Bourdieu’s research methodology (Everett 
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& Jamal, 2004) explore the appeal of the dominated group of society, and at the same 
time, the action of the dominated group to manage those appeals. Following such 
methodology, this study examined the appeals of stakeholders and the responses of 
the dominant actors, with an aim to understanding the mechanism of legitimising 
certain practices within the field.  
As discussed in the research design chapter (Chapter 4) this section examined a wide 
range of academic literature, news articles, NGO reports, and social media posts to 
gain an understanding of the habitus of a wide range of stakeholders. Consistent with 
the first part of the study (Chapter 5), this section also explored the dispositions of two 
groups of stakeholders. The first group consisted of commissioned researchers, 
collaborating NGOs, and the FMCG journalists who cast the latest news of full 
Fairtrade organizations, whereas the second group consisted of the researchers who 
conducted independent studies, non-collaborating NGOs, and journalists from well-
known newspapers who cast independent research findings and consumer opinions on 
Fairtrade. In examining the commentaries of these two groups of stakeholders, this 
study observed that both groups of stakeholders largely appreciated the performance 
of these full Fairtrade organizations. While the independent researchers appreciated 
the individual efforts of these Full Fairtrade organizations to expand the Fairtrade 
market outside of FLO’s labelling scheme; the commissioned researchers found the 
approaches of full Fairtrade organizations distinctive in empowering the producers. 
For example, the following statement was collected from a book on Fairtrade written 
by an independent researcher, where the researcher appreciated the contribution of 
these full Fairtrade organizations and referred to them as the “The UK’s Super ATOs”. 
While labelling is an important and growing avenue for the commercial 
retailing of Fair Trade products, the creation of commercially competitive Fair 
Trade brands like Cafédirect and Divine Chocolate exemplify how innovative 
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ATOs have been in creating a space in the conventional market for the products 
of their producer partners. This, without sacrificing the traditional strategy of 
building and maintaining a fair business reputation, as ATO brands provide a 
mainstream strategy where the integrity of the (ATO) businesses behind the 
products remains as important as the reputation of the products themselves. 
(Valiente-Riedl, 2013, p. 65). 
 
The researchers who conducted independent studies also evaluated the potential of 
these full Fairtrade organizations to succeed in establishing Fairtrade aims of doing 
business “within and against” (Nicholls & Opal, 2005b) the market. For example, the 
following two statements illustrate stakeholder evaluations on the success of one full 
Fairtrade organization, Divine Chocolate. The first quote below was collected from an 
independent research article, where the researcher appreciated Divine’s ability to 
connect different stakeholders with their Fairtrade chain. The second quotes was 
collected from a report of the non-collaborative NGO, ILRF, where the commentator 
appreciated Divine’s contribution in empowering the producers in their trade chain.  
One of the principle reasons for the success of Divine has been its ability to 
build and exploit its relationships with other organisations… Divine learnt 
about the food industry from CRG, gained advertising expertise from The 
Body Shop, wholesale distribution from Equal Exchange, access to 35,000 
campaigners and 200,000 peoples’ homes through Christian Aid, free multi-
media advertising through Comic Relief and many hundreds of other well 
exploited business relationships (Davies, 2008). 
 
 
With Divine, for the first time in the history of chocolate, the farmers that grow 
the cocoa have a significant share of the wealth they are creating. Divine 
doesn't just pay a Fair Trade price. Divine also invests 2% of turnover in a 
producer support programme that has supported their democratic organisation 
and helped them build their business. But most important, for the past three 
years the farmers have enjoyed dividends from the brand they own (ILRF, 
2009). 
 
However, despite the presence of such appreciation of the practices of full Fairtrade 
organizations, some researchers in some independent studies did express their 
concerns regarding the deviant practices using the label of ‘Fairtrade’. For example, 
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the following statement was quoted from a research article (Hudson, Hudson & Friell, 
2013) that raised concerns that the certification scheme may serve to hide social and 
environmental degradation rather than protecting them.  
Certifying plantations alongside small producers is not only an important 
dilution of one of the founding principles of Fair Trade and one that crucially 
differentiates Fair Trade from its other, less ambitious ethical rivals. Perhaps 
more importantly, it also contributes to commodity fetishism. By placing 
remarkably different conditions of production under the exact same ethical 
label, Fair Trade is no longer revealing the social and environmental conditions 
of production, but hiding them (Hudson, Hudson, & Fridell, 2013, p. 179). 
 
Even though researchers of both independent and commissioned research, as well as 
both the collaborative and non-collaborative NGOs, mostly expressed favourable 
evaluations about the practices of full Fairtrade organizations, with little or no 
criticism, a group of concerned consumers did express their confusion regarding the 
practices of the actors in the field. For example, the following Facebook post from one 
of the full Fairtrade organizations, Traidcraft, and a comment to that post reflects the 
nature of concerns consumers have regarding the environmental impact of Fairtrade. 
However, it is important to note that while these organizations generally put a ‘thanks’ 
note in response to any form of appreciation in social media posts, they remained silent 
regarding concerns and confusion about the general trading policy as described on 
their official website. In the case of the below example, Traidcraft did not provide any 
reply to the question raised in that Facebook comment. 
 
Traidcraft’s Post22: Clean & Fair is in the building! We’re excited to announce 
that the range will include four products initially; a handwash, a washing up 
liquid, a laundry liquid and multi-surface cleaner, staples for any household! 
All the products in the range contain Fairtrade coconut oil and Traidcraft’s 
pioneering FairPalm. All are fragranced with natural essential oils. The range 
will be available to order from our Online Shop 9am on Thursday 30th January. 
                                                          
22 See at: https://www.facebook.com/Traidcraft?fref=ts/ Viewed on 25/08/2015 
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Comment23: How fair is Fairpalm? Or rather, how environmentally 
sustainable? I am generally suspicious of palm oil in all its manifestations... 
 
 
In examining the responses of full Fairtrade organizations through their disclosures in 
annual reports, social audit reports, policy papers, latest news, and social media posts 
document, this study observed these organizations adopted different approaches to 
answering stakeholder appeals. Some organizations answered the appeal either by 
providing defending statements or by increasing the volume of research reports, some 
initiated campaigning to resolve conflicting practices within the Fairtrade field, while 
others keep silent and let the licensor (the spokesperson) answer on their behalf. For 
example, the following statement was collected from the Annual Report of Cafédirect, 
and shows how this actor defended criticism against the economic benefit of Fairtrade. 
 
As Fairtrade becomes more successful, so it becomes more of a target for those 
who don’t believe in its principles. This year saw the publication of a critical 
feature in the Financial Times that questioned the integrity of the Fairtrade 
Mark, followed by an article in the Daily Mail and an article published in The 
Economist questioning the efficacy of Fairtrade as a mechanism to help 
farmers. The consequences of this kind of writing are not immediate, but if the 
criticisms are not countered, the cumulative effect will be to undermine trust 
in the Fairtrade Mark, and by extension, in our brand. 
As a Fairtrade pioneer and one of the largest Fairtrade companies in the UK, 
we are often asked for our views. Because of our direct relationship with 
growers across the world, we are in a unique position to obtain their opinions 
and demonstrate the way that our Fairtrade business model works. 
 
These type of articles are something that we know we have to prepare for, and 
respond to, and we do dedicate resources to this. However, more of this work 
will be needed if we are to improve the understanding of how Fairtrade works 
and crucially, how Cafédirect ensures that the highest possible standards are 
always met. 
 
[Source: Cafédirect, Annual report, 2005/06] 
 
 
                                                          
23 See at: https://www.facebook.com/Traidcraft?fref=ts/ Viewed on 25/08/2015 
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Cafédirect not only defended criticism against Fairtrade practices, but also used the 
media to disseminate the positive evaluations of the social and environmental impact 
of Fairtrade. The following two examples (Figure 6.9 and 6.10) demonstrate how 
Cafédirect used the news media to disclose the positive impact of Fairtrade.  
 
 
Figure 6.9. Disclosures on media coverage (extracts from Cafédirect, Annual Report, 
2007/08) 
 
Figure 6.10. Disclosures on media coverage (extracted from Cafédirect, Annual Report, 
2009) 
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Similar responses were also observed in the case of Twin and Twin Trading and 
Traidcraft. Disclosure from Twin and Twin Trading indicates that this organization 
largely focused on independent impact assessments of Fairtrade on various projects. 
Accordingly, their reports documented positive social and environmental impacts of 
Fairtrade. In addition, some of these organizations (such as Traidcraft) were found to 
be involved in the campaign against deviant practices under the name of ‘Fairtrade’. 
For example, Traidcraft’s blog and later their Annual Report documented these 
organizations’ campaigning initiatives to correct supermarkets’ deviant practices 
within the Fairtrade chain.  
Together we called for a watchdog to investigate abuse of suppliers – and won! 
In 2013, the government introduced a Groceries Code Adjudicator. This 
watchdog can now take complaints from direct suppliers of supermarkets, 
whether in the UK or overseas. Crucially, the office has the power to impose 
fines on supermarkets – this would not have happened without your 
campaigning! (Traidcraft, 2015). 
We highlighted the example of cashew nuts and visited southern India to meet 
the people who process cashew nuts – big business for Europe’s supermarkets. 
The workers, mainly women, are very poorly paid and are exposed to serious 
health risks. Many suffer burns to their hands from the acidic oil produced by 
the cashew nuts, and headaches and nausea from the acrid smoke released by 
the roasting process. This is why it is so important for decision-makers in 
Brussels to introduce tough rules for supermarkets, and in 2013, you really 
helped get the message across! (Traidcraft, Annual Report, 2014) 
 
While these organizations were found to have taken a proactive stance to improve and 
defend Fairtrade practices through their annual reports, research reports, websites, and 
news blogs, their social media posts largely focused on product promotions, 
advertisement of campaigning events, and in some cases, news about achievements 
and recognition. For example, the Facebook post below documents Cafédirect’s use 
of social media to share their achievements.  
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Cafédirect24: We received a Major Commendation award at the 35th annual 
BCE Environmental Leadership awards ceremony last night! 
http://tiny.cc/3x7j0 
 
Even though most of the social media posts followed the same pattern, this study found 
a few TV news broadcasts and consequent social media posts that showed how these 
actors responded to stakeholder appeals. For example, a news broadcast by the BBC’s 
TV series Panorama documentary showed the violation of the ILO convention and 
incident of child labour in the Fairtrade chain, where one of the Full Fairtrade 
organizations and a corporate trader were involved. The statement below is quoted 
from the documentary: 
Panorama also found that there is no guarantee, despite safeguards, even with 
chocolate marketed as Fairtrade, that child labour - as defined by the 
International Labour Organisation (ILO) - has not been involved in the supply 
chain. ….Panorama has seen documents which show that in September 2009, 
the Fairtrade cocoa co-operative in Ghana which supplies Cadbury and Divine, 
suspended seven out of 33 of their cocoa farming communities in one of its 52 
major growing districts in the country after they were found to be using the 
worst forms of child labour. Following remedial action by Kuapa Kokoo, the 
Fairtrade suspension was lifted in early January. The co-operative said it is the 
only time that it has failed an audit of its farmers' practices with respect to child 
labour in 15 years as a Fairtrade supplier (Kenyon, 2010). 
However, the above TV news broadcast further document the responses of the 
licensor, FLO to defend that the position of the concerned actors to that 
incident. Harriet Lamb, executive director of the Fairtrade Foundation in the 
UK, said the suspension of farming communities that are suspected of using 
child labour is evidence that the Fairtrade system is working (Kenyon, 2010). 
 
While the licensor, FLO, defends the authenticity of the Fairtrade system through the 
above statement, the responses of full Fairtrade organizations provided more useful 
insights. In relation to the verification of the incidents, Equal Exchange Trading shared 
                                                          
24 See at: https://www.facebook.com/cafedirect?fref=ts/ viewed on 25/08/2015 
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a web link of Divine Chocolate’s official response to the incident, which does not exist 
anymore.  
Despite the absence of this official response, however, a comment on that particular 
Facebook post shows that social media users have a general faith in the practices of 
full Fairtrade organizations, while they do not have that on the practices of the 
corporate actors in this field.  
Comment25: Nestle source their “fairtrade” KitKat cocoa from Cote d’Ivoire 
where child labour is rife – coincidence?  Surely not…...!   Divine are actively 
working on the problem, bet Nestle aren’t!  Boycott Nestle! 
 
 
In light of Bourdieu’s theoretical framework, the above analysis suggests that by 
mobilising the cultural capital of the Fairtrade field (i.e., reporting the positive social 
and environmental impacts of their Fairtrade practices) these actors have successfully 
developed a favourable perception among their wide range of stakeholders that their 
practices are legitimate. Therefore, even if some concerns arise regarding social 
inequities (i.e., evidence of child labour, environmental impact of Fairtrade products), 
the silence of full Fairtrade organizations in response to those concerns is not 
perceived negatively by stakeholders. Such findings suggest that culturally dominant 
actors of the Fairtrade field are quite successful in shaping their stakeholders’ 
perceptions (habitus) of their practices. With this understanding of the role of these 
full Fairtrade organizations, the next section of this chapter examines the role of 
corporate Fairtrade organisations in legitimising their Fairtrade practices.  
                                                          
25 see at: https://www.facebook.com/EqualExchangeUK?fref=ts/viewed on 25/08/2015 
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6.3. Fairtrade impact disclosure practices of corporate Fairtrade organizations 
While the first section of this chapter discussed the disclosure practices of full 
Fairtrade organizations in the UK, this section examines Fairtrade impact disclosure 
practices of five corporate Fairtrade organisations of the same market: The Co-
operatives Group, J Sainbury’s, Starbucks, Marks and Spencer plc, and Waitrose. In 
contrast to the pioneering full Fairtrade organizations, the backgrounds of corporate 
Fairtrade organizations are relatively short. As discussed in the research design chapter 
(Chapter 4), all of these organizations formally entered into the Fairtrade field in early 
2000 through FLO’s labelling scheme. According to reports from FLO’s regional 
office, Fairtrade Foundation, these corporate retailers are among the beginners who 
launched Fairtrade products alongside their regular products, and have made a major 
contribution to the growth of the Fairtrade market in the UK.  
In light of Bourdieu’s theoretical framework, the background information on these 
corporate retailers and their contribution in the Fairtrade field signifies their 
possession of the economic capital. This study, therefore, considers these 
organizations to be economically dominant actors. In order to understand how these 
actors mobilise their capital to legitimise their fair trading practices, the next two 
sections examine the nature and extent of their disclosure practices and the way they 
respond to stakeholders’ concerns.  
6.3.1. The nature and extent of Fairtrade impact disclosures 
This section analyses the Fairtrade impact disclosure practices of the five corporate 
Fairtrade organizations, over an eight year period (2006 to 2013). A review of the 
disclosure practices of the sampled Fairtrade traders and retailers revealed a distinctive 
pattern in Fairtrade impact disclosures. As disclosures on the websites demonstrated, 
these corporate retailers largely emphasized the range of Fairtrade products that they 
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were offering, while only some extended a general overview of the Fairtrade impact 
objectives of bringing change and improvements into producers’ lives. In particular, 
following FLO’s recommendation for traceability of the producers, The Co-operatives 
and Sainsbury’s provided disclosures related to the producer organizations they were 
working with and the projects that were undertaken in the producers’ communities 
with the help of their premiums and donations. In the case of the rest of the corporate 
retailers, websites either contained general descriptions of their development focus 
projects (Plan A of Marks and Spencer plc. and C.A.F.E of Starbucks respectively), 
or only product related information (i.e., Waitrose).  
Unlike the full Fairtrade organizations’ wide variety of reporting media, all of these 
sampled traders maintained a standard format of disclosures and used their websites, 
annual reports, and corporate social responsibility reports to report their Fairtrade 
related performances. Similar to the previous sections, this section also examines the 
trends of the economic focus, process focus, social focus, and environment focus 
disclosures over the eight year period (2006 to 2013). Table 6.3 and Figure 6.11 depict 
the changes in the volume of disclosures of the sampled Fairtrade organizations over 
the eight year period. As Figure 6.11 demonstrates, only the economic focus 
disclosures increased drastically over this eight year period. In particular, average 
disclosures on economic focus discourses increased sharply from 70 text units in 2009 
to 154 text units in 2010, with this trend continuing to present. In contrast, in the case 
of process focus, social focus, and environment focus disclosures, fluctuations can be 
observed. However, the pattern of such fluctuations is different in these three 
categories of disclosures. Average disclosures on social focus discourses reached their 
peak in 2008, after which they continued to decline until 2011. An opposite trend can 
be observed in case of the process focus disclosures. Average disclosures under this 
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theme reached their trough in 2008, and then continued to grow until 2013. On the 
other hand, despite having little fluctuations, environment focus disclosures showed a 
gradual increase in the observed period.  
Table 6.3  
Fairtrade impact disclosures of corporate Fairtrade organizations from 2006 to 2013 
 
Economic 
Focus Process Focus Social Focus 
Environment 
Focus 
2013 247 95 92 114 
2012 191 95 72 101 
2011 149 66 61 72 
2010 154 63 64 66 
2009 70 45 78 61 
2008 50 34 99 56 
2007 95 72 91 74 
2006 84 59 61 66 
 
 
Figure 6.11. Trends of Fairtrade impact disclosures of corporate Fairtrade organizations 
from 2006 to 2013 
 
Similar to the disclosure analysis conducted for the full Fairtrade organizations, data 
collected from the corporate Fairtrade organizations were also tested using Wilcoxon 
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signed ranked text. Such data set is also checked for the assumptions of independence, 
scale of measurement and the symmetry of the distribution of difference scores. Table 
6.4 demonstrates the results of the test. Similar to the Table 6.2, the positive column 
in Table 6.4 indicates the increase in the number of Fairtrade impact disclosures under 
each sub-theme after 2009 whereas, the negative column indicates the decrease such 
disclosures after 2009. The figures in Table 6.4 revealed an interesting result of the 
text. Even though the overall 33 out of 48 disclosure item (sub-themes) showed 
improvement after 2009 (T = 925.5, z = -3.23 (corrected for ties), N- Ties= 48, p < 
0.001, two tailed), changes in the qualitative attributes of the disclosures were not 
significant. Particularly, changes in the monetized, quantified and fact based 
information were insignificant (z = -0.90, p = 0.369; z = -0.17, p = 0.866; z = -0.94, p = 
0.347 respectively). Disclosures in the forms of stakeholders’ view also dropped 
significantly after 2009 (z =-4.00, p <. 001). More importantly, negative news were 
completely absent in the disclosures over this eight years period of time and the 
presence of repeated information increased significantly (z =-2.79, p <. 05) after 2009.  
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Table 6.4 
Fairtrade Impact Disclosures of Corporate Fairtrade Organizations (Wilcoxon signed rank 
test) 
 Positive Negative Ties 
Z 
Score 
Sig  
(2 tailed) 
Effect 
Size 
Frequency 33 14 1 -3.23 0.000 -0.47 
Mean Rank 28.05 14.46     
Sum of Rank 925.5 202.5     
Monetized Disclosures 17 15 16 -0.90 0.369 -0.16 
Mean Rank 18.35 14.4     
Sum of Rank 312 216     
Quantified  20 25 3 -0.17 0.866 -0.02 
Mean Rank 25.13 21.30     
Sum of Rank 502.5 532.5     
Fact 24 22 2 -0.94 0.347 -0.14 
Mean Rank 26.10 20.66     
Sum of Rank 626.5 454.5     
Stakeholders' view 4 27 17 -4.00 0.000 -0.71 
Mean Rank 11.25 16.70     
Sum of Rank 45 451     
Negative News 0 0 48 0.00 1.000 0.00 
Mean Rank 00 00     
Sum of Rank 00 00     
Repeated Information 19 4 25 -2.79 0.005 -0.58 
Mean Rank 12.08 11.63     
Sum of Rank 229.5 46.5     
 
Furthermore, analysing the qualitative aspects of the disclosures, this study observed 
that corporate retailers addressed only a few issues (sub-themes) and the presence of 
substantive disclosures were less evident. In particular, the economic focus disclosures 
solely focused on sales growth, market expansion, product development, and 
promotion, with little presence of information on understanding market conditions and 
improvement of the trade chain. However, all of these corporate retailers, particularly 
emphasized their relationship with FLO and its regional office, Fairtrade Foundation 
(strategic partnership). The following example (Figure 6.12) was extracted from the 
annual report of The Co-operatives Group. While the disclosure extends information 
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about sales growth and market expansion, such information is inadequate to 
understand the impact of this growth on producers’ lives.  
 
Figure 6.12. Disclosures on development focus discourses (extract from The Cooperatives 
Group, 2010) 
 
Similarly, the following examples are quotes from the annual report of the Marks and 
Spencer Group plc that report on sustainability. Even though sustainability issues were 
addressed in the three quotes below, only the third provided an indication about 
ensuring sustainable livelihood of producers, while none addressed the issue directly. 
As sustainability is a praiseworthy term, frequent use of this term was observed with 
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ambiguous meaning. The uses of such praiseworthy terms are not isolated incidents in 
the overall disclosure practices of Fairtrade organizations. 
“We aim to become the world’s most sustainable retailer and Plan A, our eco 
and ethical programme, is at the very heart of how we do business. More than 
five years since launch, we continue to extend the influence of Plan A – 
engaging our employees, suppliers and customers.” 
 
“…our eco and ethical programme – sets us apart as a leader in the marketplace 
and helps us tackle the sustainability issues that face all major retailers.” 
 
“We continued to share our experiences with suppliers –enabling them to 
reduce their own manufacturing costs and create a more sustainable future.” 
[Source: Marks and Spencer Group plc, Annual report 2013] 
 
Furthermore, while some corporate retailers (such as The Co-operatives) regularly 
disclosed their donations in different charitable projects (Figure 6.13), such 
information only contained the amount spent, the product category, and the name of 
the producer’s community, and therefore did not extend any information regarding 
how such money was spent for the betterment of producers’ lives and the trade chain.  
Figure 6.13. Disclosures on development focus discourses (extract from The Cooperatives 
Group, 2013) 
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A noticeable increasing trend was the frequent references of the Fairtrade Foundation 
remarks about performances. Even though none of the organizations provided any 
disclosure related to the social audit conducted by FLOCERT, these organizations 
frequently referred to remarks that representatives of the Fairtrade Foundation made 
on their contribution to the Fairtrade business. For example, in the Sustainability 
Report 2008, The Co-operatives disclosed Fairtrade Foundations’ remark about their 
contribution in the following way: 
In a 2008 book on the history of the movement, the Executive Director of the 
UK Fairtrade Foundation described The Co-operative Group as “a pioneer in 
the area of sustainability” and made extensive references to The Co-operative 
Group, CFS and individual staff who have played key roles in promoting 
Fairtrade over the years. 
[Source: The Cooperatives Group, Sustainability report, 2008] 
In the case of process focus disclosures, issues such as transparency and 
accountability, change and improvement, and partnership with producers were 
dominant. However, such disclosures mostly took the form of policy related or general 
commitment based disclosures. While most of the transparency and accountability 
related disclosures were related to the audit undertaken on reported information, none 
of those reports had any information related to the social audit conducted by 
FLOCERT or a summary of their opinion. For example, Starbucks maintains a single 
statement in the CSR report every year that states the external verification of the social 
impact of their performances. This statement does not provide a clear understanding 
about the social audit of FLOCERT: 
In 2008 we set a goal that all of our coffee would meet our standards for ethical 
sourcing by 2015, through C.A.F.E. Practices, Fairtrade and/or other externally 
verified or certified programs. We have made steady progress toward this goal 
each year, and in 2013 95.3% of our coffee was ethically sourced, with some 
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coffees receiving multiple verifications or certifications (Starbucks, Annual 
Report 2009) 
However, in spite of the limited scope of economic and process focus disclosures, their 
presence in the reporting was more evident than those of social and environment focus 
disclosures. In contrast, the social and environment focus disclosures were minimal, 
and did not provide comprehensive information about the impact on producers' lives. 
For example, Figure 6.14 shows Sainsbury’s social focus disclosures. This disclosure 
contains a case study on the utilization of the Development Fund. However, this case 
study does not contain any specific information, apart from a remark of a farmer. A 
review of social focus disclosures of the corporate Fairtrade organization further 
revealed that such disclosures did not cover issues such as the elimination of child 
labour, freedom of association, elimination of forced labour, improving women’s 
position, and specifying mutually agreed price and payment conditions. This trend of 
reporting indicates that corporate Fairtrade organizations focus more on market 
development than the issues related to empowering producers in the trade chain. 
However, similar to the reporting of the licensor, FLO, disclosures of The Co-
operatives, Sainsbury’s, Waitrose, and Starbucks frequently referred to a successful 
development project in Malawi, a developing country in Africa. Such findings further 
evidence of an exclusive emphasis on the success of some projects, while a 
comprehensive pictures of all other ongoing projects is absent. 
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Figure 6.14. Disclosures on social focus discourses (extract from Sainsbury’s, Annual Report 
2010) 
 
While Figure 6.11 shows a gradual increase in environment focus disclosures, it is 
important to note that most such disclosures were related to the impact of their overall 
operations and very few disclosures provided particular information about Fairtrade 
producers. More specifically, while disclosures addressed climate change impact, 
direct and indirect emission reduction, waste reduction and recycling, and ecological 
sustainability, such disclosures rarely addressed the specific issues of Fairtrade 
producers' communities in this regard. Such disclosures mostly related to the amount 
invested in the climate change adaptation program and some discrete favourable 
outcomes of their charitable work. For example, regarding disclosures on environment 
related issues of producer communities, The Co-operatives Group provided the 
following disclosures in 2013 (Figure 6.15 -6.17). The first disclosure contains 
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information on purchasing carbon credits and three favourable outcomes of their 
charitable work. The second disclosures contain quantitative information about carbon 
offsets (the portion of Fairtrade is not specified), and the third disclosure contains a 
case incident of facilities Fairtrade producers received. Such information does not 
portray a complete picture of the environmental condition of the Fairtrade projects that 
The Co-operatives Group is managing. However, these disclosures were found to be 
more specific compared to the environment related disclosures on Fairtrade projects 
of the rest of the four sampled corporate traders.  
 
Figure 6.15. Disclosures on environment focus discourses (extract from the Co-operatives 
Group, Annual Report, 2013) 
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Figure 6.16. Disclosures on environment focus discourses (extract from the Co-operatives, 
Annual Report, 2013) 
 
 
Figure 6.17. Disclosures on environment focus discourses (extract from the Co-operatives 
Group, Annual Report, 2013) 
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Drawing on Bourdieu’s theoretical framework, the history of the corporate retailers in 
the Fairtrade field, and the nature and extent of their Fairtrade impact disclosure 
practices suggest that these actors hold a good amount of economic capital and their 
major contribution is their investment of economic capital in the Fairtrade chain. 
Accordingly, these actors demonstrated their role in this field with increasing 
disclosures of economic capital mobilisation over an eight year period, especially after 
2009. In contrast, disclosures about social (process focus) and cultural (social and 
environmental focus) capital mobilisations showed a fluctuating trend. While the 
increasing disclosures on economic capital mobilisation extend important insights on 
the legitimising strategy of these actors, the fluctuating trend of the other Fairtrade 
impact disclosures does not extend such insights. Therefore, to understand the 
legitimising strategy of these actors, the next section further examines stakeholder 
appeals regarding the Fairtrade practices of the corporate Fairtrade licensees and the 
response to those appeals. Such examination allowed the researcher of this study to 
understand how these economically dominant actors attempt to shape the perceptions 
of their stakeholders to legitimise their Fairtrade practices.  
6.3.2. Stakeholder appeals and the mode of responses to those appeals 
Similar to the previous section, this section examines stakeholder perceptions of the 
practices of corporate Fairtrade organizations and the responses of the latter to the 
former. In examining a wide range of documents (as mentioned in the Chapter 4), this 
study observed that the licensor, FLO, a group of journalists of FMCG magazines, and 
the reporters of the collaborative NGOs appreciated the corporate Fairtrade 
organization’s contribution in expanding the market of the Fairtrade products, 
increasing sales and maintaining trading relationships with Fairtrade farmers. For 
example, the following statement was quoted on the website of FLO’s regional office 
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in the UK, Fairtrade Foundations, where the contribution of Starbucks was appreciated 
and celebrated. 
Here’s to six years of Fairtrade Certified Espresso Roast in Starbucks across 
the UK! From 21-25 September, Fairtrade is celebrating the support Starbucks 
has given to coffee farmers so they can build a better future for themselves, 
their families and communities (Fairtrade Foundation, 2015). 
Furthermore, in exploring the news articles over the eight year period (2005 to 2012) 
this study observed that a group of journalists were more inclined to report on the 
market competition, expansion opportunities, and positive remarks of stakeholders. 
The following example from a famous online fast moving consumer goods (FMCG) 
magazine in the UK, The Grocer, shows the nature of competition that exists between 
corporate Fairtrade organizations in terms of selling Fairtrade products.  
A war of words has broken out between Sainsbury's and The Co-operative 
Group following the launch of a Fairtrade campaign by the Co-op… Both 
retailers have pushed Fairtrade hard. The Co-op Group is the only retailer to 
have converted all block chocolate and own-label hot beverages to Fairtrade 
and has the largest accredited own-label wine range. Sainsbury's converted its 
entire banana range to Fairtrade in 2006 and sells more than 800 Fairtrade 
products in its stores (Phillips, 2010) 
The above article of ‘The Grocer’ also documents the remark of the licensor, FLO’s 
communication director regarding such competition.  
The Fairtrade Foundation said it was "very refreshing to see supermarkets 
striving to lead on ethics rather than price. "Both can take credit for leading on 
Fairtrade," said policy and communications director Barbara Crowther 
(Phillips, 2010) 
While the journalists of such FMCG magazines focussed solely on the contribution of 
these corporate actors in terms of market development in developed countries, some 
NGO reporters, in particular the reporters of the NGOs that collaborated with 
International Labour Organizations (ILO), further investigated how these corporate 
actors were maintaining the Fairtrade commitment on traceability, as required by the 
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licensor. The following statement from is quoted from ILRF’s26 news and reports on 
Waitrose’s contribution in the Fairtrade supply chain. 
For supermarkets, the big issue is increased customer scrutiny into every aspect 
of food production, ranging from authentic produce to animal, even farmer 
welfare. UK supermarket chain Waitrose, part of retailer John Lewis 
Partnership, has brought positive elements of its supply chain right to the 
forefront of its brand communications. …. Overall, Waitrose trade grew by 
17% in the past year, in a largely underperforming retail sector. The 
supermarket underlines its values through its packaging and communications 
strategies. Photographs and the full names of its farmers feature regularly on 
pack and in advertising. The traceability aspect is then further underlined by 
its sustainability message: 'Quality food, honestly priced’ (ILRF, 2005). 
 
Moreover, despite appreciation from FLO, journalists, and the NGO representatives 
regarding the contribution of the corporate actors, academic researchers, in particular, 
researchers of independent studies, largely raised concerns regarding the potential 
intention, as well as the effect of such aggressive market growth. The following two 
examples document such concerns. While the first quote raises general concerns on 
corporate participation in the Fairtrade field, the second more specifically addresses 
the actions of some particular corporate Fairtrade organizations that may adversely 
affect the Fairtrade production system.  
Ironically, their success also makes them an inviting target for corporate 
participation, due to their creation of new spaces suitable for capital 
accumulation. The new corporate entrants have in many cases sought to 
weaken the threats posed by such alternatives, while simultaneously exploiting 
their potential for profits (Jaffee & Howard, 2010, p. 388). 
When the supermarket group Sainsbury’s made a commitment that all bananas 
sold in its stores, including loose bananas—the majority of sales in the range—
would be a 100 per cent Fairtrade as certified by FLO (Sainsbury’s, 2007). This 
commitment, by the UK’s third largest supermarket, was to place additional 
strain on the supply of Fairtrade certified bananas from small-scale producers 
and associated growers. As suggested by the Caribbean were scooped up and 
                                                          
26 International Labour Rights Foundation (ILRF) is an NGO that collaborates with International 
Labour Organizations (ILO) to preserve labour rights across the world. Even though ILRF does not 
collaborate with the Fairtrade Licensor, FLO, it regularly reports on the labour right issues in 
Fairtrade projects.  
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delivered to Sainsbury’s every week, there would still be days when the 
supermarket was out of stock of loose bananas (Discussion, August 2007). The 
move by Sainsbury’s was swiftly followed by the UK retailer Waitrose, which 
further exacerbated the pressure on the supply of Fairtrade certified bananas. 
Hence, transnational producers (the main suppliers to UK supermarkets) were 
tasked with sourcing certified bananas, and thus far, the measure to overcome 
the problem of supply not meeting demand, has been to FLO-certify large 
plantations operated by the transnational producers. A consequence of which, 
as noted by Raynolds (2007: p. 74), is the ‘corporate mainstreaming’ of Fair 
Trade and the danger of undermining the very principles that it is predicated 
on (Robinson, 2009, pp, 1020-21).  
 
While the second example raises concerns that aggressive marketing of Fairtrade 
bananas is putting pressure on producers, FLO’s commissioned research regards such 
incidents as the “visible example” of Fairtrade’s success. Such a response, therefore 
documents the licensor’s (symbolic) dominance in interpreting the impact of Fairtrade 
on producers’ lives.  
The case of the banana sector is the most visible example where Fairtrade could 
legitimately be argued to have moved from a niche into the mainstream. 
Significant growth in the UK banana market, and corresponding expansion of 
market access opportunities for banana producers, present a pertinent 
opportunity to examine in depth the impact that Fairtrade has had in the banana 
sector. Findings from the analysis of the value chain dynamics are also likely 
to have relevance for other products and sectors about how the mainstreaming 
of Fairtrade bananas has been achieved and implemented and how this could 
be improved, if needed (Smith, 2010, p.8). 
 
In examining the responses to corporate Fairtrade organizations, this study observed 
that corporate retailers usually did not respond directly to concerns raised by academic 
researchers or general consumers through social media posts. However, they did 
provide explanatory notes in their disclosures when such concerns were raised by 
some collaborative NGOs, such as Oxfam International and news media on a particular 
incident. The following three statements were collected from news articles that 
evidence the complaints of Oxfam International and NGOs that collaborate with the 
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Fairtrade licensor, FLO, against the Fairtrade practices of the Starbucks. These three 
statements therefore document the concerns of journalists from famous newspapers, 
Agence France Presse and The Irish News that reported the opinion of Oxfam’s policy 
director about the corporate practices of Fairtrade. 
Accusing Starbucks of being behind the NCA protest, Oxfam said the US chain 
was denying Ethiopian producers an estimated 47 million pounds (70 million 
euros, 88.5 million dollars) a year (Agence France Presse, 2006b). 
"Starbucks has made some progress towards helping poor farmers in recent 
years but their behaviour on this occasion is a huge backwards step, and raises 
serious questions about the depth of their commitment to the welfare of their 
suppliers," Oxfam policy director Phil Bloomer said (The Irish News, 2006) 
"Starbucks has refused to move forward in negotiations with Ethiopia unless 
it's on the company's own terms," said Oxfam, in a statement which urged the 
company "to stop bullying the poor." (Agence France Presse, 2006a).  
 
In analysing the disclosures of Starbucks, this study found the following as an 
explanatory note (Figure 6.18) where Starbucks justified the circumstances and the 
measures they had taken to handle that particular incident. This disclosure also 
included two stakeholder comments that affirmed Starbuck’s contribution to that 
particular project.  
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Figure 6.18. Extract from Starbucks, CSR Report, 2007 
 
While the above disclosure demonstrates that corporate retailers took corrective steps 
to address the concerns of collaborative NGOs (such as Oxfam International), such 
actions were not addressed as completely if the concern came through campaigning 
initiatives of other stakeholders, such as researchers, non-collaborating NGOs, and 
social media users. For example, the following three examples document the 
expectation (or concern) raised by journalists of the Daily Telegraph through news 
articles, as well as by social media users, and the subsequent disclosure (and replies) 
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to that expectation (Figure 6.19). These examples demonstrate how corporate retailers 
attempted to justify their existing practices by referring to regular Fairtrade policies.  
At the same time as dairy farmers in Britain are going out of business because 
of the parsimonious deals offered them by supermarkets, you publish a full-
page advertisement by Sainsbury's guaranteeing a better deal for Third World 
producers. Perhaps Sainsbury's would like to explain whether it is giving our 
farmers a fair deal. If not, the whole Fair Trade issue seems to reek of 
commercial opportunism and hypocrisy (Buckley, 2007) 
 
Figure 6.19. Extract from J Sainsbury, CSR report, 2009 
 
Comment27: Amazed that Sainsburys think this is appropriate when farmers 
are actually killing themselves in some cases! When you say you pay a "fair 
price" who says that it is fair?! 75p for milk that size is not acceptable and the 
public appear to be overwhelmingly in favour of paying a fair price so it 
wouldn't even cost you more to pay more - we would be shouldering the cost! 
You should be ashamed of yourselves! 
                                                          
27 See at: https://www.facebook.com/sainsburys/ viewed on 25/08/2015 
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Sainsbury’s Reply28: We pay our dedicated dairy farmers a fair price that 
protects them against volatile markets. For more info: 
https://livewellforless.sainsburys.co.uk/sainsburys-milk/ Grant 
Comment29: Can't be that fair if all the farmers are struggling! I think everyone 
would pay a slightly higher price if it ment [sic] them getting a fairer price! 
As the last comment of the above Facebook post shows, the reply of the corporate 
actor could not convince a group of social media users that the existing measures were 
adequate to improve farmers’ lives.  
The above analysis suggests important insights regarding the legitimising strategy of 
corporate Fairtrade organizations. As the above discussion shows, a group of 
stakeholders, in particular, the licensor, FLO, NGOs, and FMCG journalists, generally 
appreciated the involvement of the corporate actors, due to their investment of 
economic capital in the field of Fairtrade. However, this group of stakeholders rarely 
assessed the performances of corporate Fairtrade organizations in upholding the 
producers’ rights and empowerment in the trading chain, as well as the environmental 
impact of their Fairtrade business. Consequently, these corporate actors capitalised on 
the positive feedback of such stakeholders about their contribution in terms of 
economic capital and provided extensive disclosures on the sales growth of Fairtrade 
products and market development. Here Bourdieu’s notion of habitus suggests that the 
corporate actors mobilised the authentication of the licensor, FLO, in order to shape 
the habitus of their stakeholders. 
However, as this study observed, these corporate actors usually faced more criticism 
regarding the inequities in their practices in terms of providing the benefits of Fairtrade 
to producers. Such criticism usually came from researchers who conducted 
                                                          
28 See at: https://www.facebook.com/sainsburys/ viewed on 25/08/2015 
29 See at: https://www.facebook.com/sainsburys/ viewed on 25/08/2015 
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independent studies and documented the perceptions of producers and consumers, as 
well as from a group of journalists and social media users. In response, this study 
observed that these corporate Fairtrade organizations did not respond to the concerns 
of stakeholders over existing social inequities in their Fairtrade practices unless they 
were raised by collaborative NGOs and received wide media coverage. Furthermore, 
when such concerns were general and raised by researchers of independent studies, 
conscious consumer groups, and social media users, the licensor, FLO, attempted to 
answer on behalf of corporate licensees. The corporate actors only responded when 
they were specifically charged by collaborative NGOs and media journalists. These 
observations provide important insights into how corporate Fairtrade organizations 
use their Fairtrade impact disclosures to legitimise their existing Fairtrade practices 
that either intentionally or unintentionally foster social inequities.  
6.4. Discussions and Conclusion  
This chapter discussed the findings of the second part of this thesis, focusing on the 
disclosure practices of two different groups of Fairtrade licensees: full Fairtrade 
organizations and corporate Fairtrade organizations operating in the UK Fairtrade 
market. In analysing the nature and extent of Fairtrade impact disclosures and the 
response to the stakeholder appeals in light of Bourdieu’s theoretical framework, this 
part of the thesis examined the position of these organizations in the Fairtrade field, 
their capital compositions, and the habitus of the dominant and dominated actors, with 
a view to unravelling the legitimising strategy adopted by these licensees. 
Accordingly, the following discussion explains the field positions, capital 
compositions, and stakeholders’ dispositions about the practices of the full Fairtrade 
and corporate Fairtrade organizations chosen for this study.  
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In examining the Fairtrade impact disclosure practices of the two groups of licensees, 
this part of the thesis observed that full Fairtrade organizations possess a good amount 
of the cultural capital of the Fairtrade field and are successful in executing a favourable 
perception of a group of stakeholders about the impact of their Fairtrade practices. On 
the other hand, the disclosures of corporate Fairtrade organizations suggests their 
strengths in terms of possessing economic capital, which is largely appreciated by the 
licensor, FLO, a group of NGOs, and journalists of some news media of Fast Moving 
Consumer Goods (FMCGs). However, these corporate actors faced more struggles in 
establishing a favourable perception among some of their stakeholders, such as 
researchers who conducted independent studies, journalists of some well-known 
newspapers, conscious consumer groups, and social media users. In spite of the 
differences in capital compositions and in the perceptions of stakeholders, the 
Fairtrade impact disclosures of both groups of licensees over the eight year period 
(2006-2013) demonstrates a clear indication of the accumulation of economic capital 
(particularly, in sales growth), particularly after 2009, while capitalising on the social 
and environmental commitments of Fairtrade. As discussed in Chapter 5, the licensor, 
FLO, also demonstrated increasing emphasis on the economic capital accumulation in 
its impact disclosures after 2009, following the adoption of the Charter of Fairtrade 
Principles. Considering this change in the disclosures of FLO, the increasing emphasis 
on the economic capital accumulation of the Fairtrade licensees after 2009 extends 
important insights into the motivations for such disclosures. In particular, while the 
charter conveys an attempt at transforming existing Fairtrade practices through a 
number of social and environmental commitments of undertaking Fairtrade business, 
the impact disclosures of both the licensor, FLO, and its licensees demonstrates a form 
of reproduction of the existing practices.  
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Furthermore, in analysing the nature and extent of Fairtrade impact disclosures, this 
part of the study observed the cultural strength of full Fairtrade organizations from 
their reporting on independent social and environmental impact assessments, 
campaigning initiatives, and the nature of the relationship they maintained with the 
producer community. The changes in the disclosure pattern indicates significant 
improvement in terms of the qualitative attributes of disclosures (i.e., monetized, 
quantifies, ad fact based information), particularly after 2009. Furthermore, their joint 
initiatives with other collaborative NGOs; research institutes; the Fairtrade licensor, 
FLO; and a large number of producer communities across the world indicates that 
these actors possess a good amount of the social capital of this field. Importantly, this 
study observed that the licensor, FLO, relies on these culturally dominant actors to 
assess and report on the impact of Fairtrade, which demonstrates their cultural 
dominance of the latter. Such evidence also demonstrates how FLO and the culturally 
dominant full Fairtrade organizations authenticate each other’s performance. In 
contrast, corporate actors frequently refer to the Fairtrade label they have on a few of 
their product lines to convey the message to their stakeholders that their businesses 
are socially and environmentally beneficial for the producer community. Even though, 
the volume of disclosures significantly improved after 2009, the qualitative attributes 
did not demonstrate any improvement. These organizations neither provide any 
independent assessment of Fairtrade activities, nor much information related to 
networking with the different actors in this field, except the licensor, FLO. Moreover, 
disclosure pattern suggest significant repeated information. 
To understand the motivation behind Fairtrade impact disclosures of these full 
Fairtrade and corporate Fairtrade organizations in more detail, this parts of the thesis 
further examined the habitus of these organizations and their stakeholders. This 
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examination allowed the researcher to understand how these full and corporate 
Fairtrade organizations used their Fairtrade impact disclosures to shape the disposition 
of their stakeholders. The analysis revealed that the culturally dominant full Fairtrade 
organizations successfully installed a favourable perception in the stakeholders mind 
about the positive impact of their Fairtrade business. These organizations often 
answered concerns on behalf of the Fairtrade community, initiated campaigning 
against malpractices within the Fairtrade field, and assessed the impact of Fairtrade 
jointly with the licensor, FLO. A number of news articles and comments in social 
media posts suggested that such actions helped these organizations to handle threats 
to the legitimacy of their practices. Accordingly, concerns arose over their practice 
regarding social inequities, such as evidence of child labour that were either not 
extensively highlighted in the independent research, news articles, NGO reports, or 
social media posts, or not strongly criticised by the stakeholder groups. 
In contrast, the disclosures of the corporate Fairtrade organizations were largely 
limited to the sales and market expansion in the developing countries. However, as the 
findings suggest, this contribution is crucial considering the individual ability of the 
full Fairtrade organizations and the licensor, FLO to expand the market. Consequently, 
a group of stakeholders, such as the licensor, FLO, a group of journalists of FMCG 
news magazines, and both the collaborative and non-collaborative NGOs, generally 
appreciated the involvement of these actors in the Fairtrade field. However, in 
response to some particular concerns, as raised by the researchers of independent 
studies, non-collaborating NGOs, and social media users over the presence of child 
labour, unequal access to Fairtrade benefits, impairing producers’ empowerment, and 
the potential adverse impact of production of environment, this part of the study 
observed these licensees kept silent and allowed the licensor to defend such practices. 
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These corporate actors only provided substantive disclosures when the legitimacy of 
their Fairtrade practices were challenged by collaborative NGOs (i.e., Oxfam 
International) and journalists at some well-known newspapers due to the evidence of 
inequities such as impairing producers’ rights and empowerment in the trade chain, 
child labour, and adverse environmental impacts of the overall production process.  
As discussed in Chapter 5, Bourdieu’s theoretical framework suggests legitimacy as a 
symbolic struggle for the production of common sense where the actors utilise their 
symbolic capital into action (Bourdieu, 1989). Dominant actors accumulate this 
symbolic form of capital from the arbitrariness of the other forms of capital they 
possess (Bourdieu, 1986). This symbolic capital plays a central role in establishing a 
common sense of a particular practice, as it allows the actors to gain wider acceptance 
of their practices. Following this theoretical proposition and understanding of the field 
position, capital in possession and the habitus of actors in the Fairtrade field, it can be 
argued that full Fairtrade organizations possess a good amount of symbolic capital 
gained through their unique social and environmental commitments (cultural capital) 
as well as their networking strength (social capital). On the other hand, corporate 
Fairtrade organizations reap the benefit of that symbolic capital through investing their 
economic capital in this field.  
As the theory suggests, the labelling scheme of FLO extends an official nomination to 
its licensees (Bourdieu, 1989), which imposes universally approved Fairtrade 
practices and facilitates the licensees in their struggle to maintain legitimacy. Such 
theoretical insights allowed the researcher of this study to understand how Fairtrade 
impact disclosures, backed by the Fairtrade labelling scheme, facilitate the licensees 
in the struggle to maintain legitimacy. More specifically, the nature and extent of 
Fairtrade impact disclosures over an eight year period suggests that both culturally and 
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economically dominant licensees placed more emphasis on economic capital 
mobilisation, especially after 2009. Considering the social and environmental 
commitments made by the Fairtrade licensor, FLO, through the adoption of the Charter 
of Fairtrade Principles, this part of the thesis observed an absence of equal emphasis 
on such issues in the Fairtrade impact disclosures of the licensees. In light of the 
theoretical framing of this thesis, the findings of this part of the thesis suggest that 
commitments made in the charter serve to form a ‘common sense’ (doxa) of legitimate 
Fairtrade practices, with the dominant actors increasingly focusing on economic 
capital accumulation. Accordingly, such findings extend important insights as to how 
Fairtrade impact disclosures facilitate the actors of the Fairtrade field to reproduce 
their existing practices in the struggles to maintain legitimacy.  
Furthermore, as the findings of Chapter 5 suggest that the licensor, FLO, does not 
provide any performance evaluation of the licensees in its disclosures, this thesis 
argues that the dominant actors, particularly the licensor, FLO, execute a symbolic 
domination system through their disclosure practices, backed by a set of principles 
(i.e., the Charter of Fairtrade Principles). Through such a domination system, FLO and 
its dominant licensees struggle to legitimise their existing practices by disseminating 
partial information about their practices through their reporting media and keeping 
silent about concerns over social inequities unless faced with campaigning from 
stakeholders and receiving wide media coverage. Such attempts signify the skilful use 
of disclosures as a weapon (i.e., the language) to execute the symbolic domination 
system (Bourdieu, 1989). Transformation of such symbolic domination system 
requires stakeholders to play an active role by disclosing the presence of social 
inequities that exists in the Fairtrade system. In particular, given the silence of the 
dominant Fairtrade organizations about the presence of social inequities, an active 
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response from the NGOs and media are crucial for improving the accountability of the 
dominant actors in this field.  
Overall, this thesis contends that Fairtrade impact disclosures are used by different 
dominant actors in the field to capitalise on the ‘common sense’ or doxa (Bourdieu & 
Eagleton, 1992) relating to legitimate Fairtrade practices. In doing so, such impact 
disclosures serve the role of the language that mediates the tensions and contradictions 
that arise due to stakeholder criticism over the presence of inequities, and thereby 
facilitates dominant actors to maintain their dominance in the field. Chapter 7 
concludes this thesis by discussing the overall summary of the findings, significance 
of the research, limitations, and the scope for future research.     
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Chapter 7: Conclusion 
 
7.1. Introduction 
This thesis has examined the motivations behind the Fairtrade impact disclosures of 
the Fairtrade licensor, FLO, and two groups of its licensees. Considering the growing 
concerns of broader stakeholder groups over the inequities that exist in Fairtrade 
practices, the thesis has explored how the licensor and the licensees of Fairtrade 
communicate their impact on the society in which they operate. Using thematic 
analysis on the Fairtrade impact disclosures30 of the licensor, FLO and ten of its 
licensees, as well as exploring the narratives that document stakeholder expectations 
and concerns, this thesis has unravelled how these organizations selectively use 
Fairtrade impact disclosures in a struggle to maintain their legitimacy. By mobilising 
Bourdieu’s institutional sociology, this thesis demonstrates how Fairtrade impact 
disclosures are used by a group of dominant actors to establish a ‘common sense’ 
(doxa) (Bourdieu & Eagleton, 1992) of legitimate Fairtrade practices and subsequently 
facilitates these disclosures in order to mediate the tension and contradictions 
embedded in the field. In examining the Fairtrade impact disclosure practices of the 
Fairtrade licensor and its licensees using Bourdieu’s theoretical lens, this thesis 
contributes to social and environmental accounting literature by providing important 
insights into the motivations for such disclosures. The next sections of this concluding 
chapter discuss the overall findings in light of Bourdieu’s institutional sociology and 
                                                          
30 As discussed in the research design chapter (Chapter 4), this thesis examined a wide variety of 
reports, including annual reports, social audit reports, CSR reports, information on the official 
websites of the Fair Trade organizations and social media posts to explore Fair Trade impact 
disclosures.  
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the contributions of the thesis, followed by the research limitations and the 
implications for future research. 
7.2. Summary of the Findings  
Two interrelated research issues were examined in this thesis. As mentioned above, 
the first part of this study examined the disclosure practices of the one of the largest 
Fairtrade licensors, FLO and the second part examined the Fairtrade impact 
disclosures of its licensees operating in the UK Fairtrade market. Using thematic 
analysis of the Fairtrade impact disclosures of the licensor, FLO, and the narratives of 
a wide range of academic literature, news articles, NGO reports, and social media 
posts, the first part of this thesis observed how FLO drew on a wide range of reporting 
media to communicate the positive social and environmental impact of Fairtrade 
practices. In simultaneously analysing FLO’s disclosures and the narratives that 
documented broader stakeholder expectations and concerns, it can be observed that 
the licensor, FLO, also used its impact disclosures to establish a ‘common sense’ 
(doxa) of the legitimate Fairtrade practices.  
The first part of this thesis observed that the licensor, FLO, made major changes 
around its impact disclosures after 2009, following the adoption of the Charter of Fair 
Trade Principles. Further analysis of the nature and extent of the social and 
environmental commitments mentioned in the Fairtrade impact disclosures, however, 
suggests that FLO actively chose to emphasize some of their commitments, while 
communicating little about others. Furthermore, exploring stakeholder expectations 
and concerns, as well as FLO’s responses suggested that FLO specifically responded 
to the issues raised by particular stakeholders. For example, FLO always answered 
questions raised by researchers of commissioned studies, whereas issues raised in 
other independent studies, media articles, and social media posts were rarely 
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answered. While a number of independent research studies, reports by non-
collaborating NGOs, media articles from some well-known newspapers, and social 
media posts frequently raised concerns over evidence of inequities (i.e., evidence of 
child labour, violation of workers’ rights, unequal access to Fairtrade benefits) and in 
the practices of some of the Fairtrade licensees, FLO chose to keep silent  about such 
concerns.  
Such findings on the impact disclosures of FLO are consistent with Bourdieu’s 
proposition of a symbolic domination system (Bourdieu, 1989; Bourdieu & 
Thompson, 1991) where the dominant actors shape the perceptions of the dominated 
actors and thereby establish a particular practice as a legitimate one, enabling them to 
hold the dominant position and to accumulate capital from the field. In establishing 
such dominance, these actors mobilize their symbolic capital (Bourdieu & Thompson, 
1991) derived from the arbitrariness of the other forms of capital in possession to gain 
the power of imposing a legitimate vision of certain practices (Bourdieu, 1986). In this 
case, this thesis observed that the licensor, FLO mobilised its social and institutional 
capital, that is, its strength in networking and regulating the field in order to portray 
the favourable impact of Fairtrade on its producers across the world. Accordingly, by 
providing disclosures on the rapid expansion of the network, as well as a number of 
discrete impact studies on a small number of Fairtrade projects, FLO has attempted to 
derive symbolic capital from the arbitrariness of other forms of capital. In other words, 
through extending a partial view of the impact of Fairtrade practices, FLO illustrated 
a legitimate vision of such practices. As Bourdieu’s notion of symbolic dominance 
suggests, imposition of such a legitimate vision by dominant actors in a cultural field 
enables them to reproduce their dominance. Here, the absence of specific responses to 
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some stakeholders’ concerns extends important insights regarding the accumulation 
of symbolic capital.  
Based on this insight gained regarding the motivation for Fairtrade impact disclosures 
of the licensor, FLO, the second part examined the Fairtrade impact disclosures of 
major  Fairtrade licensees operating in the UK. This part of this thesis specifically 
focused on two groups of licensees: full Fairtrade organizations, (i.e., Traidcraft, 
CaféDirect, Divine Chocolate, Equal Exchange Trading, and Twin Trading) that 
solely trade Fairtrade products, and corporate Fairtrade organizations, (i.e., Starbucks, 
The Cooperatives Group, Marks and Spencer, Sainsbury’s, and Waitrose) that trade a 
few Fairtrade products in addition to their regular product lines. Using thematic 
content analysis (Beattie, 2014; Beattie & Thomson, 2007) on the Fairtrade impact 
disclosures of the selected organizations, the second part of this thesis examined the 
licensees’ motivation regarding Fairtrade impact disclosures. In examining the nature 
and extent of the Fairtrade impact disclosure practices of these two groups of Fairtrade 
organizations, this part of the thesis identified the capital compositions of the selected 
Fairtrade organizations and their distinct approaches to maintaining their legitimacy 
in the field.  
The Fairtrade impact disclosures of full Fairtrade organizations demonstrated their 
active participation in campaigning activities, policy formulation initiatives, and the 
impact assessments of different Fairtrade projects. The nature and extent of the impact 
disclosures of these organizations indicated their possession of a significant amount 
of cultural capital in this field. In contrast, the nature and extent of the Fairtrade impact 
disclosures of corporate Fairtrade organizations suggest their strengths in terms of 
economic capital. These corporate licensees entered into the Fairtrade field from the 
widespread economic field through the licensing scheme of FLO. Consequently, their 
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impact disclosures largely portrayed their contribution to the Fairtrade field in terms 
of expanding the market, introducing new Fairtrade products, and boosting sales in 
this field whereas disclosures on social and environmental issues were limited.  
While these two different groups of licensees demonstrated their distinctive 
contributions to the field through their Fairtrade impact disclosures, stakeholder 
expectations and concerns over their practices indicated that a form of tension and 
contradictions existed regarding the legitimacy of such practices. As documented in 
the independent research articles in well-known newspapers, and reports of both 
collaborating and non-collaborating NGOs, indicate that there was a group of 
stakeholders who contradicted the claim that existing Fairtrade practices were 
empowering producers through ensuring trading equities. Such concerns evidence that 
a form of tension prevails in the Fairtrade field that contributes to the likelihood of 
threats to legitimacy and survivability of these licensees. More specifically, the study 
observed that a group of stakeholders, comprised of the researchers of independent 
studies, journalists of some well-known newspapers, some non-collaborating NGOs, 
and social media users, were more critical of the Fairtrade practices of corporate 
Fairtrade organizations compared to full Fairtrade organizations. Therefore, these 
corporate Fairtrade organizations face more threats to their legitimacy.  
Despite the presence of such threats to their legitimacy, the Fairtrade impact 
disclosures of both full and corporate Fairtrade organizations demonstrated responses 
that were very similar to the licensor, FLO. That is, both of these licensees largely kept 
silent about the concerns raised over their practices, unless such concerns were raised 
by a particular group of stakeholders (i.e., collaborating NGOs and news media). 
Moreover, the Fairtrade impact disclosures of corporate Fairtrade organizations 
frequently referred to their association with the licensor, FLO, to imply the “fairness” 
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of the Fairtrade practices. Such disclosures indicate how association with the licensor, 
FLO is capitalised on by the licensees in their struggle to gain and maintain the 
legitimacy of existing Fairtrade practices. Combining the findings of the first and the 
second part of the thesis, this thesis argues that the Fairtrade impact disclosures of the 
licensor, FLO and its licensees, serve as a useful device, in forming a ‘common sense’ 
(Deer, 2012) about the legitimate vision of Fairtrade practices. This ‘common sense’ 
(Deer, 2012) is capitalised on by both the licensor and its two different groups of 
licensees in authenticating each other’s performances and providing similar forms of 
responses (i.e., the silences) to stakeholder concerns. Accordingly, this thesis observed 
that Fairtrade impact disclosures are actively used to mediate tensions and 
contradictions arising in the field of Fairtrade by dominant actors motivated to ensure 
the continued legitimacy of the field and their place within. Transforming this existing 
disclosure practices into a more accountable manner requires a transparent account 
from the licensor, FLO that extends performance evaluation of all category of  
licensees. In this regard, participation of the NGOs, media and the other concerned 
stakeholders are particularly important for improving the transparency of the practices 
and thereby the accountability of the Fairtrade organizations.  
7.3. Contributions of the Thesis 
This thesis contributes to existing SEA and Fairtrade literature, both theoretically and 
empirically. Firstly, this thesis enhances knowledge in the SEA literature by extending 
an understanding as to why Fairtrade impact disclosures occur in the field of Fairtrade. 
While a plethora of SEA research has examined why social and environmental 
disclosures occur in the corporate organizations (Deegan & Islam, 2010; Islam & 
Deegan, 2008; Kamla & Rammal, 2013), in public organizations (Frost & Seamer, 
2002; Lodhia & Jacobs, 2013) and in not-for-profit organizations (Conway et al., 
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2015),  studies in the SEA field have not yet examined why the particular nature of 
social and environmental disclosures occur in the Fairtrade organizations. As 
discussed in the introduction and literature review chapters (Chapter 1 and 2) of this 
thesis, Fairtrade evolves as a unique approach of achieving sustainable development 
(Bebbington, & Larrinaga, 2014). Therefore, it is important to examine the challenges 
of this distinctive field in executing its principles into practices. Furthermore, while a 
few studies in the SEA literature have examined the social bookkeeping practices of 
Fairtrade organizations (Dey, 2007; Reed, 2012), these studies could not shed light on 
the struggles of the Fairtrade organizations in maintaining their legitimacy. This thesis 
fills this research gap by unravelling the struggle that Fairtrade organizations face in 
maintaining their legitimacy. As the findings suggest, there remains tension and 
contradictions throughout the field of Fairtrade due to stakeholder concerns over 
inequities in terms of unequal distribution of wealth between producers and licensees. 
In facing such tensions and contradictions, dominant Fairtrade organizations struggle 
to maintain their legitimacy by mobilising a ‘common sense’ of the legitimate vision 
of Fairtrade practices through their impact disclosures. In doing so, this thesis has 
contributed to the understanding of the tension, contradictions, and paradoxes 
embedded in a heteronomous field (Killian, 2015; Lawson, 2000).   
Secondly, the thesis makes a methodological contribution through conducting an in-
depth thematic analysis on the Fairtrade impact disclosures and narratives that 
document stakeholder dispositions. In particular, this thesis embraced Beattie and 
Thomson’s (2007) suggestions for extending this approach considering the 
frequencies and qualitative attributes of the disclosures to gain an in-depth 
understanding. Furthermore, this thesis explored a wide range of public documents, 
comprising of academic articles, news articles, NGO reports, and social media posts 
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to gain a comprehensive understanding of stakeholder dispositions about Fairtrade 
practices. In particular, this is the first known study that has examined social media 
posts to understand the struggle between dominant and dominated actors in a social 
space. Accordingly, the findings of this thesis add to the knowledge by providing an 
understanding of the responses of the dominant Fairtrade organizations in the midst of 
the tension and contradictions.   
Thirdly, this thesis makes theoretical contributions to existing SEA literature by 
mobilizing the institutional sociology of Pierre Bourdieu in exploring the motivation 
for the disclosures on the Fairtrade impact. Extant literature in the field of SEA has 
used system oriented theories, such as the legitimacy theory and the stakeholder theory 
to examine the managerial motivation for social and environmental disclosures, both 
in the corporate sector (Aerts & Cormier, 2009; Cho & Patten, 2007; De Villiers & 
Van Staden, 2006; Deegan & Islam, 2008, 2010; Tilling & Tilt, 2010), and the public 
sector, (Frost & Seamer, 2002; Frost, 1998). However, the simplistic arguments of 
such system oriented theories in explaining the reasons behind SEA disclosures have 
been criticised by some scholars, as the simplistic logic of these theories is unable to 
explain how such disclosures may or may not promote transparency and accountability 
towards stakeholders (Owen, 2008; Deegan, 2009). In order to overcome such 
limitations of the research on SEA disclosure practices, this thesis mobilized 
Bourdieu’s theoretical notions of field, capital, and habitus to examine whether and 
how the Fairtrade impact disclosures were used to mediate the tensions and 
contradictions that prevail in the field. In doing so, this thesis contributes to Everett’s 
(2002) proposition that social and environmental accounts can serve the role of 
language (Bourdieu), and therefore mediate the (symbolic) power of reproducing 
dominance in a field. Accordingly, this thesis demonstrates how Fairtrade impact 
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disclosures are used by the dominant Fairtrade organizations to reproduce the 
dominance in the field.   
Fourthly, this thesis contributes to Fairtrade literature by providing important insights 
into how Fairtrade organizations communicate the impact of their Fairtrade practices 
through their reporting media. Even though previous Fairtrade research has addressed 
the governance structure of the regulatory organizations, FLO and WFTO (Reed, 
2012; Ullrich, 2007, 2011), the impact of Fairtrade standard on producers’ lives 
(Blowfield & Dolan, 2010; Fisher, 2007; Jaffee, 2010; Jaffee & Howard, 2010; Le 
Mare, 2008; Luetchford, 2007; Moore, 2004; Raynolds, 2012; Shorette, 2010-11; 
Vagneron & Roquigny, 2010; Valkila, 2009) and documented the concerns of 
stakeholders regarding the social inequities that exist in Fairtrade practices, none of 
these studies have yet examined how Fairtrade organizations communicate to broader 
stakeholder communities to legitimize their practice. In particular, prior studies could 
not shed light onto the role of Fairtrade impact disclosures in mediating the tensions 
between Fairtrade organizations and their stakeholders over inequities in existing 
practices. This study provides important insights as to how Fairtrade organizations 
respond to stakeholder expectations and concerns through their disclosures. The 
findings of this thesis support Nicholls’s (2010) claim that the public discourses of the 
Fairtrade system serve as a symbolic device that is disconnected from the voices of 
the beneficiaries. While such claims of prior literature were based on the managers’ 
(lack of) understanding about Fairtrade discourses, this thesis extends this knowledge 
by providing an understanding of the capitalizations of the ‘common sense’ of 
legitimate practices through Fairtrade impact disclosures. This thesis also responds to 
the call to embrace meta-theories to investigate the Fairtrade phenomena that runs 
contrary to the rationalist ontologies (Archer, 2010). By embracing Bourdieu’s 
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theoretical lens, this thesis extends insight as to how stakeholder expectations and 
concerns can be managed through mobilising the ‘common sense’ of legitimate 
Fairtrade practices.  
Finally, considering the growing concerns over the potential dilution of social and 
environmental commitments in the Fairtrade field, this thesis makes a worthy 
contribution to the literature by unfolding the limitations in the existing Fairtrade 
impact disclosure practices that evidence a form of gap between such commitments 
and disclosure practices. This thesis finds that the dominant Fairtrade organizations 
either intentionally or unintentionally skip disclosures on the performance evaluation 
of some dominant actors in this field. Accordingly, this thesis contributes to the 
knowledge of institutionalisation of unaccountability as suggested by Killian (2015). 
By demonstrating a similar form of (non) response to stakeholder concerns over the 
presence of social inequities in the Fairtrade practices, the thesis extends insights as to 
how peer organizations maintain similarities in disclosing the impact of their business 
that evidences an absence of accountability. As the field of Fairtrade is still evolving 
(Moore, 2004; Raynolds & Murray, 2007), the findings here extend an important 
insight that is useful for social activists, policy makers, academic researchers, or any 
other relevant stakeholders working for improvement in this socially regulated field.  
7.4. Research Limitations and the Implication for Future Research 
Whilst this thesis makes a number of theoretical and empirical contributions to SEA 
and Fairtrade literature, there are limitations in terms of the scope of the findings of 
this qualitative research. Firstly, even though an in-depth thematic analysis was 
conducted on the disclosures and the documents in both parts of the study, the 
conclusions drawn about the practices of the Fairtrade licensor, FLO and its licensees 
are limited to such disclosures and documents. Considering such limitation of data 
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source in exploring the reasons for SEA disclosures, a good number of recent studies 
in the SEA field have used interviews and surveys, to explore the same reasons (Belal 
& Owen, 2015; Green & Li, 2011; Islam & Deegan, 2008; Lodhia & Jacobs, 2013; 
Shafer & Simmons, 2008; Thoradeniya et al., 2015).  Accordingly, there is scope for 
future research to conduct more in-depth studies using primary data sources, such as 
interviews with managers, and surveys with a number of Fairtrade producer and trader 
organizations to expand our understanding of the managerial motivations behind 
Fairtrade impact disclosure practices to communicate their impact on producers’ lives. 
Secondly, this thesis chose two groups of major Fairtrade licensees of the UK, (i.e., 
five full Fairtrade and five corporate Fairtrade organizations), to examine Fairtrade 
impact disclosure practices. Even though analysis of the disclosures of the pioneer 
Fairtrade organizations extends an important understanding regarding the motivation 
for disclosures, the scope of such findings is particularly limited to Fairtrade practices 
in the UK market. Therefore, future research could adopt the same theoretical framing 
to examine the motivation of Fairtrade licensees to disclose the impact of their 
Fairtrade business in a different country context. Furthermore, while prior studies 
explored the impact of Fairtrade on producers’ lives (Blowfield & Dolan, 2010; Fisher, 
2007; Jaffee, 2010; Jaffee & Howard, 2010; Le Mare, 2008; Luetchford, 2007; Moore, 
2004; Raynolds, 2012; Shorette, 2010-11; Vagneron & Roquigny, 2010; Valkila, 
2009) the accountability and disclosure practices of the trader and producer 
organizations in the Fairtrade chain have not yet been explored. Therefore, there are 
future research opportunities to explore the accountability notion within such 
organizations. 
Thirdly, as Bourdieu’s research methodology encourages researchers to engage 
themselves with ‘practice’ to understand the habitus of individuals associated with the 
Chapter 7: Conclusion                                                                               204 | P a g e  
practice (Shenkin & Coulson, 2007), both parts of the study explored academic 
articles, news articles, NGO reports, and social media posts to gain an understanding 
of such habitus of the stakeholders. Prior research that explored the execution of 
accountability through social media has suggested the presence of subjectivity in the 
opinion of the social media users due to their multiple evaluation principles (Mayzlin, 
Dover, & Chevalier, 2014; Scott & Orlikowski, 2012). In addition to social media 
posts, media reports are also subject to bias due to the individual ideologies of the 
publishers. Despite such issues around subjectivity, exploring stakeholder dispositions 
through the wide range of public document has extended important insights into the 
motivation for Fairtrade impact disclosures. However, there are further avenues for 
future researchers to use more in-depth methodologies, such as ethnographic studies 
(Cooper et al., 2011; Dey, 2007; Jayasinghe & Wickramasinghe, 2011) that would 
enable them to engage themselves with the real practices of Fairtrade and unravel the 
challenges of executing accountability to the broader stakeholder communities. Such 
future research could also pave the way for the development of new disclosure models 
to improve the accountability of the dominant organziations in the Fairtrade field.   
Finally, this thesis particularly focused on Fairtrade impact disclosures to understand 
how dominant Fairtrade organizations maintain their legitimacy through these 
disclosures. While the findings of this thesis extend some important insights about the 
nature of the accountability of these dominant Fairtrade organizations, an in-depth 
understanding of the accountability practices within Fairtrade requires an investigation 
into the role of social audit practices and the certification scheme of that network 
(Bebbington & Larrinaga, 2014). Accordingly, future research could focus on the 
social audit and certification scheme regulated by FLO and WFTO to gain an in-depth 
understanding regarding the accountability practices within this field.    
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Fairtrade is a contemporary sustainable production and consumption phenomena that 
considers problems and solutions at the society and environment interface 
(Bebbington & Larrinaga, 2014). In considering the significance of this field in 
bringing social justice into the trade chain, the insights into the managerial motivations 
for impact disclosure practices from a social equity perspective explored here certainly 
helpful for improving accountability practices in this domain. 
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